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SPRAY FERTILIZER... 


How Fuel Oil Jobbers Are Faring 
With New Summer-Slack Sideline 


A McGRAW-HILL PUBLICATION 
THIRTY-FIVE CENTS 








Here’s how to tap today’s fastest growing market! 








AGiTOMATI 
TRANSMISSION 
nIL PUMPS! 


Almost overnight, servicing auto- 
matic transmissions has turned into 
BIG business. Over 8,000,000 auto- 
matic drives are already on the road 
with millions still to come. Every 
day, more and more of your custom- 
ers are seeking this service! 


And there’s just one way to keep them coming back—that’s 
with the equipment designed to do the job efficiently, profit- 
ably—Alemite Equipment! First on the market with spe- 
cialized equipment . .. Alemite was the first to offer filtered 


ALEMITE GIVES YOU delivery ... first to offer all the exclusive features found 
only in Alemite Automatic Transmission Pumps! 
THESE 7 ADVANTAGES! 


Alemite 
Model 8121 Shielded Pump 


Designed to harmonize with your present 
shielded equipment. All-metal shield is baked 
enamel. Thumb screws hold shield to dolly. 
Fast, easy removal to change drums. 

Operating features same as Model 7076. 
Shield carries two convenient handles for roll- 
ing pumps on heavy-duty square dolly with 4 
Bassick Casters. 


Alemite 
Model 7039 Bung Pump 


For the operator whose oil supplier de- 
livers transmission oil in bung-type drums, 
this pump fits directly into 2” p.t. bung of 
a standard 100 lb. drum. Permits display of 
company insignia on original container. 

Operating features of pump are the same 
as Model 7076. 


Tf] ALEMITE 


1826 Diversey Parkway, Chicago 14, Illinois 





Guardian 


LIGHTING 


BRIGHTEN UP for Increased Gallonage and TBA Sales 


The magic of greater illumination is building new, 
important business in station after station. Prove it to 
yourself with Guardian SERVICE STATION LIGHTING. 


For remodeling or new instal- 
lation needs check first 
with Guardian— your One 
Sure Source! Write for FREE 
complete Catalog No. 52. 
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Bracket Arms 


Gua rdian Light Company 


OAK PARK, ILLINOIS 
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Spots and Floods 
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YOU CAN ALWAYS DEPENDON ..... 


for unlimited flow line flexibility, greater load 
carrying capacity! 


The high standard of OPW’s Swing Joint per- 
formance results from expert designing, preci- 
sion machining, exclusion 

of contamination, simple 

lubrication requirements, 

soundness of load carry- 

ing principle and perfect 

alignment at all times. 


A wide range of styles and sizes makes 
possible many and varied applications 
for safely handling liquids of diversi- 
fied viscosity at required temperatures 
and working pressures. 


Exhaustive field research has directed 
OPW in planning a complete line of 
Swing Joints to fit all requirements. 


No. 4400 Series (STEEL) — Many 
Styles and Sizes are identical to No. 3400 
Series Swing Joints. Write for Catalog 
F-8 for application, construction de- 
tails, and engineering data. 


2735 Colerain Ave. 
Cincinnati 25, Ohio 
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_ Announcing a new program to serve 


Readers of National Petroleum News 


@ A personal message from the publisher and editor 


EGINNING in November, we are making three im- 
portant improvements in NATIONAL PETROLEUM 
NEWS: 


1) We shall expand our news interpretation efforts. 

We'll give more attention to thorough coverage of 
new and progressive ideas that will help our readers in 
their business. We’ll pay much less attention to report- 
ing of passing events. As many readers have noted — 
and applauded, we’re glad to say — we’ve been working 
in this direction for many months. 


2) We shall concentrate entirely on serving the infor- 


mation needs of the marketing branch of the oil 
industry. 

The vast majority of our readers are marketers. The 
problems we'll try to help our readers solve will be 
marketing problems. (Of course, nothing that has di- 
rect significance to oil marketers will be éutside our 
scope. ) 


3) We shall become a monthly instead of a weekly. 

This will adapt our publication schedule to our ex- 
panded editorial service. The last issue as a weekly will 
be published October 27, 1954, and the first as a monthly 
November 3, 1954. 


woe STEPS are being taken after extensive study of 
the information needs of the oil industry. Our staff 
of editors and researchers has probed deeply into what 
our readers want us to provide—and how—to keep 
them informed. 

This program is a step in the McGraw-Hill Publish- 
ing Company’s developing expansion of communication 
service to the oil industry. We consider it a timely 
change in the evolution of a great publication. 

The new NATIONAL PETROLEUM NEWS will be an ex- 
tension of the old. No values will be lost in the expan- 
sion. Many new features will be added — many old ones 
will be strengthened. Our research into, and advice 
from, the marketing division of the oil industry makes 
it clear that we can improve our usefulness to our read- 
ers by the “depth reporting” a monthly will make 
possible. 

This is our way of describing the kind of reporting 
that gets far beneath the surface of events. It spots 
trends, and develops the why behind those trends. It 
takes time to tell the how, not alone the what. It will 
alert our readers to the new ideas of progressive mar- 
keters—and then report the details that will enable 
them to adapt what is applicable to their own problems. 
This is the kind of reporting and editing that McGraw- 
Hill has made its trademark. 

To do this job, we have enlarged NATIONAL PETRO- 
LEUM NEws’ staff —in expertness as well as numbers. 
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By becoming part of McGraw-Hill we have acquired, in 
addition, the services of a nationwide and worldwide 
network of correspondents whose business is business 
communications. 


UR RESEARCH has given our readers a chance to write 
their own ticket. Here are some comments: 

“Publish a marketing magazine monthly; make it a 
new NATIONAL PETROLEUM NEWS. As a monthly it can 
give more attention to news interpretation.” 

“I would read NPN as a monthly more carefully than 
as a weekly. Additional time should permit better study 
of industry problems — deeper research to get the facts, 
the fundamentals, the trends.” 

“Keep away from rehash. Don’t bother with the tri- 
vial. Articles should discuss fundamentals and indicate 
trends. They should interpret the news. Keep the writ- 
ing moving — short paragraphs, short sentences, every- 
day words. Use more graphs and charts.” 

That’s what we’re going to do. We realize that the 
change of NPN to a monthly will come as a shock to 
some of our readers who have regarded it as a weekly 
part of their lives for many, many years. But we would 
not take this step if we weren’t confident that we could 


‘serve such friends better by the change. 


NE PHASE of our service that some of our readers tell 
us must be maintained on a weekly basis is our 
price reporting. Many others assure us that monthly 
prices will meet their needs quite satisfactorily. To 
serve both groups, we shall (1) publish prices fully in 
the monthly NATIONAL PETROLEUM NEWS, extending 
the scope of our coverage, and (2) offer those who need 
it an opportunity to subscribe to a new weekly price 
service, including tank-wagon prices, at a moderate 
cost. 

The domestic subscription price of NATIONAL PETRO- 
LEUM NEWS, now $7 a year, will be reduced to $5 a year, 
$8 for two years, and $10 for three years, effective in 
November, 1954. Prices in Canada, now $8 per year, will 
be $6 for one year, $9 for two years, and $12 for three 
years; subscription prices for other foreign countries 
will be unchanged. Domestic and Canadian subscrip- 
tions will be extended on a pro rata basis in the ratio 
that the old subscription price bears to the new price. 

In coming weeks we'll be giving you more details of 
our improvement program. Meanwhile, thanks for your 
response to our work so far. 


Sincerely, 


Harry Lee Waddell, 
Publisher 


Herbert A. Yocom, 
Editor 
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A good day's work indeed! ... and that amazing Ge a 


figure represents the number of barrels of liquid 
petroleum Cities Service refined every single day in 
1953 . . . a total of 87,882,000 barrels! In that same 
year, the entire American petroleum industry pro- 
duced 49.61 percent of all the crude oil produced 


in the world! 


Obviously, the aggressive American petroleum in- 
dustry is maintaining world leadership in this vital 
field and Cities Service, with its vast production, is 
an important contributing member of this great 


petroleum family. 


We in the United States represent the largest users 
of petroleum products in the world but even more 
important is our position today as leaders of the 
free world. Only our great strength can assure that 
our world will stay free...and one of the most 
important segments of our freedom arsenal is the 
petroleum industry. Cities Service, one of the largest 
petroleum companies in the world, will continue to 
work toward finding new and better ways to serve 
the U.S. consumer . . . new and better ways to serve 


the cause of world freedom. 


CITIES 


SERVICE 
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National 


Petroleum 


Behind Our Headlines 


This week we have a sequel to our 
spring story on jobber distribution of 
liquid fertilizer as an _ off-season 
money-maker. Our first story told how 
some jobbers were getting into that 
business. This time we have a prog- 
ress report on how the trend is going. 


Frank Sturtevant, who specializes in 
merchandising, gathered extensive in- 
formation on eastern fuel oil jobbers 
who have taken up this sideline. 
Meanwhile, we learned that fuel oil 
men in the Pacific Northwest had 
experimented quite a bit, too. Our 
Seattle correspondent developed infor- 
mation on that. Then we got some 
fresh information ftom the Midwest, 
chiefly St. Louis and Chicago. 


Frank had a pertinent experience. 
Hearing that a Mt. Kisco, N. Y., job- 
ber had built up a good liquid ferti- 
lizer business, he paid a visit to Jim 
_McMahon. That was a wild goose 
chase. Mr. McMahon had gone in for 
the fertilizer sideline, but he was up 
against one of the problems of that 
business when Frank called. A 
drought was on. Without water, the 
liquid fertilizer business smells. 


So, said Mr. McMahon, he didn’t 
have a story on operations. 


However, that pointed up one of 
the operating problems jobbers must 
take into consideration. Frank tells 
about that and other aspects, starting 
page 18. 


—Herbert A. Yocom 
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Report from C. E. Mendez, President, 
REDWING CARRIERS, INC. Tampa, Fla. 














REDWING CARRIERS, INC., Tampa, Fla., was the grand safety 

award winner at the National Tank Truck Carriers Conven- 

WHITE... tion in the 5-10-million mile class competition this year. 
FIRST IN For three years C. E. Mendez, president, has received national 

safety honors operating a fleet of White Tractors. Redwing 

my 1138 has a fleet of 101 Whites hauling 1,200,000 gallons of 


petroleum products a day... handling 30% more business 
during first quarter of 1954...with best safety record in 
the ten year history of this fast-moving firm. President 
Mendez knows trucks from years of experience as mechanic, 
driver and owner. 
WHITE eee 

FIRST IN “No doubt about the White Mustang Engine,” President 
C. E. Mendez of Redwing Carriers, says. 

POWER “We like White Power...we keep our Whites on the move 
constantly. The White Mustang is the lightest weight engine 
for its horsepower in the business and it fits our operations 
perfectly,” he says. 


“We're payload conscious at Redwing and we like the weight 

WHITE... savings and weight distribution of our White WC22T’s that 

FIRST IN are ready-for-the-road at 9,200 lbs. with favorable weight 

distribution. We design our tanks to match White payload 

PAYLOAD specifications and that means extra earning power,” 
President Mendez says. 


“Some of our Whites travel 150,000 miles a year and they've 
enabled us to steadily increase business by stepping up 
Th) schedules, reducing operating cost, and improving our 
service,” Mr. Mendez says. 
FIRST IN IT’S THE SAME STORY FROM COAST TO COAST ... WHITE 
PERFORMANCE PAYLOAD TRACTORS ARE FIRST CHOICE OF THE “PROS”. 
Find out how Whites can reduce operating costs... 
increase earning power in your business — See Your 
White Representative. 


THE WHITE MOTOR COMPANY . Cleveland 1, Ohio 
FOR MORE THAN 50 YEARS THE GREATEST NAME IN TRUCKS 
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AHEAD OF THE NEWS 


Tank Truck Squeeze—For-hire tank truckers will be 
buttonholing congressional representatives this fall to kick 
off a drive for exemption from the 3% federal tax or 
transportation revenue. The truckers complain that the 
“squeeze” is bad enough on permissible rates, with Inter- 
state Commerce Commission holding tank truck rates to 
1.5¢ to 2¢ per 100 Ib. above rail rates. Now the federal 
tax is pushing for-hire rates up further to a point where 
shippers are turning more and more to private trucking, 
which is not taxable. 


Tire Pinch—With Firestone and Goodyear both shut down 
by strikes, oil men say dealers may be doing a little tire 
trading among themselves when they sell out some sizes. 
West Coast TBA men say they may miss retail sales of 
610’s and 710’s unless the strikes end. Nylon tires already 
are hard to get. But recap sales have gone up as inventories 
slimmed. One oil company reports a 20 to 25% increase 
in camelback sales. 


OWIU Move—There is a good possibility that the Oil 
Workers International Union will shift its headquarters 
from Denver to Washington, D. C., if its proposed merger 
with the United Gas Coke and Chemical Workers Union 
goes through. The chemical union has no locals in the 
western United States. And OWIU itself has found that 
its officers have to do a great deal of traveling to the East 
to conduct their business. 


Asphalt for Alaska—For the first time, asphalt is being 
barged to Alaska in bulk instead of in single-trip drums 
on freighters. United Transportation Co., subsidiary of 
Crowley Tug and Barge Co., San Francisco, moved a cargo 
of Shell Oil Co., asphalt 1,700 miles from Portland, Ore., 
to Anchorage early this month. A second trip is under 
way. Consignee is the Alaskan firm of Rogers and Babler, 
whose Alaska Asphalt Co. recently completed a $400,000 
terminal at Anchorage. 


Double Your Money—Richfield Oil Corp. is extending 
through November its double-your-money-back offer for 
any motorist who doesn’t think its new premium gasoline 
is the best ever. The offer was advertised June 1 to be in 
effect for three months. But dealers are receiving word 
now that it will stand for another three months. 
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Keep the Boy On—The new US. tax law brings a little 
help for service station dealers and all others who hire 
young men. Formerly, parents of dependent minors, con- 
cerned over their exemption status, kept a watchful eye 
on earnings of teen-age sons, often yanked them off the 
job before summer's end at the height of the tourist season. 
Now, if the boy is under 19 it doesn’t matter what he earns 
—his status as dependent won't change. 


Subsidy for Coal?—Some observers see a possibility that 
the Administration will approve railroad freight subsidies 
to give coal a better competitive break with fuel oil on 
shipments to the East Coast. Soft coal people have asked 
assistance for their “dying” industry and there’s a good 
chance the Administration will take a middle-of-the-road 
course to avoid conflict with the oil and gas industries on 
coal demands for import restrictions and end-use controls. 


Highway Program Prospects—Prospects are that Con- 
gress will get around early next year to writing into law 
the President’s request for a 10-year, $50-billion national 
road program. Hot words will be spoken over whether the 
government should relinquish gasoline taxation to the states. 
But the upshot probably will be retention of the 2¢-a-gal. 
federal tax, with federal highway taxes devoted entirely 
to road aid. 


Dry-Charge Block—Lack of an inexpensive, disposable 
small container for shipping battery electrolyte to service 
stations is all that is keeping some oil companies from im- 
mediate adoption of dry-charge batteries. Quart poly- 
ethylene bottles now in use have to be shipped back to 
some warehouse point for refilling. 


Antitrust Slowdown—Don't expect early action in either 
the Justice Department’s antitrust suit against seven West 
Coast major oil companies or in the “international oil 
cartel” case. The West Coast case probably is at least a 
year and a half from the trial stage, with DJ facing a back- 
breaking chore in digging pertinent oil supply-demand data 
from government warehouses. The “cartel” case has 
dragged along all year with still no judge named at the 
Southern District Court of New York. Oil companies con- 
tinue to submit records under the “voluntary agreement” 
with DJ and probably will get another extension (the third) 
past the current Sept. 15 deadline. 


For more Ahead of the News 


= 
/ 





Vavideow gives you ub-Value 


panels that are guaranteed... 
colors that are guaranteed! 








PORCELAIN ENAMEL CAN BE TOO THICK! 


Contrary to popular opinion . . . a heavy coat of 
porcelain does not mean Quality. The heavier the 
coat .. . the less the flexibility and the greater the 
chances for crazing and chipping. 

Quality porcelain enamel, as defined by the Por- 
celain Enamel Institute, should not exceed 0.030” 
thickness on the exposed surface, except where 
surfaces bear several colors or special textures. 
Summed up—the thinner the ground and cover 
coats—the greater the durability. 

Davidson gives you the finest panels available— 


° 16 gauge enameling steel, with just 0.003” ground 
... the ideal 


coat and 0.003” cover coat—a, total thickness of 

H H only 0.006”—80% thinner! Remember—there is a 

Service Station big difference in porcelain enamel—it will pay you 

covering oa to look to Davidson for the finest—to place your 

. confidence in Davidson's undivided responsibility! 
material that can 


Complete information on Davidson porcelain 


be pre-fabricated enamel and the Davidson dealer organization is 
available . . . it's yours for the asking. Write for it 


to your plans! today. 


° 
Davidson ENAMEL PRODUCTS, INC. 


1103 EAST KIBBY STREET, LIMA, OHIO 
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AHEAD OF THE NEWS 


Gasoline Oversupply Worry—One Oklahoma refiner 
is concerned about the possibility of gasoline oversupply 
next spring, “especially if we have a cold winter.” Many 
refiners, he says, will head into the distillate season with 
above-normal gasoline stocks, and those stocks will in- 
crease if demands they anticipate for distillate fuels force 
up their crude runs this fall and winter. 





More About New Cars—Most 1955 model cars will 
have tubeless tires, and about half will be white sidewall, 
an NPN survey shows. Out of 53 models, 41 will offer 
tubeless tires as standard equipment and three optional. 
By next summer, all new models are expected to come so 
equipped. Premium-grade gasoline will be the recom- 
mendation for 22 of 44 models checked. This year, 17 
required premium. Fuel specification reflects increases in 
horsepower and compression ratios, the latter reaching 
9 to 1 in production models. This compression jump may 
lead to engine knock complaints when gasoline octane 
rating is in the 90-92 range. A check on 42 models for 
1955 and 1954 shows the number with 12-volt ignition 
systems will rise from 12 to 18. Oil filters will be standard 
equipment on six 1955 models on which they were missing 
or optional last year. 


Teamsters Moving In—A jurisdictional battle between 
the Teamsters union (AFL) and Oil Workers International 
Union (CIO) may shape up from tentative overtures the 
Teamsters are making to independent oil unions. Besides 
trying to beat OWIU to the punch on this front, the Team- 
sters reportedly hope to organize employes at new refineries 
in the Pacific Northwest. 


Service Station Check-List—Commerce Department's 
Office of Distribution is developing a check-list form for 
estimating capital requirements to enter the service station 
business. The Department and American Petroleum Insti- 
tute’s Marketing Division have discussed a trial draft. 


NPN Staff 


New Standard Terminal—Indiana Standard has started 
construction on a new terminal for eastern Michigan and 
the western rim of Detroit. The terminal will handle about 
134,500,000 gal. of refined products a year. Site is a 53- 
acre plot about six miles southwest of Dearborn, Mich., 
near Inkster, Wayne County. Standard’s new products pipe 
line from its Whiting, Ind., refinery to River Rouge runs 
through the property and will serve the terminal when it 
Starts operation about Dec. 15. The terminal, which will 
load trucks only, also will supply 19 Standard bulk plants 
in an irregular area running about 35 miles east and west 
and 80 north and south, now handled from River Rouge. 


NPA Warns on Diesel Specs — National Petroleum 
Assn. is warning that an Assn. of American Railroads move 
to set up specifications and qualifying tests for Diesel fuel 
and lubricants would put a heavy burden on small com- 
panies seeking to qualify their oils. NPA sees the cost 
factor of tests as a big obstacle. One company estimates 
the cost per grade of oil for bench, lab and service tests 
initially would run $18,000-$20,000. Representatives from 
11 oil companies, Western Petroleum Refiners Assn., and 
NPA have been invited by the railroad association to dis- 
cuss the plan in Chicago on Sept. 1-2. NPA sees it as the 
first time members of any industry have made a collective 
proposal for such specifications and tests. 


Write-Off Date Extended—Office of Defense Mobiliza- 
tion has set June 30, 1955, instead of Dec. 31, 1954, as 
final date tank car construction can begin and still be 
eligible for fast tax write-offs. Meanwhile, Defense Trans- 
port Administration reported write-off applications on tank 
cars “slowed to a trickle,” indicating an adequate supply 
at present. This expansion program is being continued, 
although earlier the agency discontinued the tank barge 
program after deciding no more barges were needed. 
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New Services from Chane 
How to Choose the Right Valve for 


Eh. 


i> Each Piping Job 


-1 ie 


HOW TO GET Men responsible for specification, operation, and maintenance of indus- 
THESE FREE HELPS trial piping systems will get a real “refresher” from these new Crane 
customer services. Both film and handbook deal with the common 
problems of matching up valve characteristics and specific flow control 
needs for the most efficient result. 


Easiest way: phone your 
local Crane Representa- 
tive—let him schedule a 
film showing for your Following a review of basic valve types—gate, globe, angle, and 
group and supply the check—variations in design of functional parts, and the effects on 
“‘take-home"’ hand- serviceability are discussed. All vital elements—disc and seating— 
books. if ——— disc-stem connection, bonnet joint, stem operation, etc., are covered. 
venient, just drop a line The motion picture stimulates high interest by developing a hypothetical 
to the address below. . : ° aa : 

case involving strong differences of opinion on valve selection. The 
manual—intended for distribution at film showings or for independent 
use—provides a lasting reference. 





ot ‘ THE BETTER QUALITY...BIGGER VALUE LINE...IN BRASS, STEEL, IRON 
A\e 


Wh ag : \ 
“sam CRANE VALVES 


Ye . CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois 
% Branches and Wholesalers Serving All Industrial Areas 


VALVES + FITTINGS © PIPE © PLUMBING © HEATING 
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WASHINGTON 


Fuels Policy Study Needs Speeding Up 


The atmosphere surrounding a pro- 
jected study by the White House of 
the nation’s energy picture (oil, gas 
and coal) is beginning to get rather 
stale. 

Almost a month has gone by since 
the July 30 announcement that a com- 
mittee composed of Cabinet members, 
headed by Director Arthur. S. Flem- 
ming of Office of Defense Mobiliza- 
tion, would study the problems of 
these industries, and report to the 
White House by Dec. 1. 

One would assume that every avail- 
able minute would be utilized in order 
to attempt a comprehensive and fair 
study covering such an enormous 
amount of ground. But there has been 
no task force or staff director named 
and no word issued on the scope and 
nature of the study. 

This makes for an unhealthy situa- 
tion. Rumors keep cropping up on all 
sorts of “deals” and political angles 
that may be involved. And nothing 
has come from ODM or the White 
House to help clear the air. 

A good example of how these things 
can get out of hand was demonstrated 
just a few days ago when it came to 
light that a previously appointed spe- 
cial government committee on coal 
was quietly pressing a study that 
might eventually adopt some drastic, 
coal-sponsored remedies for the indus- 
try’s ailments. 

ODM officials later declared that 
any such report would, “of course,” 
be reviewed by the higher-up Fuels 
Policy Committee, in conjunction with 
views of oil and gas representatives 
on oil imports and end-use fuel con- 
trols. But, with time running out, just 
how thoroughly could the oil and gas 
views be explored as counter-argu- 
ments to a coal report already down 
on paper and cleared by a committee 
of assistant secretaries of the Cabinet? 

The strong coal industry drive 
against residual oil imports, the gen- 
eral feeling that the White House 
committee will give prime attention 
to the problem of natural gas controls 
and the press of time in getting out 
committee recommendations all com- 
bine to make opponents here of gov- 
ernment curbs on imports somewhat 
uneasy. 

And the Administration’s feet-drag- 
ging on making its study plans public 
isn’t helping to relieve that feeling of 
apprehension. 


Law Is Still Law 


A Federal Trade Commission offi- 
cial, noting the interest of the Na- 


tional Congress of Petroleum Retailers 
in the possibility of establishing a fair 
trade practice code for retailers, 
makes this point clear: 

Fair trade practice rules established 
by FTC after a conference with the | 
industry do not change existing law | 
in any way. That is, fair trade prac- 
tice conferences can not make some | 
practice legal that is now illegal, nor | 
can it make some practice illegal that | 
is now legal. 

The official pointed out that FTC 
can bring charges against a firm only | 
if it violates a law, and fair trade 
practice codes are not laws them- | 
selves, they are merely based on law. 

He thought it might be well to clar- | 
ify this point since there seemed to 
be some feeling at the retailers meet- 
ing that a code would have the force | 
of law if promulgated by FTC. 

A sole benefit of a fair trade prac- 
tice code is to apply general trade | 
practice laws to a specific industry and | 


to spotlight illegal practices to help a | 


firm avoid them. 


Unethical or Illegal? 


It is a well-established point of law | 


that a man can not be compelled to 


testify against himself. But is a man | 
—or a company— justified in destroy- | 


ing or changing records which he feels 
might “testify” against him? 


Stanley N. Barnes, assistant U.S. | 


Attorney General, made a_ speech | 
about this to some antitrust lawyers 
the other day. 

He pointed out that when a sub- | 


pena has been issued for specific rec- | 
ords, there is no doubt that changing | 


or destroying those documents is 
illegal. But what if the evidence is 
changed before a subpena is issued? 
Barnes said this was a matter of ethics, 
and he questioned the ethics of a 
lawyer or a company official who 
would do such a thing. 

He told the story of a young lawyer 
who was pointing out to his client 
that some of his records had very 
damaging evidence in them, especially 
in view of the fact that the govern- 
ment was investigating along that line. 





When the lawyer left the room, he 
heard the distinct sound of pages be- 
ing ripped out. Barnes naturally | 
frowned upon this practice. He con- 
ceded, however, that he had heard | 
lawyers argue that this was no greater 
a “crime” than leaving out of a com- 
pany’s minutes a record of what act- 
ually took place “as an antitrust pre- 
caution.” 


—NPN Washington Staff 
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How to keep 


informed on 


the 


‘part of 


your business 


AT YOUR FINGER TIPS, issue after is- 
sue, is one of your richest veins of 
job information—advertising. You 
might call it the “with what” type 
—which dovetails the “how” of the 
editorial pages. Easy to read, talk- 
ing your language, geared speci- 
fically to the betterment of your 
business, this is the kind of prac- 
tical data which may well help 
you do a job quicker, better—save 
your company money. 


Each advertiser is obviously do- 
ing his level best to give you 
helpful information. By showing, 
through the advertising pages, 
how his product or service can 
benefit you and your company, he 
is taking his most efficient way 
toward a sale. 


Add up all the advertisers and 
you've got a gold mine of current, 
on-the-job information. Yours for 
the reading are a wealth of data 
and facts on the very latest in 
products, services, tools . . . prod- 
uct developments, materials, proc- 
esses, methods. 


You, too, have a big stake in the 
advertising pages. Read them reg- 
ularly, carefully to keep job-in- 
formed on the “with what” part 
of your business. 


McGRAW-HILL 
PUBLICATIONS 





PETROLEUM INDUSTRY INDICATORS 


NPN PRICE AVERAGES* 
Refinery/Terminal 
(¢ per gal.) 


200 . Aug. July Aug. 
ze as a | 20. 46232~«2| (24 
; 1954 1954 1953 
160 | Gasoline 11.43 11.32 12.46 
aa | Kerosine 10.25 10.24 10.32 
Distillate 8.74 8.59 8.99 
Residual 3.86 3.68 3.91 
| 4 principal 
DISTILLATE | products 8.70 8.56 9.27 
| Lube oil 16.30 16.30 18.77 
oo Crude at 


ee eee well ($ 


RESIDUAL per bbl.) 2.81 2.81 2.84 


| * Weighted average price, prin- | 4 


o* ; el e cipal markets. 
Nc ASN Ded: POM ACM. 39 ALS ; 
Week Ended Week Ended Week Ended 
Ea) weexty PETROLEUM STATISTICS (APD —_ Aug. 13, 1954 July 16, 1954 Aug. 14, 1953 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 156,328 161,786 141,655 
Distillate fuel oil (thous. bbl.) ....... 107,926 94,794 110,169 
Kerosine (thous. bbl.) ma LP eae 33,105 30,318 32,167 
Residual fuel oil (thous. bbl.) 55,673 53,355 50,425 
Crude oil—B. of M., 1 day later (thous. bbl.) 279,824 277,748 280,145 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 6,735 6,969 7,092 
Foreign crude included (thous. bbl. daily) . . 695 756 665 
% of refinery capacity operated ate 81.7 84.5 92.0 
Refinery Output 
Gasoline (thous. bbl.) a 23,545 23,837 25,043 
Kerosine (thous. bbl.) 1,926 2,122 1,993 
Distillate fuel oil (thous. bbl.) , 10,238 10,086 10,108 
Residual fuel oil (thous. bbl.) 7,597 7,895 8,635 


F STOCKS «~ (WEEKLY) 








ae cereale 











Crude Supply 


U.S. crude oil production (thous. bbl. daily) 6,062 6,200 6,507 
Crude oil imports (thous. bbl. daily) 711 673 633 


D> MONTHLY MARKET TRENDS Latest Month Previous Month Year Ago 


Petroleum products in secondary storage (thous. bbl.) 44,337 (June) 42,184 46,155 
Exports of crude and refined products (thous. bbl.) 11,577 (May) 11,509 11,953 
Average station gasoline price, ex tax (¢ per gal.) 21.44 (Aug.) 21.58 22.15 
*Gasoline consumption (million gal.) 4,292 (May) 4,198 4,214 
Service station building permits (number) 604 (June) 513 482 
Passenger cars—domestic shipments (thous.) 490 (June) 479 571 
Trucks and buses—domestic shipments (thous.) 74 (June) 74 66 
Automotive replacement tire shipments (thous.) 6,029 (June) 5,115 5,601 
Replacement battery shipments (thous.) 1,396 (May) 1,150 1,455 
Oil burner shipments (thous.) 51 (May) 49 64 
* Excludes Oklahoma 
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Texas Cutbacks End—Most Texas ey 
oil fields will be allowed to flow 15 A 5 . es 4 
days in September, for a total crude yt 4 
oil allowable of 2,792,276 b/d. This 
is an increase of 67,235 b/d over 
allowables that averaged 2,725,041 
b/d during the week ended Aug. 14. 
The action was taken last week by 
the Texas Railroad Commission. 
Only exception to the raise are sev- 
eral small pools near Corpus Christi 
being held to an 11-day schedule 
for lack of market. 


Refinery Runs Steady—Crude runs 
to stills at U.S. refineries declined 
only 9,000 b/d during the week 
ended Aug. 13, compared with the 
previous week, according to API 
statistics. Foreign crude runs rose 
22,000 b/d during the same period. 
Gasoline inventories were 10.4% 
above a year ago. Moderate in- 
creases were shown in kerosine, 
distillate and residual stocks. Re- o 
finery output of gasoline and kero. | JP Daelke storage plants 
sine was down, while small gains \ 
were shown in distillate and residual \ j 
output. Primary stocks of finished / ; 
and unfinished gasoline declined / In handling petroleum products, you can't be too 
only 480,000 bbl. Crude and con- f a careful. Less than 2 parts of gasoline vapor in 100 
densate production averaged 6,157,- - parts of air, for example, is highly explosive. A tiny 
500 b/d, up 4,050 b/d from the ~ spark or arc from a switch or other electrical con- 
week ended Aug. 6. otis tbe \ nection and WHAM! 

Largest Platformer Starts — The 


world’s largest Platforming unit, | The National Electrical Code has defined certain areas 
and the first to be combined with around bulk storage plants as hazardous locations . . . places 
a Unifining unit in operation of where the use of explosion-proof electrical apparatus and 
feed stock, has gone on stream at wiring is mandatory for safe performance. 

The Texas Co.’s Port Arthur re- . : 
finery. The 20.000-b/d unit is the Crouse-Hinds has prepared an 82-page booklet which con- 
first of 10 Platformers contracted } tains the new Articles 500 and 510 of the NEC (revised 1953) 
for by The Texas Co. and its Cana- — explosive characteristics of various vapors, gases and dusts 
dian subsidiary, McColl-Frontenac used in business and industry — pictures and _ installation 
Oil Co., Ltd., for refineries in the diagrams of Crouse-Hinds’ explosion-proof Condulets and 


U.S. and Canada. Other new indus- electrical equipment for hazardous locations. 
try operations include the placing 


on stream of an 8,300-b/d Houdri- N49 ee 
former at Ohio Oil’s Robinson, IIl., SEXPLOs font A free copy of this valuable reference is yours for 
refinery. 4 7 PROOF eh the asking . . . merely mail the coupon. Crouse-Hinds 


A ASS Company, Syracuse 1, N. Y. Sales offices in principal 


— 
4 


ELECTRICAL § industrial centers 
b/d decline in total U.S. imports of EQUIPMENT | inchustrial centers. 


crude oil and products was shown 


U.S. Imports Decline—An 83,000- 


in API reports for the week ended 

Aug. 13, compared with the preced- Cc ys oO ie 4 ~H IN D Ss C a. 
ing week. Total east of California, 
imports declined 82,100 b/d. Cali- 
fornia crude imports were down 
900 b/d. A drop of 164,600 b/d 
in residual fuel oil during the cur- 
rent week, was partly responsible 
for the over-all decline. Imports of 
crude oil increased, as did distillates 
and other products. However, resi- 
dual and asphalt imports were down 
from the week ended Aug. 6. 


Crouse-Hinds Company 

Dept. NPN1, Syracuse 1, N. Y. 

Please send free booklet on electrical equipment for 
hazardous locations ( Bull. 2655). 


Name... 
:\ = 
Firm Name 


Address... 


Zone State 
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Niore than 
twice as 


Again in 1953, The Saturday Evening Post led 

all other national magazines in TBA advertising. TIME. . 
The Post carried 406 pages (more than twice as ee 
much as Life and nearly twice as much as 

Time and Collier’s combined!).* it’s a fact that 

the lines advertised in the Post are your dealers’ 


; PARTS, ACCESSORIES 
fastest-selling lines. Push them and profit! 


AND EQUIPMENT 


*SOURCE: Publishers Information Bureau 1953 figures. 


The Saturday Evening 


POST —gets to the 


heart of America 
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Congress Quits, Leaving Oil Battles to Fight 


The “lull before the storm” best describes, so far as oil is con- 
cerned, the activities of the 83rd Congress which closed shop here last 


week-end. 


Perhaps the most notable achievement (of direct benefit to oil 


and other industries) was the 
history-making revision of the 
U. S. tax code. This included a 
liberalization of handling plant 
and equipment depreciation 
charges—a shot in the arm to 
the small or new businesses who 
find working capital one of their 
biggest problems. 

The 83rd Congress was not without 
some fireworks for the oil industry: 

e An investigation of oil price in- 
creases by the House (Wolverton) 
Commerce Committee held the spot- 
light for many days in the spring of 
1953. 

e There were several brief and in- 
effective shots at the 27.5% oil and 
gas depletion allowance but the only 
legislative proposal to lower it—by 
Senators Williams (R., Del.) and 
Aiken (R., Vt.)—never cleared the 
Senate Finance Committee. 

e The coal industry and indepen- 
dent oil producers belabored imports 
of crude and residual oil but, here 
again, legislation to restrict oil imports 
never reached the floor of either house. 

The imports issue, however, is far 
from dead. It will represent one of 
the biggest controversies to be resolved 
by the new Congress. Also to make 
the headlines will be attempts by con- 
gressional representatives from the oil 
and gas states to overturn the Supreme 
Court ruling in the Phillips case and 
enact a “Kerr-type” bill to specifically 
exempt independent natural gas pro- 
ducers from rate-setting jurisdiction of 
the Federal Power Commission. 





NPN’S IMPROVEMENT 
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And the depletion issue will again be 
pushed onto the center of stage. Next 
year the going for continuance of the 
present rate may be much rougher. 
Treasury Department officials have 
pointed out repeatedly that the depart- 
ment, under the Republican Admini- 
stration, has taken no position on the 
question but has tagged it for further 
study. Much ado will be made over 
the well-publicized charge that “Texas 
millionaires” have been using the 
depletion allowance to finance political 
ventures. 

Some Democrats, who have sup- 
ported depletion in the past, have been 
heard grumbling that their due re- 
wards, have, instead, been going to 
political opponents. 


OUTLOOK FOR 1955 


Here’s how things shape up for the 
next Congress: 

Oil Imports—The issue was by- 
passed during the 83rd Congress when 
the protectionists, led by Chairman 
Daniel A. Reed (N.Y.) of the House 
Ways and Means Committee, agreed 
to a one-year extension of the Recipro- 
cal Trade Agreements Act and to 
delay comprehensive hearings on the 
entire trade question until 1955. 

Even loss of House leadership to the 
“free trade” Democrats would not 
postpone a drag-out trade fight. The 
trade program will be up for extension 
by June, and the same issues will have 
to be resolved—how do you balance 
off the reciprocal trade concept against 
the cries of pains from domestic in- 
dustries, oil, coal, lead and zinc? 

Oil import restrictions probably will 
be included in a protectionist “pack- 
age” bill that will offer relief to 
numerous industries. For that reason, 
the issue will be vital to almost all 
congressmen. Party principles will be 
challenged by demands of local 
businessmen. 

Proposed oil import limits could 
take any number of forms: 

—Residual quotas based on 
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domestic demand (as proposed by the 
coal industry). 

—Flat quota, such as the 800,000- 
b/d ceiling recently advocated by 
domestic producers. 

—Tariffs based on foreign produc- 
tion costs or some sort of preference 
to Western Hemisphere oil (looking 
forward to wartime transportation 
problems on Middle East oil and the 
balancing of oil imports against U.S. 
products purchased by the oil produc- 
ing nations). 

Still somewhat of a question mark 
is the role that the recently-appointed 
cabinet committee on fuels policy will 
play in the imports game. The recom- 
mendations it comes up with (deadline 
Dec. 1) might be incorporated in the 
President’s message to Congress next 
January. 

Natural Gas Control—tThere is no 
question that legislation will be spon- 
sored to overturn the court ruling in 
the Phillips case. Chances are good 
that such legislation will clear Con- 
gress. 

A presidential signature, however, 
is a big “if.” The so-called “con- 
sumer-interest” groups and _ the 
“liberal” congressmen will raise a 
terrific scream over another “give- 
away” to the oil and gas industry— 
such as the “tidelands steal”—at the 
expense of natural gas consumers. 
The President might find it easier to 
support an exemption bill, however, 
if the Fuels Policy Committee should 
come up with a recommendation to 
loosen federal reins on gas price 
control to stimulate gas development 
and perhaps make gas prices more 
competitive with those for oil and 
coal. 


THE TAX CHANGES 

The revision of the tax code cer- 
tainly was the most exhaustive 
accomplishment of the 83rd Congress. 
Here are some of the changes affect- 
ing oil: 

Depreciation—The taxpayer will be 
entitled to write off for tax purposes 
about two-thirds of the cost of a new 
plant or equipment in the first half of 
its estimated life. This replaces the 
old straight-line method where depre- 


15 
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ciation was spread evenly over the life 
of the facilities. 

Double Taxation — Each stock- 
holder will be permitted to exclude 
from his gross income up to $50 of 
dividends and will be allowed a credit 
against tax equal to 4% of the divi- 
dends in excess of the exclusion. 
(The amount of credit is limited to 
2% in 1954). Heretofore, all of a 
stockholder’s dividends were taxable. 

Research and Experimental Expen- 
ditures—aA\ll taxpayers have the option 
to deduct research expensés currently 
or to capitalize them and write them 
off over a period of not less than 5 
years. Heretofore, large companies 
with regular research budgets have 
been able to deduct most of these 
expenses currently. However, for 
small businesses unable to afford 
regular research budgets, there had 
been some doubt concerning the 
deductibility of such expenses. 

Surplus Accumulation — The tax- 
payer will no longer have to show an 
“immediate” need for retained earn- 
ings but will only have to show that 
such an accumulation is necessary to 
meet “reasonably anticipated” busi- 
mess requirements. The burden of 
proof that an accumulation is “un- 
reasonable” rests with the govern- 
ment. Under any condition, an 
accumulation of $60,000 can be made 
without threat of penalty. The pur- 
pose of this relaxation of previous 
rules is to help companies, particularly 
small firms, retain earnings for future 
expansion. 

Loss Carryback—The period for 
carryback of losses has been extended 
from one year to two years. This, in 
combination with the five-year carry- 
forward, provides a span of eight years 
for absorbing a loss. The additional 
carryback increases the possibility of 
immediate relief through tax refunds 
when business is losing money and 
needs the relief most. 

Partnerships—An effort was made 
to clarify provisions dealing with 
partners and partnership transactions. 
Heretofore, taxpayers found it difficult 
to determine the consequences of 
many everyday transactions such as the 
transfer of assets into and out of a 





Jobber Tax Outlook 


How the tax changes high- 
lighted on these pages will affect 
Independent oil marketers will 
be analyzed in a special article 
now being prepared by NPN. 
The report will appear in an 
early issue. 











partnership, sales of partnership in- 
terests, and non-cash distributions to 
partners. The new code seeks to spell 
these things out, but it still is a com- 
plex tax field. 

Pension Plans—<An effort was made 
to set up clear-cut rules to enable tax- 
payers to determine whether particular 
pension, profit-sharing and stock bonus 
plans qualified without submitting 
them to Internal Revenue Service for 
approval. However, there was so much 
criticism of proposals, Congress 
finally reverted to old provisions with 
the promise of making a further study 
aimed at simplification and clarifica- 
tion. 

Foreign Income—The 52% tax was 
retained after an early effort to reduce 
this to 3%. 

Drilling Option—Congress spelled 
out specifically that the oil and gas 
industry should continue to have 
option of expensing intangible well 
drilling costs, rather than being 
forced to carry them on the books as 
capital investments to be depreciated 
over a period of years. 

Congress and the Treasury Depart- 
ment also promised to give further 
study to such problems as treatment 
of capital gains and losses, the prob- 
lems of the oil and mining industries, 
and tax treatment of co-operatives and 
tax-exempt organizations. 

Other “oily” legislation that made 
the grade during the 83rd Congress 
included: 


Excise Tax Revision—Taxes on 
gasoline, lubricating oil, Diesel oil and 
transportation of oil by pipe line were 
continued at present rates. Granted 
exemption from the gasoline tax were 
Class B products no longer used for 
highway ‘transportation — benzene, 
naphthol, etc. Cutting oils were re- 
moved from the lubricating oil 
classification, with the rate scaled 
down from 6¢ a gal. to 10% ad 
valorem. 

Some Didn’t Pass—Legislation that 
didn’t make it during the 83rd Con- 
gress can be summarized as follows: 

Judiciary committees in both House 
and Senate received and pigeonholed 
an even dozen of bills on both sides of 
the argument about the Supreme 
Court’s decision that “good faith” is a 
complete defence against price dis- 
crimination charges. More will be 
heard of this next year. 

The House passed a bill raising the 
maximum fine for antitrust violations 
from $25,000 to $50,000, but it went 
into a Senate Judiciary Committee 
pigeonhole. The same group shelved a 
bill by Senator Murray (D., Mont.) to 
force major rubber companies out of 
the tire retailing business. 


Coal interests torpedoed in the Sen- 
ate Commerce Committee a proposal 
to give natural gas companies con- 
demnation rights for underground 
storage facilities. This one will likely 
be revived in 1954. 

Diverse other bills, for one reason 
or another, fell by the wayside. One 
would have given gasoline distributors 
a refund of federal taxes paid on pro- 
ducts lost by fire or other accidents. 

Another would have braked ex- 
panding government competition with 
private business, and probably would 
have—if interpreted and enforced 
strictly—shut down PX gasoline serv- 
ice stations at many military bases. 


THE PROBINGS 


Aside from specific legislation con- 
sidered, Congress spent its usual time 
on investigations—most of which, so 
far as oil was concerned, was not too 
positive. 

In addition to the gasoline price 
inquiry by the Wolverton committee, 
the oil industry also got special atten- 
tion from the Senate Interior Commit- 
tee, headed by Sen. George W. Ma- 
lone, rabid Republican protectionist 
from Nevada. Extensive hearings were 
held in the fall of 1953, although no 
specific recommendations on oil trade 
policies resulted. You can expect, how- 
ever, to hear more from Malone next 
year, when the trade question heats up 
again. 

Other congressional investigations 
during the past session that never quite 
worked up a full head of steam in- 
cluded: 

Senate Small Business Committee— 
brief hearings were held on complaints 
from some West Coast gasoline dis- 
tributors that the major oil companies 
were “squeezing” them from the mar- 
ket. No conclusions were arrived at 
by the committee. The inquiry, how- 
ever, still is open. 

This same group also entertained 
complaints this spring and summer 
from the New Jersey Gasoline Retail 
Dealers Assn. on alleged “price dis- 
crimination” by major oil companies 
to fan gasoline price wars. This investi- 
gation also never has gone beyond the 
preliminary stage. 

House Commerce Committee—Its 
staff has been directed to get busy dur- 
ing the recess to dig up information on 
which to base committee hearings next 
session on state “ton-mile” or “axle- 
mile” taxes. The study has been pressed 
by Representative Ayres (R., Ohio), 
who claims that such truck taxes, as 
adopted recently in his home state, 
threaten to break down reciprocity 
agreements between states and inter- 
fere with interstate commerce. 
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OWIU Has Merger, Wage Woes 


The breaks weren't going so 
well this week for the Oil 
Workers International Union on 
two of its pet projects—merger 
and wage hikes. 

Oil companies haven’t come 
across with the 5% pay boost 
OWIU requested in June. As a 
result, OWIU may switch its 
tactics and withdraw its “no- 
strike” pledge in order to put 
more heat on the oil firms. 

As for merger, independent oil 
unions have made no rush to join the 
bandwagon. Prospects are better for 
an OWIU merger with the United 
Gas, Coke and Chemical Workers 
Union (CIO), but this would have 
little impact on the oil industry and 
wouldn’t increase OWIU’s bargaining 
strength appreciably. 

The merger closest to the hearts of 
OWIU leaders is the effort to bring 
as many of the independent oil unions 
as possible into camp with OWIU. To 
put new life into this lagging move- 
ment, it is likely that OWIU’s pres- 
ident, O. A. (Jack) Knight, will call 
a meeting of the merger steering com- 
mittee within a few weeks to map new 
strategy. It is likely the steering com- 
mittee will call another general 
merger meeting to stimulate merger 
activity. 

Very Little Response—The way the 
situation stands now, only a half dozen 
of the 31 unions present at the initial 
merger convention in Philadelphia in 
February have voted on merger, and 
three of those turned it down. The 
others haven’t acted. 

Labor observers feel the key to the 
outcome of this merger movement is 
the Central States Petroleum Union. 
OSPU is the largest of the independ- 
ents, and without it, the merger would 
be seriously weakened, if not doomed. 

Awaiting Action—The status of the 
other merger—the one being cooked 
up between OWIU and the Chemical 
Workers—is this: Rank-and-file com- 
mittees met in Washington, D.C. for 
10 days and on Aug. 17 completed 
their work on a proposed constitution. 

The next action will be at St. Louis 
in mid-September when the Chemical 
Union holds its annual convention. If 
it acts favorably on the merger, OWIU 
will then act on it at its convention in 
November and the two unions will 
then hold a joint merger convention 
to make it final. 

The wage situation is at even more 
of a standstill than the merger moves. 

Action on Wages—Knight said his 


own patience was beginning to “wear 
thin” as the weeks roll by without any 
favorable action on the union’s wage 
hike demands. 

He indicated that the problem prob- 
ably would be presented at the union’s 
Nov. 15 convention and that the 
policy committee might end up by 
withdrawing the “no-strike” pledge. 


Outlook Improves 
For Penn Grade Oils 


Two new contracts for Pennsyl- 
vania grade crude oil are expected to 
ease impact of shutdowns at Socony- 
Vacuum’s Olean, N.Y., refinery and 
Tide Water Associated’s Bayonne, 
N.J., refinery. 

The semi-annual report of the South 
Penn Oil Co. revealed that both So- 
cony and Tide Water have indicated 
they will need “over a lengthy period,” 
lubricating oils refined from Pennsyl- 
vania grade crude and that future 





requirements would be purchased from 
refiners. 

Agreements have been concluded 
whereby, effective Sept. 1, Penn Oil 
Co., Oil City, Pa., a South Penn mar- 
keting and refining affiliate, will sup- 
ply Socony with certain Pennsylvania 
lubricants, the report said. Socony 
will assign to South Penn some con- 
tracts with producers for the purchase 
of Pennsylvania grade crude oil. 

Tide Water has approached Elk 
Refining, Charleston, W. Va., another 
South Penn affiliate, for purchase of 
some Pennsylvania grade lubricants. 


Conoco Buys Out Tide 


Continental Oil Co. has purchased 
all the retail marketing facilities 
eight stations—of Tide Petroleum 
Products, Inc., in the lower Rio 
Grande Valley of South Texas. 

Tide will continue to develop its 
agricultural chemical services and will 
maintain fuel oil sales to farm and 
commercial accounts, said Don Bent- 
sen and Jackie Field, Tide co-founders. 
The eight stations give Conoco a total 
of 67 in the valley. 


Load of Gasoline Rides Out Fiery Collision 


@ When the blaze was extinguished and the wreckage cleared away, the 
3,000-gal. load of gasoline in this Socony-Vacuum Oil Co. tank truck was 
intact. The saddle-type fuel tank of the furniture tractor-trailer burst when 
the two vehicles collided last week in Brooklyn, N. Y., setting fire to that 
rig. The tank truck driver was burned when flames shot through the right- 
hand door of the Socony vehicle, but firemen were able to control the blaze 
so the fire never got hot enough to open the vents on the tank truck. 
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TRENDS 


OIL JOBBERS like Independent Oil Co. of St. Louis are turning increasingly to fertilizer spraying for additional income 


Fertilizer Spray: New Jobber Sideline 


More than 300 fuel oil jobbers are now in the fertilizer spraying 


business. 


So far weather and customer education are the chief problems 
confronting the pioneers in the new field. But a progress report from 
various areas indicates that these are temporary obstacles that are 


being overcome. 

Jobbers are getting more than 
a toehold in the new work. The 
factors that are bringing them 
into it *n increasing numbers 
are simple but potent: 

1. Need for new business in the 
slack heating season. 


2. More off-season work for 
drivers and trucks. 


3. Available equipment can be 
used with inexpensive altera- 
tions. 

4. Special training is not re- 
quired. 


WEATHER PROBLEM 

Two weather extremes put a brake 
on rapid development of the new side 
line this summer. Extreme heat and 
lack of rain afflicted the East and Mid- 
west. The Pacific Northwest had too 
much rain. The weather had these ad- 
verse effects: 

In communities where the water 
shortage stopped the householder from 
watering his lawn altogether, it put a 
severe crimp in fertilizing of any kind. 
The reason is simple enough. The spray 
job won't do the grass any good unless 
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it can be supplemented by thorough 
watering of the lawn. 

In the Pacific Northwest, so much 
rain fell that prior to July the fertilizer 
business suffered. Fuel oil men were 
not too pained, because the heating 
season lasted all through June. 

But You Can—Even in towns with 
plenty of reservoir water, the flow of 
inquiries tends to dry up in hot 
weather. While no one is certain of the 
cause, it may be that the public holds 
to the erroneous idea that you can’t put 
any kind of fertilizer on lawns in hot, 
dry weather, without burning the grass. 

That theory is wrong, but there is 
no prospect of any industry campaign 
to correct the notion. All the fuel oil 
distributor can do is build confidence 
slowly. He can explain to questioners 
that spray fertilizer won't burn, and if 
water is available for sprinkling, a lawn 
will benefit from the fertilizer despite 
hot weather. 

Serious as the water problem may 
be, it isn’t necessarily fatal. In one 
town the water utility sent out bills to 
customers with a rubber stamp notice: 
“Please do not use water for sprinkling 
lawns.” 


One Jobber’s Reasoning — Some 
good fertilizer trade worked up by the 
local fuel oil jobber began to dwindle. 
Right now, he is a little dubious about 
future prospects, but still he isn’t ready 
to quit. He reasons this way: 

“Maybe the weather won’t be so dry 
next year . . . Maybe [ can still make 
some money in the spring and fall, 
which are always slack fuel oil sea- 
sons . . . It seems there are country 





The Whole Picture 


In stories on this and follow- 
ing pages, National Petro- 
leum News takes a look at 
current developments in spray 
fertilizing as an oil jobber side- 
line. 

The article on this page tells 
how jobber participation is de- 
veloping and the field is growing. 
On Page 20 are details, backed 
by jobber experience, of the 
steps some have taken to get 
into the business and how they 
solved the problems they met 
there. 

Other stories, on other jobber 
experiences and the part played 
by major oil companies, ap- 
peared in NPN on June 2, p. 20, 
and July 7, p. 30, respectively. 
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clubs and big estates with a private 
water supply. Perhaps if we look 
around we may find more of them. 

“There’s no need to make a hard and 
fast decision, anyway. The prepara- 
tions for doing fertilizer spraying by 
tank truck are quick, simple and cheap. 
You can stop today and start tomor- 
row. What can you lose by staying with 
it for a while? Who knows, maybe this 
business does have a future?” 

Customer Service—That’s from an 
area with an acute water shortage. In 
towns where only partial bans on 
sprinkling are in effect, this year’s dry 
weather is regarded as only a tempo- 
rary setback. 

Of those just getting ready for fer- 
tilizer spraying, Lewis Coal & Oil Co., 
of Port Washington, N.Y., is a typical 
fuel oil distributor serving a large sub- 
urban area. Harvey Lewis, president, 
says they will circularize a part of their 
customer list in September. Some of 
the communities in their area had 
water trouble, but others, often ad- 
joining small towns, had plenty of 
water. 

Regardless of the water situation, 
the Lewis people want to test customer 
reaction and get some practice in sell- 
ing the service, quoting prices and 
studying operating costs. With a similar 
purpose, Riker Oil Ce., Garden City, 
N.Y., started mailings to customers in 
August. 


WHY THEY GO IN 


The spur which urges the fuel oil 
man to take a shot at this new summer 
sideline is the ever-present burden of 
idle men and trucks. For the typical 
heating oil jobber, there are only five 
months in the winter when he can show 
a profit. In the spring and fall he may 
break even or make a little, but in the 
summer he loses money. 

On every hand the story is much the 
same. Oil burner installations, air con- 
ditioning, maintenance work on trucks 
and bulk plant, summer clean-outs, all 
take up some of the slack but provide 
only partial relief. Here are some of 
the reasons: 

For oil burner installations, the 
fuel oil man is generally able to sell 
only conversion burners. If he is in an 
area where oil heat is long established, 
his field is limited. Much of the burner 
business for new homes in handled on 
a low-price, large-volume basis on a 
direct deal between the contractor and 
the factory. 


Air conditioning shows promise, but 
still is relatively new. It takes some 
missionary work. 

Enough maintenance work to string 
out the summer is pretty hard to find. 

Summer clean-outs are an old stand- 


by but a lot of truck drivers aren’t en- 
thusiastic about them because it’s dirty 
work. And in unionized areas the 
driver’s hourly rate may be so high the 
fuel oil man can’t afford to put him to 
work cleaning furnaces. 

All of these summertime activities 
will continue to be exploited as far as 
possible. 


COST: MODERATE 


An idea of the small expense in- 
volved in preparing for fertilizer spray- 
ing can be gained from the experience 
of the M. W. Flemming Coal Co., 
Stamford, Conn. For $90, it adapted 
a tank truck to spray fertilizer. 

To this must be added some adver- 
tising cost, which can be a flexible 
item. In preparation of a mailing piece 
to fuel oil customers, Flemming had 
some help from its fertilizer supplier, 
Monsanto Chemical Co. Other users 
of Monsanto’s Folium getting the same 
kind of help include Hudson Fuel Co., 
Yonkers, N.Y.; Herbert Fuel Co., 
Darien, Conn.; Ray Rasol Oil Co., Mt. 
Vernon, N.Y.; in addition to Lewis 
and Riker. 

One company that spent a lot of 
money on advertising is State Oil Co., 
of Hempstead, N.Y., which uses Fertil- 
Ade, supplied by the Smith Equipment 
& Supply Co., of Chicago. State Oil 
spent as much as $500 a week for local 
newspaper advertising at one period 
in the early summer. J. C. Scolaro, 
managing partner, reports they have 
made “several hundred” applications 
as a result of his advertising. He cur- 
rently keeps a tank truck and one man 
busy three days a week on fertilizer 
spraying. 


NEW LOCALES 


It is only natural that the fuel oil- 
fertilizer tie-up should gain most of its 
followers in the big heating oil markets 
of the Northeast. But Fertil-Ade re- 
ports that the Midwest and Florida also 
have good representation. 

Joseph E. Phalon, New York dis- 
trict sales manager for Monsanto’s 
Merchandising Division, is carrying on 
an active educational campaign among 
the many fuel oil jobbers in the eastern 
area. Monsanto also has lined up fuel 
oil men in the Midwest and in the 
Pacific Northwest. 

Du Pont is just entering the field. 
Its Retail Products Department sells a 
product called Du Pont Soluble Plant 
Food. Like Monsanto’s Folium, it is 
shipped in granulated or pellet form, 
as distinguished from _ Fertil-Ade, 
which is a liquid, shipped in 55-gal. 
drums. Du Pont reports that Superior 
Refining Co., St. Paul, Minn., is using 
the Du Pont product, and that an east- 
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ern jobber, Home Fuel Co., Ridge- 
wood, N.J., is getting ready to start. 

Variety Available—Swift & Co. has 
made some effort to promote its In- 
stant Vigoro for tank truck spraying. 
Two fuel oil jobbers in the East used 
it with good success this summer in 
Washington, D.C., and Baltimore. 

Some of the fuel oil men on the West 
Coast are using a fish-base fertilizer. 
Western Fuel Co., in Everett, Wash., 
uses a product called Lilly’s Marina, 
with a booster of Nu-Green. (The lat- 
ter is a Du Pont trade name applied to 
a high-nitrogen agricultural fertilizer.) 

Another has made a start in Seattle 
this summer with a new fish base fer- 
tilizer called “Flying Fish,” produced 
by Tidewater Laboratories of Belling- 
ham, Wash. Also new to liquid fertil- 
izer manufacturing is Liquilizer Corp., 
Vincennes, Ind. 

Reliance on Manufacturer—These 
developments underscore the fuel oil 
jobbers’ dependence on the fertilizer 
manufacturer for technical informa- 
tion and advice. Few are inclined to 
make a deep study of the subject. 

But some facts they must have. For 
example, Jensen Fuel Co., Tacoma, 
one of the largest fertilizer operators in 
the state of Washington, ran into early 
trouble this spring. Out of some 500 
lawns fertilized by Jensen trucks this 
season, Everett Jensen guesses that 
owners of about 25% were dissatisfied. 
He knows that some 10% complained 
and obtained a repeat treatment. He 
suspects that another 15% didn’t 
bother to protest. 

In some cases Jensen says he has 
done lawns three times, and then had 
to refund the customer’s meney. He 
isn’t sure whether to blame the prod- 
uct, the method of application or the 
weather. The wet, cold spring kept 
ground temperatures below 50 deg. 
until June. He feels that’s too low for 
glass to grow. 

Will Try Again—Despite all this, 
Jensen is going right back into the fer- 
tilizer business next year. From his 
initial experience he feels he can build 
a much larger volume in his second 
season. He is sure he lost a lot of po- 
tential customers this season because 
some jobs failed to show good results. 

As he explains it, the first man in a 
block to have his lawn sprayed is 
always a test case in the eyes of his 
neighbors. Their attitude is: “If he has 
good results, we'll order a treatment.” 

Yet the fuel oil community in gen- 
eral does not regard fertilizer spraying 
as a doubtful enterprise. Jobbers don’t 
expect any major profits from it, but 
they do see it is another method of 
paying for the overhead during the 
summer. 
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TRENDS 


AS FIRST STEP before spraying trip, Anthony Luminoso, 
Flemming Coal Co. driver, takes on water. Tap shown, % in., 
was too slow, so 2-in. connection was substituted 


SECOND STEP finds Luminoso mixing fertilizer solution by 
recirculating through truck pump and discharge hose back into 
the tank compartment for thorough stirring 


How Do You Start This Fertilizer Service? 


It’s a cinch to experiment with fertilizer spraying. If you are a fuel 
oil distributor looking for a summer sideline, it’s about the easiest 


thing you could try. 


The investment is about as small as you could expect to find for 
starting any kind of a business. That’s because the biggest item of 
equipment is the tank truck you already have. 


There is no difficult personnel 
training involved. Most tank 
truck drivers can learn to sprin- 
kle a lawn in one easy lesson. 

The idea is new to the public 
but it is easy to explain. No deep 
technical or scientific knowledge 
is necessary. 

These are the preliminary steps 
taken by the M. W. Flemming Coal 
Co., Stamford, Conn.: 

James F. Rutledge, head of the busi- 
ness, explored the idea with represen- 
tatives of Monsanto Chemical Co., 
one of several fertilizer suppliers. 
From them he got a suggested price 
schedule, information about needed 
equipment, method of application, 
probable costs. 

He learned that water soluble fertil- 
izer, with a high nitrogen content, can 
be sprayed on a lawn without burn- 
ing it. He obtained advice on how such 
a service might be advertised and sold. 

Like almost everyone who has ven- 
tured into this business, he approached 
it strictly as an experiment. In view of 
the small risk involved, he decided to 
give it a try. 
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Initial Step—First, he took an idle 
2,000-gal. tank truck in mid-July to the 
firm of Curran & Waring, oil equip- 
ment distributors, in nearby S. Nor- 
walk. They installed 250 ft. of heavy 
duty water hose, with necessary fittings 
to accommodate the reduction in size 
to %-in. Simple shut-off valves were 
installed at the meter and at the nozzle 
end. 

For a nozzle, an ordinary shower 
spray head was mounted on the end of 
a short length of pipe, which serves as 
a handle. (About 12 in. to 18 in. of 
pipe will do the trick.) 

The equipment people also steamed 
cleaned and flushed out the tank truck 
with a detergent. (The Monsanto 
Chemical Co. prescribe their own 
household detergent, sold under the 
brand name of “all.”’) 

Total cost of this conversion was 
$90. 

For comparison purposes it should 
be noted that William F. Schierholz, 
of the Fuel Oil Co., St. Louis, spent 
$393 converting a tank truck for fer- 
tilizer spraying. He put on 350 ft. of 


hose, instead of 250 ft. And he replaced 
the fuel oil meter with tubing, and also 
installed a water pump. (For further 
details see NATIONAL PETROLEUM 
News, June 2, p. 20.) 

Meter Question — Flemming Coal 
made no pump or meter changes. At 
the present time there is some debate 
as to whether meters designed for use 
with petroleum products ought to be 
used with fertilizer liquids. At least 
one meter manufacturer says it is not 
a good idea, and that meters so used 
will give trouble later on. Because of 
this uncertainty, one fuel oil jobber 
took off the regular meter, and replaced 
it with a household type water meter. 
(Monsanto says flushing with water 
counteracts slight corrosive effect.) 

When Flemming’s truck was ready, 
some trial applications were made 
under the supervision of John H. 
Staub, who handles the jobber’s cus- 
tomer contacts. Only one practice ses- 
sion was needed following a routine 
prescribed by Orin Grant of the Hal- 
stead Distributing Corp., in nearby Mt. 
Kisco, N.Y., distributor of agricultural 
chemicals and source of supply for 
Flemming Coal and several other fuel 
oil jobbers who have started fertilizer 
spray services in the area. 

Spray Tests—In the practice ses- 
sion, while Staub watched the meter 
and checked the time, Anthony Lum- 
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DRIVER and John H. Staub, customer contact man, inspect 
spray nozzle, shut-off and short length of pipe used as handle 
on %-in. hose used for fertilizer spraying 


inoso, the driver, sprayed a measured 
1,000 sq. ft. of lawn. He repeated the 
operation four times. The first two 
rounds used 34 gal. each. By moving 
a little faster on the third and fourth 
rounds, he used only 26 gal. each . 

The recommended rate is 24 gal. 
per 1,000 sq. ft. Since there is no need 
for hairline accuracy, Luminoso’s ap- 
plication trial was considered a suc- 
cess. In practice, it seems that any tank 
truck operator almost instantly senses 
the relation between spraying speed 
and gallonage required for a given 
area. He finds the right speed and 
sticks to it. 

The spray mix used by Flemming, 
on Monsanto recommendation was 1 
Ib. of dry, granulated Folium to each 
12 gal. of water. The material comes 
in 25-lb. and 50-lb. fiber drums. Mix- 
ing is done by dumping it into a tank 
compartment, running in the required 
amount of water, and then circulating 
the water through the truck pump and 
the discharge hose back into the com- 
partment. 

A convenient, fast flowing water 
supply is necessary. The Flemming 
people discovered that drawing water 
from a *%4-in. hydrant took about four 
hours to fill the truck. So immediate 
steps were taken to make a new 2-in. 
connection to the plant water line back 
near the meter. By contrast, one fuel 
oil distributor got around this prob- 
lem by getting permission to draw 
water from a fire hydrant. 

How to Get Customers—To line up 
business, Flemming Coal used direct 


DISTRIBUTORS of agricultural chemicals used by Flemming 
is Halstead Distributing Corp. whose George Halstead, left, 


and Orin Grant are shown discussing supply order details 


mail to its entire list of fuel oil cus- 
tomers. They didn’t limit it to domestic 
consumers, but included all of the com- 
mercial accounts as well. This turned 
out to be a wise move. One of the com- 
mercial customers happened to be a 
school board in a nearby village and 
school officials promptly inquired 
about the cost of fertilizing lawns on 
school property. 

A reply card enclosed with the mail- 
ing has brought back most of the in- 
quiries. As soon as the cards come in 
to the office, Staub calls on the pros- 
pects, estimates the price—by stepping 
off the lawn dimensions—and answers 
questions. He finds that most people 
who send in the card have already de- 
cided to buy, and just want details. 





Price List 


Prices for fertilizer spraying 
worked out by M. W. Flemming 
Coal Co. of Stamford, Conn., 
ranged upward from a $5 mini- 
mum charge for 2,000 sq. ft. In 
sending its price list to custom- 
ers, Flemming recommends two 
applications a year for normal 
lawns. Here is the rate schedule: 

2,000 sq. ft.—$5 

3,000 sq. ft.—$7 

4,000 sq. ft.—$8.50 (or $1.50 

for each additional 1,000 
sq. ft.) 

¥2 acre (22,000 sq. ft.}—$32 

1 acre (44,000 sq. ft.}—$60 
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There is a small but steady flow of 
telephone inquiries. The questions fol- 
low a simple pattern. Even though a 
price schedule is contained in the mail- 
ing, few home owners seem able to 
estimate the area of their lawn. Staub 
tries to set the cost for telephone callers 
if they can give him their lot dimen- 
sions. 

Usually people also ask how soon 
results will be apparent. Staub tells 
them it will be about a week, if the 
owner sees to it that his lawn is watered 
well after the fertilizer application. 

Hurry Calls—Finally, Staub notes 
that customers are always in a hurry. 
They want to know how soon the truck 
can get there. If, possible, he tries to 
tell them about when the job can be 
scheduled. 

A few people, those who know 
something about fertilizer, ask about 
the characteristics of the product. 
Generally they are satisfied when 
Staub, who has been briefed by his 
supplier, tells them it is a 20-20-20 
compound of water soluble material 
The formula referred to is the familiar 
three-figure designation of the ratios 
of nitrogen, phosphorus and potash 
available in the fertilizer. 

The personal visit to measure off the 
lawn and quote a price, as made by 
Staub, is the procedure generally fol- 
lowed by those starting in the business. 

A conspicuous exception is J. C. 
Scolaro, State Fuel Co., Hempstead, 
N.Y. A heavy newspaper advertiser, 
he handles all inquiries over the tele- 
phone. He asks the size of the lot, 
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MALTESE CROSS FIRE HOSE 


Maltese Cross Fire Hose for severest service .. . 
extra strong yet light and flexible. Standard lengths: 
50 feet—tested up to 400 psi. 








IS THE FINEST IN FIRE PROTECTION 


Maltese Cross Fire Hose has never failed at a fire, has 
always given peak performance when needed as shown 
in these three case histories. 

(1)...A large New Jersey refinery battled a stubborn 
fire with five brands of fire hose. All brands burst on the 
job except Maltese Cross Fire Hose, and that same hose 
has been in use now for over 30 years! 


(2) ... Not one length of 20-year-old Maltese Cross Fire 
Hose failed in one of the century’s worst refinery fires. 
Thirty-nine lengths of other brands of fire hose burst 
during action. 

(3) ...A large refinery refused to buy higher priced Mal- 
tese Cross Fire Hose but settled for a lower cost hose. 
When a fire occurred their cheaper hose lengths burst one 
after another. They borrowed hose from a nearby refinery 


. .. Maltese Cross Fire Hose. Not one length burst. Today 
Maltese Cross Fire Hose is a standard part of their fire- 
fighting equipment. 
Here is proof that Hewitt-Robins Maltese Cross Fire 
Hose offers the greatest safety and economy over the 
years .. . it will never mildew or dry-rot during storage 

. . it is oil, acid and abrasion-resistant and built to with- 
stand the severest pressures ... it’s the handmade fire 
hose whose wrapped construction includes four tough flex- 
ible plies of specially woven duck combined with premium 
rubber compounds. Maltese Cross Fire Hose is widely 
used and approved for oil tanker service because it resists 
weathering and salt spray. 

Your investment in Hewitt-Robins Maltese Cross Fire 
Hose will insure complete and proven protection in your 
industrial fire protection system. 


HEWITT@) ROBINS 


Executive Offices, Stamford, Connecticut 


DOMESTIC DIVISIONS: Hewitt Rubber «+ 


Robins Conveyors «+ 
FOREIGN SUBSIDIARIES: Hewitt-Robins (Canada) Ltd., Montreal « 


Robins Engineers «+ Restfoam 


Hewitt-Robins Internationale, 


Paris, France « Robins Conveyors (S. A.) Ltd., Johannesburg « EXPORT DEPARTMENT: New York City. 
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TRENDS 


makes a rough aliowance for the prob- 
able dwelling area, and arrives at an 
approximation of the lawn area on 
which he bases his price. 

This quick method has worked out 
well enough, except for the really big 
properties, where a visit is not only 
necessary but justified. Scolaro has 
even coached his truck driver so that 
he can make an estimate on the spot, 
quote a price, do the job and collect 
the money. 

Why Short Cuts Work — These 
short cuts are practical for several 
reasons: 

1. Cost of the product being dis- 
pensed is somewhat less than fuel oil. 
The average small home with 4,000 
sq. ft. of lawn will use 100 gal. of fer- 
tilizer mix, which sells for $9 to $10. 
A hundred gallons of fuel oil costs be- 
tween $13 and $14. 

2. Laber cost is a larger element 
of the fertilizer sale. To spray 4,000 
sq. ft., will use at least a half hour of 
the driver’s time, including travel be- 
tween stops. 

3. Pricing and costs are in the ex- 
perimental stage. The public doesn’t 
know what prices to expect. Nor does 
the seller know for certain what prices 
will cover his long range costs and 
show a profit. 

One fuel oil jobber did some cal- 
culating. He figured that lawns total- 
ing an acre of grass could be sprayed 
at a cost for material of about $27, 
plus a half day’s time of truck and 
driver. The work would cost the con- 
sumer about $55. 

Other Figures—Several other op- 
erators calculate that a driver who can 
put in a full day will bring in a gross 
revenue of $80 to $100. They haven't 
gone so far as to figure out all of the 
costs. It seemed apparent to Flemming 
Coal, as it did to others, that there 
was enough gross margin in the sug- 
gested sale prices to make the venture 
pay out if the spray service can be sold 
in large volume. 

As is only natural, though, ways to 
cut costs are being studied. Flemming’s 
new water line is one example. Schier- 
holz, in St. Louis, is experimenting 
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with multiple spray heads, to speed up 
the application time. 

Along the same line, at State Oil, 
Scolaro started out using a nozzle little 
more elaborate than a shower head. 
In an effort to speed up his spraying, 
Scolaro is experimenting with some 
home-made units consisting of T- 
shaped pipe sections with holes drilled 
in the cross member. He discarded the 
first two experimental units because the 
drilling didn’t seem to be at the right 
angle. The third effort worked better. 

















i HP - 18-20 - 24-30 
HINGED POLE 





<— 


ls 


Grass Roots Experts—These are all 
moves toward efficient operation. Next 
development probably will be effective 
selling methods. 

And it seems inevitable that fuel oil 
men quite naturally will become ex- 
perts on grass growing problems, and 
perhaps the only ones in this particular 
field. They already are thinking about 
including weed and pest killers with 
the fertilizer. Thus the future may see 
them offering a complete, rounded-out, 
lawn maintenance service. 





Model A.R. 600 
Pat. Pending 
An Area Lite 
using 6 100- 
watt Rapid-Start 
Tubes. 


Fixture can be 
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any angle desired. 


One-Piece Heavy Gauge 
Aluminum Reflector —Cast 
Alloy Aluminum Ends and 
Support Arm and Bracket. 
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With a Complete 
Line of Service 
Station Lighting 
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ENLARGED 


CAST STEEL BASE 
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MANUFACTURERS OF SERVICE STATION EQUIPMENT SINCE 191 


5600 VINE STREET 
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Storage Projects Get Write-Offs 


Oil and Gas Division says 
2,212 applications for oil indus- 
try rapid tax write-offs were re- 
ceived up to July 1—for proj- 
ects that would have totaled $6.1 
billion in value if all applications 
had been granted. 

Of the applications, 1,760 have been 
approved, 294 denied, and 87 with- 
drawn. Seventy-one applications still 
were in process. 

The totals, which cover the entire 
period since the write-off program be- 
gan, include 556 applications for basic 
refining capacity of 2,122,000 b/d and 
212 applications for 30,051 miles of 
crude oil and products pipe lines. 

Here are new projects approved by 
the Office of Defense Mobilization: 

Sunray Oil—Construction of three 
80,000-bbl. process tanks, one 25,000- 
bbl. storage tank, four 30,000-gal. 
storage tanks, one 2,000 cu. ft. hydro- 
gen storage tank, and related facilities 
at Duncan, Okla., refinery, $430,000 
at 45%; $17,300 at 90%. 

The Texas Co.—Construction of an 
oil products bulk terminal (including 


five storage tanks with a total capacity 
of 75,710 bbl.) at Ogdensburg, N.Y., 
$290,150 at 30%. 

Northern Oil—Erection of two 55,- 
000-bbl. and one 30,000-bbl. tanks for 
storage of No. 6 oil, together with 
blending equipment for No. 4 and No. 
5 oils and expansion of marine bulk 
storage terminal facilities at Burling- 
ton, Vt., $274,700 at 40%. 

Pure Oil—Construction of a 64,- 
000-bbl. kerosine storage tank and re- 
lated facilities at Tampa, Fla., terminal, 
$107,570 at 40%. 

Shell Oil—Construction of a 110,- 
000-bbl. oil storage tank and related 
facilities at Green Bay, Wis., terminal, 
$135,000 at 40%. 


Deep Rock Expands 

Deep Rock Oil Corp. is expanding 
its marketing operations into four 
Mid-South states—Tennessee, Arkan- 
sas, Missouri and Mississippi—and has 
signed Southern Petroleum Co., Inc., 
as area selling agent. The move is an 
expansion for both companies. 

Deep Rock is also stepping up its 


program of selling through other oil 
marketers in new areas, said W. M. 
Murray, Deep Rock vice president of 
direct sales. 

Deep Rock will supply Southern 
Petroleum beginning early in Septem- 
ber, with gasoline, lubricating oils, 
kerosine, Diesel fuel, heating oil, 
naphthas, solvents and other oil prod- 
ucts, through the Oklahoma-Missis- 
sippi River Products Pipe Line. 

Southern Petroleum has begun a 
campaign to sign Independent jobbers 
as Deep Rock distributors, said B. B. 
Hamilton, Southern Petroleum presi- 
dent. 


GP Buys Distributor 


General Petroleum Corp. has pur- 
chased Miller Oil Products Co., Whit- 
tier, Calif., one of its largest distribu- 
tors. 

Miller, which markets in eastern 
Los Angeles County, has bulk plants 
in Whittier and El Monte, 60 owned 
or leased stations and 18 vehicles to 
handle a volume of 1,300,000 gal. 
monthly. 

Effective date of the General Petro- 
leum purchase is Sept. 1. 
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TO GIVE YOUR CUSTOMERS... 
TOP LUBRICATING PERFORMANCE 
IN ALL KINDS OF WEATHER! 


Yes, you can give your customers an oil 
that will lubricate car, truck and tractor 
motors thoroughly, winter, summer. spring 


or fall.. 


-temperatures make no difference 


to Champlin Heavy-Duty HI-V-I, Mil-0-2104 
in the can with the wide blue band. Highly 
heat resistant, Heavy-Duty HI-V-I motor 
oil gives a dependable film of protection 
to engines operating under severe service. 


Champlin Hi-V-I is recommended for 
the American Petroleum Institute Ser- 
vice Classifications MM-MS-DG. Your 
customers will find Hi-V-I does a better 
job of lubrication. 


INING COMPANY 


ENID, OKLAHOMA 


Complete warehouse stocks of HI-V-! 
motor oil are available at: Enid and 
Obklah City, Obklah < 
Omaha; Grand Island and Lincoln, 
Nebraska; Hutchinson, Kansas; Mason 
City and Rock Rapids, lowa; Denver, 
Colorado, and Amarillo, Texas. 
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Now...Dramatic Proof! 


The operator does the work with the old-fashioned 
hydraulic jack. Light on wrist traces stooping, pump- 
ing . . . wasted time and motion, 


Air does the work with the new Big 4 AIR LIFT 
jack. A simple twist of the wrist touches air chuck to 
valve, lifting car surely . . . quickly. 


NEW Airlift BUMPER JACK 


MAKES ONE OF YOUR TOUGHEST JOBS 


Push Button Easy! 


“59 Speed up tire changing, brake work, all jobs 
that require a safe, quick method of lifting car 
wheels off the ground. Simply wheel Big 4’s space 
saving AIR LIFT (operates in less than two square 
feet) under bumper, touch your air chuck to the 
valve, and in seconds, the car is raised easily! 
Positive automatic safety lock holds jack in place— 
can’t drop. With the AIR LIFT you can actually 
lift cars as easily as you say tires! . . . and lower 
them at the touch of the conveniently located 
push-button release. 


Eliminates Costly Maintenance! AIR LIFT’s 
simple, rugged construction does away with ex- 
pensive, profit-eating repairs and replacements. 
Why settle for less when you get more... from Big 4? 


Get More... Get Big 4! 


NATIONAL PETROLEUM NEWS 


Axe) make tire changing 

G, ‘‘push-button’’ easy, too! 
Big 4’s revolutionary new Henderson 
AIR LOCK tire changer adds speed 
and convenience to another tough 
job. _— a touch of air chuck locks 
wheel automatically in place. In 
addition to the AIR LI Bumper 
Jack, and Henderson AIR LOCK 
Tire Changers, the Big 4 line in- 
cludes a wide variety of tire tools 
and equipment. 


Write for Complete 
Information 


INDUSTRIES, INCORPORATED 
Henderson Tire Changer Division 
CINCINNATI 12, OHIO 


Overseas Division © 276 West 43rd Street, New York 36, New York 
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MULTI-PUMP STATIONS SAVE ON EVERY GALLON 


with 


me BENNETT RAM  gystey 


Remote Automatic Multi-Pump Service From A Single Central Submerged Unit 


The answer to: 


Extra high lifts — RAM submerged pumps push gasoline up 


very high lifts where ordinary suction type pumps are not efficient 
or dependable. 


Extra long pipe runs — Vapor locks due to excessive suc- 
tion lifts, high altitudes or high temperatures, are eliminated because 
high RAM pressure forces gasoline through even excessively long 
pipe lines. 

Wherever multiple dispensers are needed for 
one grade of fuel -—the RAM system saves dollars in capital 
outlay. As many as eight dispensers can be operated simultaneously 
from one submerged pump to efficiently fuel today’s automobiles. 
Each dispenser has a control switch, a safetly shut-off valve, a meter, 
a computer and a see-gage. 


JOHN WOOD COMPANY - Bennett Pump Division » Muskegon, Michigan 
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FIELD-TESTED SYSTEM 
SAVES MONEY § WAYS! 


No air eliminators or 6. No belts, gears, packing 
pumps required on dis- to replace. 


porapars? : 7. Save on capital outlay — 
+ Two discharge lines from one unit handles multi- 
pump are available. ple dispensers. 


* No return line needed. 4 a — 


+ No priming required. Bennett operating 


. No tubrications needed Seaneny. 
— ever! 


Bennett also offers remote control multi-service systems 
with above ground pumping units— write for full details. 


DISTRICT OFFICES: Atlanta * Baltimore * Boston * Buffalo + Charleston 
Chicago * Cleveland + Dallas * Denver * Detroit * Kansas City 
Little Rock * Los Angeles * New Orleans * New York * Philadelphia 
Pittsburgh * Rochester * Salt Lake * Seattle * St. Paul * San Francisco 
IN CANADA: Toronto * Montreal * Winnipeg * Vancouver 

EXPORT: John Wood International Corporation, 29 Broadway, N. Y. 
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REMOTE AUTOMATIC MULTI-PUMP 
SUBMERGED SYSTEM 





MANAGEMENT 


STANDARD OF INDIAWA 
78% OF STOCK 


STANCARD OF INDIANA 
BLAUSTEIN INTERESTS 


(700,000 SHARES SOIND STOCK) 


BLAUSTEIN INTERESTS 
\>% OF STOCK 


3" 


] PAN AMERICAN 
i PETROLEUM 


FAIRFAX PIPE LINE Co. 


LORD BALTIMORE 
FILLING STATIONS, INC. 
MAY FUEL OIL 


MEXICAN PETROLEUM 
OF GEORGIA 


MERGER of Standard Oil of Indiana and Pan American Petroleum & Transport Co. makes American Oil a wholly owned, 
integrated Indiana Standard subsidiary. Behind the reorganization is the story of how Amoco grew . . . 


From Jobbership to Integration 


Forty-four years ago, Henrietta Blaustein made a decision that 
was to affect east coast oil marketing for many years. She told her 
husband, then with John D. Rockefeller’s Standard Oil Co., that she 
would not move her family to Europe. 


So the husband, Louis Blau- 
stein, declined Standard’s offer 
to open marketing operations 
there. He left the company that 
year (1910), founded the Ameri- 
ean Oil Co. as a horse and tank 
wagon enterprise and forged it 
into one of the most potent mar- 
keting forces on the eastern sea- 
board. 

Last week the American Oil Co. 
entered a new phase of its spectacular 
career as a result of one of the indus- 
try’s major mergers: Standard Oil Co. 
of Indiana and Pan American Petro- 
leum & Transport Co. 

The merger, which had been held 
up since May pending passage of the 
tax code revision bill, will have these 
effects: 

@ Henceforth American Oil will be 
a wholly owned subsidiary of Standard 
of Indiana. As a wholly reorgan- 
ized, integrated company Amoco will 
take under its wing five former Pan 
Am subsidiaries. They are: Pan Amer- 
ican Production Co., Pan American 
Pipe Line Co., Pan American Gas Co., 
Fairfax Pipe Line Co., all with head- 
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quarters in Houston, and Pan Amer- 
ican Refining Corp., Texas City, Tex. 

e Four present subsidiaries will be 
dissolved as separate corporations and 
will be absorbed into American Oil. 
They are Lord Baltimore Filling Sta- 
tions, Inc., Mexican Petroleum Corp., 
May Fuel Oil Corp., and Mexican 
Petroleum Corp. of Georgia. 

e Pan American Petroleum & 
Transport Co. will cease to exist as 
a corporation. 

e The Blaustein family, of Balti- 
more, Md., will become one of the big 
stockholders in Standard of Indiana, 
with a total in excess of 700,000 shares 
of common stock. Jacob Blaustein, 
who helped his father start American 
Oil, will become the 16th director on 
the Indiana Standard Board. 

e Litigation between the Blaustein 
interests and Indiana Standard will be 
dismissed. In addition, $200,000 will 
be paid to the Blaustein group by 
Standard in partial reimbursement of 
legal costs. 

The story of American Oil’s early 
years and its influence on eastern sea- 


PAN AM PIPE LINE Co 


ree 


sal he 


board marketing can best be told in 
the story of Louis Blaustein. 

Selling was always what Blaustein 
did best. He came to the United States 
as a young man in his teens, alone and 
nearly penniless. For a while he 
worked in a Philadelphia tannery. 
Then he moved into selling as a ped- 
dler in eastern Pennsylvania, working 
through the farm country, where he 
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FIRST DRIVE-IN _ station, Amoco 
claims, was this Baltimore outlet 
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LOUIS BLAUSTEIN 


From a horse and wagon he forged The American Oil Co. 


picked up the solid foundation in sell- 
ing that was to carry him high into 
the oil marketing world. 

But roaming the countryside was 
not the final answer for young Louis, 
so he settled briefly in Downington, 
Pa., where he opened a business. 

By 1889 he had left Downington 
and was established in Baltimore in 
a thriving wholesale grocery business. 
It was here that oil first entered his 
life, for he was doing a healthy volume 
in kerosine, at that time oil’s most 
valuable product. Two years later he 
met and married Henrietta Gittelsohn, 


LATEST THING IN STATIONS is this American Oil beauty 
in Washington, D. C. The station was designed to fit a particular 


and, although he may not have known 
it, Louis Blaustein was on his way. 

In those days, kerosine was sold 
from wooden barrels. Blaustein, alert 
marketer that he was, noticed that 
much of his kerosine would leak 
away, especially on hot days. So, he 
suggested to the jobber from whom 
he bought his kerosine, that maybe 
a tin tank with a spigot would stop 
these leaks. The jobber took Blau- 
stein’s suggestion and mounted the 
tank on a dray wagon. Thus, accord- 
ing to company records, was the tank 
wagon born. 


JACOB BLAUSTEIN 


Son of a pioneer, he too blazed trails in oil marketing 


That jobber thought so much of 
Blaustein’s sales ability that he offered 
Louis a salesman’s position. Blaustein 
took the job and worked hard at it 
so hard, in fact, that he attracted the 
attention of a Baltimore refiner, who 
offered him a job. 

By this time young Louis had de- 
cided that his future was in oil. He 
joined the refiner with the understand- 
ing that he be allowed to learn the oil 
business from the ground up. 

In 1892, the year before Charles E. 
Duryea successfully ran the _ first 
American “gasoline buggy,” Blaustein 
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need—three-way intersection where good visibility from the sta- 
tion office and quick service are at a premium 





Model 25 


Twenty-five 
gous Grease 
it. Geared 


caolue out oer 


Model 100 MNT 


Geared Pump, one-half 
pint per stroke. Fits on 
100 Ib. drums. 


Gallen stroke 
evel eb 
ne ® 
hose, nozzle, 
vecuum breaker 


ond foot valve. 











COMPLETE LINE GREASE, 
KEROSENE, LUBE OIL DISPENSERS 
GREASE DISPENSERS . . . twenty-five pound all welded 


with Quick Seal Fill — equipped with detachable meters 
measuring pints and fractions thereof up to six pints. 

TANK UNITS .. . for dispensing kerosene, gasoline or 
lube oil. Capacity from 60 gallon round tank to 120 gallon 
square tank. All equipped with gallon stroke pumps. 

BARREL PUMPS ... all types for dispensing oil, gasoline 
or alcohol. Available in one quart or gallon stroke. 

There’s a Wayne product to fill every need . . . with 
nationwide service to back up every product. Write for 
complete catalog today. 


THE WAYNE PUMP COMPANY 


SALISBURY, MARYLAND TORONTO, CANADA 





Model 81-H 


60 tank. 
peeing By od 
pump 

off nozzle and 
foot valve. 








STATION-ENGINEERED 
PRODUCTS 


Complete line of 
single and double 
computing dispens- 
ing units, remote 
mulii-pump systems, 
truck and bus high- 
gallonage pumps. 


AUTO HOISTS 


Single, double, and 
3-post types. Free- 
wheel, frame-hoist, 
or drive-on. Hydrau- 
lic operation (semi 
or full) for cars, 
trucks, buses. 


HOSE REELS 


Retriever reels for 
air, water, oil, 
greases; Enclosed- 
type or open. in- 
stalled on wall, 
floor, ceiling or on 
an island. 


AIR COMPRESSORS 


Two-stage (high 
and low-pressure) 
and single-stage. 
Tank-mounted; 
quiet, smooth-run- 
} ning, completely 
automatic. 


Horizontal Type 
Vertical Type 


MANAGEMENT 











joined Standard Oil Co. Four years 
later Henry Ford was to rattle down 
a Detroit street on the maiden voyage 
of his first automobile. The stage for 
oil marketing as a big business was 
being set. 

For 18 years—until 1910—Blau- 
stein worked his way up in Standard 
Oil’s marketing department. It was at 
the end of this time that Henrietta 
made her decision. 

So, at the age of 40, when most men 
have settled into a lifetime’s path, 
Louis Blaustein left Standard Oil and 
struck out for himself. 


NEW MARKETING AGE 


In 1910 the oil industry was on the 
brink of a new era. Rockefeller’s em- 
pire was to be dissolved the next year 
by government decree. The Texas Co. 
was eight years old and struggling to 
survive. 

Frank Phillips, who founded Phil- 
lips Oil Co., and Harry Sinclair, who 
built Sinclair Oil, were not to start 
their businesses for six years. On the 
East Coast Henry L. Doherty was 
heading up the nine-year-old Cities 
Service Co. 

But big things were just around the 
corner in oil when Louis Blaustein 
bought an old stable, a horse and tank 
wagon and contracted to sell oil prod- 
ucts, mostly gasoline and kerosine. 
With that small beginning was The 
American Oil Co. born. 

The Blausteins, father and son— 
Jacob left college and joined his 
father in the new business—made the 
most of their opportunity. According 
to Blaustein records their company 
conceived the first visible gasoline 
pump (with a calibrated glass bowl on 
top), enabling the motorist to see that 
he received the quantity for which he 
paid. 

The Blausteins developed what 
American Oil advertises as the original 
anti-knock, unleaded gasoline—called 
Amoco. This new gasoline sold for 5¢ 
a gal. more than regular gasoline and 
2¢ more than competing premiums 
introduced later. It won quick success. 

For the protection of their cus- 
tomers they went a step further. The 
company records show that the Blau- 
steins dyed their regular gasoline 
orange and dubbed it “Orange Amer- 
ican Gas.” This kept regular from 
being substituted for their Amoco 
premium. 

By this time the automobile and the 
airplane were on their way to revolu- 
tionizing U.S. transportation—Ford 
had been producing Model T’s for two 
years and Glenn Curtiss flew nonstop 
from Albany to New York. Gasoline 
was becoming the volume seller. 
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One of the sales ideas that Louis 
believed in was brand consciousness. 
He felt that if your product’s name 
was before the public in enough places 
people would ask for it—and regu- 
larly. That principle is old stuff today 
compared with modern advertising, 
but in those times it was still pretty 
much untested. 

So, Louis and Jacob set out to put 
their products’ names in the public 
eye. They did it with billboards, road 
signs and newspaper advertising, along 
with, of course, a lot of word-of-mouth 
campaigning. 

Along this line the company backed 
up the promotion of its name with 
color. Louis’ first tank wagon was 
painted bright green, the name of the 
company was white, with the letters 
trimmed in red. 

That red-white-green color scheme 
has been carried down’ through the 
years to its most modern stations. 
American’s use of color to attract the 
customer’s attention was among the 
first attempts at color by an oil com- 
pany. 

THE DOHENY CONTRACT 


By 1923 Louis and Jacob—good 
marketers that they were—had built 
American Oil along the eastern sea- 
board to the point where they began 
to worry about obtaining enough oil 
to supply their needs at competitive 
prices. They felt they needed an as- 
sured supply from a non-competitive 
source. 

It was then that Louis Blaustein 
made his famous contract with Edward 
L. Doheny, head of Pan American 
Petroleum & Transport Co. Doheny 
had crude production in Mexico and 
the United States, refineries in Mexico, 
Louisiana and California, a fleet of 
tankers and a few marketing outlets 
for gasoline and kerosine. 

American had many marketing out- 
lets, a large, growing demand, but no 
crude production or refineries. So, 
the Blaustein-Doheny relationship was 
a natural. Here’s how the contract 
worked: 

@ Pan American agreed to supply 
American and its subsidiary, Lord 
Baltimore Filling Stations, Inc., with 
gasoline and other products for 10 
years at a guaranteed margin of 5.25¢ 
off the going retail price. This was 
later changed to be set on the tank 
wagon price. 

e The Blausteins sold 50% of their 
stock in American Oil and Lord Balti- 
more to Pan American. 

e The Blausteins were to continue 
managing the operations of American 
and Lord Baltimore. 

Louis’ contract was based on the 
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PROGRESSIVE REFINERS 
THE WORLD OVER 
CHOOSE PROCON 


In many parts of the globe, petroleum refiners who 
are planning process construction are turning to 
Procon, secure in the knowledge that such work will 
be completed on schedule and with maximum economy. 


Procon crews are actively engaged on many projects 
in England ... Wales ... Australia... Canada... 
France ... Belgium . . . the Canary Islands... 
Lebanon . . . Germany and the United States. 

Each job is being meticulously supervised by 
outstanding engineers, each a specialist in his own 
field. Complete coordination between field engineers 
and Procon offices insures the synchronization of 
shipments of materials vital to rapid and efficient 
completion of each job. 


A typical example of how Procon meets its 
commitments is the UOP Platforming unit completed 
recently by Procon (Great Britain) Limited for 
Shell’s Stanlow Refinery, Ellesmere Port, 

Cheshire, England. 


This unit was completed on time because close 
teamwork made it possible for strategic materials 
to be on the jobsite WHEN they were needed. 


Performance of this type is the result of careful 
planning, coordinated effort, and construction 
experience. “Built by Procon” is synonymous with 
expert process construction. 


PROCON (reat Britain) snr 


PROCESS CONSTRUCTION 
112 STRAND, LONDON, W. C. 2 


PROCON (CANADA) LIMITED 
IN CANADA [40 ADVANCE ROAD 


TORONTO 18, ONTARIO ZA 
PROCON INCORPORATED < ef D 
1111 MT. PROSPECT ROAD : 


DES PLAINES, ILLINOIS 
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MANAGEMENT 


local market in Baltimore, Norfolk 
and Philadelphia. Here the old estab- 
lished companies were providing such 
intense competition for the burgeon- 
ing gasoline market that the price went 
down, and then down some more. 

But, no matter how low the price 
went, Blaustein continued to get the 
same profit—and greater profit as he 
spread his organization—because he 
always was assured of his 5.25¢. 

Louis did not have to cut the price 
himself, because every gallon of busi- 
ness he got prompted the leading mar- 
keting company, whose prices were the 
basis of the Blaustein contract to cut 
the price to try and hold the business. 

Meanwhile, Pan American acquired 
Lago Petroleum on Venezuela’s Lake 
Maracaibo, built the big Aruba Island 
refinery in the Dutch West Indies, 
and generally strengthened itself. 

The Blausteins pushed American Oil 
up and down the eastern seaboard and 
then spread their distribution network 
inland as far as Cleveland, much to 
the surprise of Standard Oil of Ohio. 

By 1927 the Standard Oil Co. of 
Indiana had obtained control of Pan 
American Petroleum & Transport. 
Before the contract ran out in 1933, 
a deal was made with Standard of 
Indiana to merge Pan Am and Amer- 
ican, with its subsidiaries, the Blau- 
steins taking a 27% stock interest in 
Pan Am. The Blausteins continued as 
executive heads of the merged com- 
panies. 

Then came the beginnings of the 
long dispute between the Blaustein 
family and Indiana Standard, that first 
went into the New York state courts 
in 1937, the year Louis died. 


BACKGROUND OF SUIT 


The Blaustein interests claimed that 
terms of the Doheny contract bound 
Indiana Standard to re-integrate Pan 
Am. They claimed that just prior to 
the merger, in 1932, the Standard of 
Indiana management disintegrated Pan 
Am and parted with some of Pan Am’s 
most important crude and refining 
holdings. This was done, they said, 
because these facilities were located 
outside the U.S. and Standard felt 
they were vulnerable to pending up- 
ward revisions in import duties. 

Accordingly, the Aruba refinery in 
the Dutch West Indies, and a Vene- 
zuelan crude producing company, plus 
a large tanker fleet, were sold to 
Standard Oil of New Jerey (now Esso 
Standard). This led the Blausteins to 
threaten antitrust action preceding the 
1933 merger proposal. 

Following the 1933 merger, con- 
struction of a refinery was begun in 
Texas City. Domestic crude opera- 
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FIRST TANK WAGON of American Oil held 280 gal. and hauled kerosine 
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tions were initiated two years later in 
1935. But the Blaustein interests were 
far from satisfied with the character 
and extent of these moves. Four years 
later, early in 1937, the Blausteins re- 
signed as officers of Pan-Am and 
American Oil, and filed a derivative 
suit in behalf of Pan Am and its 
stockholder. They alleged breach of 
“fiduciary obligations” and a course 
of management policy detrimental to 
Pan-Am stockholders. 


THE OUTCOME 


The suit was decided in favor of the 
Blausteins by the N.Y. Supreme Court 
but was reversed on appeal in 1944. 
It was followed in 1945 by a new suit 
begun in Delaware in which recovery 
was sought of damages of $50,000,000 
for alleged breaches of the contract 
under which American was merged 


[" ee - é one 
- . we * Ree en, 
‘ Sg, ah ae ees » 
7 om ke be * 
Cinislee Sab sn ae “ 


SECOND TANK WAGON had compartments for kerosine, gasoline 


with Pan Am. It is the Delaware 
litigation which has been terminated 
by the signing of mutual releases con- 
currently with the effective date of 
the present merger. 

No change is required in the Stand- 
ard of Indiana capital structure. Prior 
to the merger there was issued and 
outstanding some 15,000,000 shares of 
common stock of a par value of $25. 
The company is authorized to issue 
40,000,000 shares. Under the merger 
plan the Blaustein group will convert 
their 900,000 shares of Pan Am stock 
into excess of 700,000 shares of Stand- 
ard of Indiana stock. 

The merger contemplates that Jacob 
Blaustein and Alvin Thalheimer, (son 
and son-in-law of founder Louis Blau- 
stein) will continue as directors of 
American Oil until June 30, 1958, and 
as members of the executive commit- 
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tee; they will also continue as direc- 
tors and members of executive com- 
mittees of American’s new subsidiaries; 
and Morton K. Blaustein and Herbert 
Thalheimer (sons of Jacob Blaustein 
and Alvin Thalheimer) will continue 
in similar posts with the pipe line 
subsidiaries. 

According to Standard’s proxy state- 
ment covering the merger there were 
10,150 miles of crude pipe lines (ex- 
clusive of 4,990 miles of gathering 
lines); 2,270 miles of products lines 
and 130 miles of natural gas lines 
owned by Standard and Pan-Am as of 
Dec. 31, 1953. Of this Pan-Am owned 
718 miles of crude lines (exclusive of 
688 miles of gathering lines), 78 miles 
of products lines and 128 miles of gas 
lines. 

Standard owned five lake tankers 
with an aggregate deadweight tonnage 
of 34,650 tons. Pan-Am owned 12 
ocean-going tankers totaling 183,263 
tons. 

Of marketing activities the state- 
ment says that Standard, with its sub- 
sidiaries, including Pan Am and its 
subsidiaries, supplies a total of 30,900 
retail outlets. Of these 4,750 service 
stations are owned and 10,690 are 
leased. The companies also own 4,430 
bulk plants. Of the total, Pan Am, 
through its subsidiaries, supplied 10,- 
543 retail outlets, including 686 owned 
and 2,109 leased service stations. 

Until they relinquished the offices 
in 1937, Louis Blaustein served as 
chairman of the board of American 
and its subsidiaries and as president 
of Pan American and its other direct 
subsidiaries. Jacob served as president 
of American and Mexican Petroleum 
Corp. (Maine) and as executive vice 
president of Pan American and its 
other subsidiaries. Both Louis Blau- 
stein and Jacob served as directors and 
members of the executive committee 
of Pan American and of its subsidiaries 
and Alvin Thalheimer served as a 
director. Since then, Jacob Blaustein 
and Alvin Thalheimer have served 
continuously as members of the execu- 
tive committee of Pan American and 
its operating subsidiaries, including 
American Oil and, together with an 
associate, as directors, except that since 
1950 their places on the boards and 
executive committees of the pipe line 
subsidiaries have been filled by their 
nominees. 


WHAT HAPPENS NOW 


With the merger of Pan American 
into Standard Oil Company (Indiana), 
American Oil Co. becomes the parent 
company of the former Pan American 
subsidiaries, Jacob Blaustein goes on 
the board of Standard, remains with 


Alvin Thalheimer on the board and 
executive committee of American. 
Alvin Thalheimer continues on the 
boards and executive committees of 
Pan American Production Co., Pan 
American Refining Corp. (Texas), Pan 
American Gas Co. Morton K. Blau- 
stein, son of Jacob, goes on the boards 
and executive committees of those 
three companies. Herbert Thalheimer, 
son of Alvin, remains on the boards 
and executive committees of Pan 
American Pipe Line Co. and Fairfax 


D. J. SMITH 


Pipe Line Co. 

The Blaustein interests extend into 
several additional enterprises and fields. 
Thus, they are large stockholders in 
the Union Trust Co. of Maryland. 
Jacob Blaustein is on the board of di- 
rectors of Union Trust and on the 
board of the United States Fidelity & 
Guaranty Company. He is President 
and Alvin Thalheimer is first vice- 
president of the American Trading 
and Production Corp. which the Blau- 
steins founded. 


L. W. MOORE 


New Officers Head The American Oil Co. 


A new slate of officers takes over 
the helm of the newly reorganized 
American Oil Co. The company will 
be headed by D. J. Smith, who was 
named president at the first board 
meeting under the new structure. 

Smith, in his 38 years in the oil 
industry, has served with Standard Oil 
Co. of Indiana and associated com- 
panies in Oklahoma, Wyoming, Aruba, 
N.W.1. and New York. He became 
president of Pan American Refining 
in 1944 and president of Pan Ameri- 
can Petroleum & Transport in 1947, 
the post he held until the reorganiza- 
tion. 

L. W. Moore, former first vice pres- 
ident of Pan American Petroleum & 
Transport, is the new executive vice 
president. Moore joined Indiana Stand- 
ard in 1933 and was named president 
of Pan American Refining in 1949. 

Robert E. Wilson, Chicago, was 
named American’s board chairman. 
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Other officers are: J. A. Carroll, Jr., 
financial vice president; R. M. Nash, 
vice president and general counsel; 
H. C. Smith, former American Oil 
president, vice president in charge 
of marketing; H. R. Snow, vice presi- 
dent in charge of manufacturing; 
A. A. Corona, J. P. Patterson, T. A. 
Aldridge, J. J. Leu and M. L. 
Schwartz, vice presidents; F. X. Man- 
nix, secretary, R. A. Arzinger, treas- 
urer and W. M. Scott, comptroller. 

At the board meeting last week, 
Smith said the company will continue 
marketing its gasoline and other prod- 
ucts in the 18 eastern states from 
Maine to Florida and the District of 
Columbia. 

The streamlining of the corporate 
structure, Smith said, together with 
current expansion of manufacturing 
facilities, will give The American Oil 
Co. an even stronger position in to- 
day’s highly competitive oil industry. 
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EXPANSION 


PLANNING IS DONE 














Key marketing planners worked out the strategy for Carter's invasion of the Pacific 
Northwest. From left to right are John Fleming, Spokane division manager; George 
Phipps, assistant manager of marketing; O'Neal Callahan, Billings merchandising man- 
ager, and C. B. Yantis, manager of the Billings division 


TANKS ARE BUILT 


Product storage facilities had to be pro- 
vided for the marketing campaign. This 
tank is one of many in the 250,000-bbl. 
Carter tank farm at Spokane 


Carter Girds for New Oil Market Fight 


One of the hottest scrambles in domestic oil marketing is build- 
ing in the Pacific Northwest’s Inland Empire (eastern Washington, 
eastern Oregon and Idaho) following Carter Oil Co.’s large-scale 


entry into the market. 

Oil products that will help 
keep that scramble alive—and 
intensify it—are creeping slowly 
from Billings, Mont., to Spokane, 
Wash., through the new 541- 
mile Yellowstone Pipe Line. Even 
with the delay caused by a river 
crossing washout west of Mis- 
soula, Mont., they probably will 
come pouring out the Spokane 
end by Sept. 1 

The steady stream of products from 
Billings, when it starts, will provide 
the fuel for the marketing drives of 
the Inland Empire “invaders”—Carter, 
Continental Oil Co., Phillips Petro- 
leum Co. and Utah Oil Co.—against 
Union Oil, Standard of California and 
other established companies. 

Carter’s first new Spokane station 
opened its doors April 1, but the big 
splash came in mid-July. Carter opened 
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20 new stations in one day, eight of 
them in Spokane, with a mass open 
house celebration. 

Officials masterminding the Carter 
expansion say they are about half 
through the Inland Empire invasion, 
which will cost well over $2 million. 
Here’s what they mean: 





Second in Series 


This is the second of three 
articles on the Pacific North- 
west. The first (NPN Aug. 18, 
p. 13) described the general | 
growth of the market, backed | 
by refinery and pipe line build- | 
ing. The third story will be a | 
close look at Continental Oil | 
Co.’s expansion into Pacific | 
Northwest marketing. 


NATIONAL 


Stations and Bulk Plants — Carter 
has, or is getting, 18 stations inside 
Spokane—population 176,000. During 
the next 16 months, Carter hopes to 
erect its pumps on that manv more 
station locations outside the city. 

There are 14 stations now outside 
Spokane, and Fleming says Carter will 
hook 10 or 12 more by 1956. 

Stations now can draw on five new 
60,000-gal. bulk plants—at Kellogg, 
Idaho, and Ritzville, Omak, Quincy 
and Moses Lake, Wash. Fleming says 
the company plans no additional bulk 
plants. These five will be served by 
truck from Carter’s Spokane pipe line 
terminal. 

(In all, 13 new bulk plants have gone 
up this year in the Inland Empire. 
Most of the others belong to Con- 
tinental Oil Co., one of the most ambi- 
tious of the four “invaders.”’) 

Carter’s 250,000-bbl. tank farm is 
located in east Spokane at a railroad 
stop called Parkwater. It lies adjacent 
to Conoco’s new tank farm. 
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New Arena—The western boundary 
of the new Spokane territory runs 
from the international border south 
just west of Wenatchee, then cuts 
sharply southeast to put Yakima and 
the Richland-Pasco-Kennewick area 
outside the Spokane division. The 
boundary then joins the Snake River 
and follows its path southward along 
the Idaho-Oregon border to the south- 
ern border of Idaho, also the southern 
border of ‘the Spokane division. 

It's a big country, rugged with 
mountains and canyons—pipe line 
country, that can’t be served by rail 
or truck. 

The battleground has been marked 
off by the four big “invaders,” who 
took full-page newspaper ads to tell 
Spokane about the pipe line opening. 

Said Carter: “The west’s most mod- 
ern stations fly the Carter flag.” Of- 
fered to the public were Carter Extra 
(“1st in Power’), characterized as “the 
most powerful gasoline ever offered 
Spokane motorists; Carter Regular 
(“Bonus Powered”), and the Goodyear 
TBA line. 

Two of the Spokane stations par- 
ticipating in the July affair had to be 
opened before the contractors had 
finished work, to take part in the 
ceremonies. 

Gifts for Everyone — During the 
day, Hawaiian orchids were given to 
the women; “useful gifts” to the men; 
baseball caps, balloons and suckers to 
the kids, and coffee and doughnuts to 
everybody. 

To complete the picture, Carter's 
20 stations donated all profits from 
opening day gasoline sales to the 
Spokane Shriners’ Hospital for Crip- 
pled Children. With that gesture, the 
new Inland Empire competitor got a 
lot of good will, plus a free television 
plug on a local Shrine-arranged pro- 
gram. 

One long-time Spokane marketer 
commented that it looked as if the 
Cascades were the only thing keeping 
the Jersey Standard subsidiary from 
reaching the coast. 

Carter’s general in the field for its 
“drive to the sea” is John F. Fleming, 
World War II fighter pilot and 10-year 
Carter veteran who runs the new 
Spokane division. 

A staff of more than 30 will help 
him plant Carter’s roots firmly in the 
new territory. 

More New Stations — This past 
month, the spotlight shifted to the 
Columbia Basin area, outside Spokane 
in central and northcentral Washing- 
ton state. Riding on the tail of a high- 
powered publicity campaign, four sta- 
tions—one at Quincy, two at Ephrata 
and one at Moses Lake—were to get 
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Spokane newspapers carried full-page announcements of the coming event 








Sle 6 aps na ee AN age 


STATIONS ARE OPENED 


Twenty Carter stations like this one opened their doors on the same day 
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Pumps 
Sell and Sell 

















Eye appeal plus pump performance equals more sales and better 
service. That was the formula which guided the design of the new 






Gilbarco 906 gasoline pump, and that is what this new pump is built 






to do for you. Streamlined and modern, it is a gleaming sales tool that 









helps attract — and hold — customers. Efficient, fast operation and 






solid construction distinguish it. And greater interior accessibility 






means inexpensive maintenance. 













® Easy-to-Read Dial Face Also available with outside Easy Reach 
nearly 20% larger... 200% brighter hose in the Model 904. Cable, weight 
illumination. Self-cleaning visigauge. and pulley system provides effortless 






operation and smooth, positive return 





® Longer Hose — Inside Easy 
Reach hose is 13’ 8” from pump to 
nozzle tip, pulls out with ease, always 
retracts positively. 





Write us at West Springfield, Mass. for 





color-illustrated booklet. 







® Rugged Construction —the 
most rigidly built of all gasoline 
pumps, maintains positive alignment. 






® Easy Servicing — Cam-locked 
doors and slip-on side panels for 
quick hose replacement. Combina- 








: ' ' Gilbert & Barker  emmabaee’ 
tion pumping unit and air separator. menetedturing ~~ 
Standard Gilbarco components elim- Company Se rears we 
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; : , West Springfield, Mass. 9 “Se > 
inate increased parts inventory. —— mS 








EXPANSION 


their pumps into action during the 
last of August. 

The present expansion program runs 
out at the end of 1955, but that doesn’t 
mean Carter will rest there. A new 
program must be started to build on 
the foundation laid by the first. 

Other stations are on the books for 
Ritzville, Omak, Okanogan and Oro- 
ville in Washington. 

To the west, Carter plans 10 sta- 
tions in Helena, Mont., area; five in 
and near Bozeman and four in the 
Missoula section. 

Fleming estimates the cost of an 
average Carter station at $27,000, ex- 
clusive of property which has varied 
from $250 to $60,000 depending on 
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location and local talk about “big 
money from the oil companies.” 

Fleming feels the high-priced down- 
town locations are “necessary for com- 
plete representation, but you have to 
go to the people.” So he is interested 
mostly in suburban sites. 

Refinery Boost — The expanding 
company, which traditionally has done 
about 80% of its business in Montana, 
is upping the capacity of its Billings 
refinery from 25,000 b/d to 30,000 
b/d to meet the new demand to the 
west. 

More than $4.7 million has been 
budgeted for marketing over the next 
three years in eastern Washington, 
northern Idaho and western Montana. 


VALVES 


outperform, 
outlast the 
best of them! 


Unique seat design — 
prevents foreign matter 
from collecting—assures 
trouble-free operation. 


Model 770 
Angle Check Vaive 


Tokheim valves top them all for performance, long 
life, ease of service. They embody a precision-built, effi- 


Model 769 
Foot Valve 


cient poppet assembly of standard design, as shown 
above. Proven in thousands of installations, this poppet 
won't stick, won't leak, won’t impede flow. 
All working parts are cadmium-plated 


steel. Easily serviced. Every Tokheim valve is factory 
tested at 15 inches of dry vacuum. Insist on Tokheim 
next time you buy. Write for catalog. 


General Products Division 


TOKHEIM CORPORATION 


Model 768 
Vertical 
Check Valve 


Designers and Builders of Superior Equipment 


1650 Wabash Ave. 


Since 1901 


Fort Wayne 1, Ind. 


Factory Branch: 1309 Howard St., San Francisco 3, California 
Canadian Distributor: H. Reeder, 205 Yonge St., Toronto, Ont. 
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The Yellowstone Pipe Line Co., 
which built the 10-inch, 30,000 b/d 
line at a cost of about $20.5 million, 
was organized by Carter and the other 
Billings refiners. 

Carter’s pipe line affiliate, Interstate 
Oil Pipe Line Co., owns 40%, as does 
Continental Oil Co. Union Oil Co. 
controls 14% and H. Earl Clack, a 
Spokane marketer, holds the remain- 
ing 6%. 

Pipe Line Benefit—C. D. Hill, 
Carter’s marketing manager, says the 
products pipe line “was conceived as 
a means of reducing transportation 
costs for Billings refiners in the area 
in which they are presently marketing. 
Our decision to expand in Spokane 
and into the Inland Empire was based 
on a desire to increase the potentially 
available market area.” 

S. M. Whitehall, Hill’s assistant, 
adds that the pipe line also puts Carter 
in a more favorable position in south- 
west Idaho, if the company decides to 
move into that area. This region can 
be served by truck from a pipe line 
terminal at Bozeman, Mont. The truck 
haul from there to Pocatello, Idaho, 
where Carter now has a few outlets, 
is 250 miles. 

Pipe line terminals, other than the 
one at Bozeman, are located at Helena 
and Missoula, Mont., and at Spokane. 
Storage capacities: Spokane, 245,000 
bbl.; Helena, 105,000 bbl., and Boze- 
man and Missoula, 95,000 bbl. each. 
Rail spurs have been built at Mis- 
soula, Bozeman and Helena. 


Tide Water Markets Direct 


With four bulk plants, a marine sta- 
tion and 42 service stations acquired 
from Star and Crescent Oil Co., Tide 
Water Associated Oil Co. is ready to 
start direct marketing in the San 
Diego, Calif., area. 

President Oakley J. Hall of Star and 
Crescent, a Tide Water distributor in 
San Diego County for 32 years, said 
he will retire so Star and Crescent, 
which he founded, can concentrate on 
transportation, ship-building and other 
interests. 

Ray M. Kennett will head Tide 
Water’s San Diego organization. 


Group Buys Boston Plant 


Boston division properties of House- 
hold Fuel Corp. have been acquired 
by a group headed by Arthur Wathey, 
president of Batchelder-Whittemore 
Fuel Corp. 

Properties acquired include Batch- 
elder-Whittemore’s 200,000-gal. bulk 
plant at Dorchester, and about 30 tank 
trucks. Household distributes about 8 
million gal. of fuel oil annually. 
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Lightweight Hose Requires No Handling Gear 


@ U.S. Rubber Co. has developed a lightweight, flexible oil hose for loading 
and unloading tankers and barges which it says makes the handling gear 
used for heavier hoses unnecessary. Although it has a working pressure of 
200 psi and a safety factor five times as great, the hose can be bent and 
kinked without damage, officials said. It is available in sizes ranging from 
3 in. to 12 in. inside diameter. The neoprene tube and cover provide re- 
sistance to oil, aging and the damaging effect of sunlight. 








Versatile Valve Tool 

A screw-type compressor with ad- 
justable ram, and 10% inch opening 
and throat depth, is suitable for almost 
any automotive valve job, the maker 
says. The frame consists of two heavy 
bars solidly spaced and riveted. Swing- 
ing beams also are heavy steel bars. 
Adjusting screws on the jaws fit the 
retaining washers snugly and cannot 
spread and slip over. The double- 
thread operating screw holds securely 
at any point. The tool is finished in 
cadmium and weighs about 8 lb. The 
company also offers a set of extra high 
offset jaws for use where a low engine 


casting, manifold or other obstruction 
prevents raising the valve spring to the 
required height. Zim Manufacturing 
Co. 


Circle No. 1 on Reply Coupon 


Tank Inspection Eased 


Inspection and clean-out of truck 
and trailer tanks is speeded with a 
lightweight, low-cost 16-in. inspection 
manhole, says the manufacturer. A 
companion to the company’s 10-in. fill 
and 16-in. manhole introduced last 
year, the new unit is of fabricated steel 


construction for strength and safety. 
Other features: low silhouette, ability 
to withstand a working pressure of 
5 psi, and attachment of closure to 
collar by a clamping ring and one 
outside bolt, eliminating the need for 
internal wrenching. Of a weight com- 
parable to aluminum—13% Ib.—the 
manhole adds less than 8 Ib. net 
weight. Tiona Manufacturing Co. 
Circle No. 2 on Reply Coupon 
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Nozzle for Fertilizer 


A new nozzle, constructed with 
high-tensile aluminum alloy, is design- 
ed for dispensing liquid fertilizer, oil 
products or chemicals. The body, cap, 
tube and disc holders are of aluminum 
alloy, while the lever pin, stem and 
main spring are made of stainless steel. 
Both upper and lower discs are of 
Teflon. The heel of the guard has 
three-speed hold-open notches. The 
nozzle also is designed to dispense any 
chemicals that do not affect and are 
unaffected by aluminum or stainless 
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steel. Size of the nozzle opening is 
1% inches. OPW Corp. 
Circle No. 3 on Reply Coupon 





Coating by Roller 


A new aluminum finish can be ap- 
plied by roller to oil storage tanks and 
other industrial facilities. A company 
official said, “The roller method of 
coating industrial structures with alu- 
minum paint provides a realistic an- 
swer to the problems of cost and over- 
spray. In the matter of cost, overspray 
results in paint losses ranging from 30 
to 50%, depending on wind velocity, 
spray gun pressure, gun adjustments 
and spraying technique.” Two more 
advantages cited are uniform coverage 











FERTILIZE 
with 
LIQUILIZER 


The liquid fertilizer known 
throughout the country. 
Sold at farmer prices. 
e Special lawn analysis shows 
contents to be 
12% Nitrogen 
8% P.O; (Phosphoric acid) 
4% Potash 
Use 10 gallons with 1000 gal- 
lons of water. 
Compare our prices: 
500+ drum (50 gallons) 
$28.00* 
5 tons (1000 gallon 
truckload) $66.00 per ton* 
* Tank car quotations upon re- 
quest. 
e Order now. 


LIQUILIZER CORPORATION 


Box 193 Phone 661 
Vincennes, Indiana 























without conspicuous lap marks and 
less scaffolding than for brush ap- 
plication. Long handled rollers are 
used on bulky facilities, shorter han- 
dles for such other installations as steel 
woven fence. The paint dries to the 
touch in one to four hours and dries 
to recoat in 24 hours. Coverage range 
is approximately 700 to 800 sq. ft. per 
gal. Sherwin-Williams Co. 

Circle No. 4 on Reply Coupon 


Wet or Dry Cleaner 


Wet or dry pick-up is possible with 
a compact, readily portable vacuum 
cleaner. Measuring only 22 in. in 
height and 14 in. in over-all width, 
the cleaner has a dry capacity of one- 
third bu. and a wet capacity of 24% 
gal. The heavy duty, rubber mounted 
5g hp motor delivers a maximum 
water lift of 67 in. and is housed in 
aluminum to resist rust and corrosion. 
Four free-running ball-bearing-swivel 
rubber casters make for easy moving. 
A protective non-marking rubber 
bumper extends around the entire base 
of the machine. The vacuum converts 
easily to a blower. Clarke Sanding 
Machine Co. 
Circle No. 5 on Reply Coupon 


Fork Lifts Added 


Two fork lift trucks, rated for loads 
of 5,000 and 6,000 Ib. respectively, 
have been added to an established 
industrial truck line. The company 
says a unique electric transmission 
makes it possible for the trucks to do 
a day’s work on less than 5 gal. of 
gasoline. Another feature, says the 
manufacturer, is a worm-gear-driven 
power axle that delivers high efficiency 
under heavy loads when maximum 
power is needed. The gearing achieves 
the required speed reduction in one 
step. Baker-Raulang Company. 

Circle No. 6 on Reply Coupon 
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Carburetor Cleaner Illustrated 


New eight-page bulletin shows ap- 
plications of cold solvent type metal 
cleaning machines and parts washers. 
The carburetor solvent is said to be 
non-injurious to the skin and to retain 
its strength longer than other types of 
cleaning agents. Other cleaning equip- 
ment described includes enclosed 
cleaning machines, special brushes and 
bulk solvents. Graymills Corp. 


Circle No.7 on Reply Coupon 


Protective Apparel Cataloged 


Aprons and other protective apparel 
is described in four-page bulletin 
which includes samples of available 
material. The use of protective sleeves, 
leggings, spats and gloves made of 
vinyl plastic or rubber is explained. 
Surety Rubber Co. 


Circle No. 8 on Reply Coupon 


Industrial Incinerator Outlined 


A secondary combustion chamber 
incorporating downdraft design makes 
this industrial and commercial incin- 
erator both smokeless and odorless, 
according to maker. Bulletin describes 
three models, 10, 15 and 20 bu. sizes 
also available accessories. The Winnen 
Incinerator Co. 

Circle No. 9 on Reply Coupon 


Lube Equipment Listed 


Hundreds of pieces of automotive 
lubricating equipment are described 
in a new catalog. The book includes 
an illustrated index, showing a modern 
lube room with all types of equipment 
on display, all keyed to the proper 
section of the catalog. This simplifies 
selection of equipment. Both air and 
hand-operated units are included in 
the publication. The Gray Co. 

Circle No. 10 on Reply Coupon 
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‘Hot Tips’ on Fires 
Just published is No. 2 in a series 
of NFPA fire prevention comic books 
featuring Smokey Stover. The first 
book, published last year, has had a 
distribution of 700,000 copies. Smokey 
Stover is created by Bill Holman, car- 
toonist and “Doctor of Firelosophy.” 
Child fire safety is the major theme in 
the new issue. Both books are available 
for local distribution through fire de- 
partments and industrial and civic 
channels. Quantity price schedule for 
the 16-page four-color comic book 
starts at $45 per 1,000 copies. Na- 
tional Fire Protection Assn. 
Circle No. 11 on Reply Coupon 


Fork Trucks Dissected 


Electric fork trucks are taken apart 
and examined in a new four-color il- 
lustrated book. Designed as a refer- 
ence for executives, the book includes 
a series of 20 pictures of the most im- 
portant components of fork trucks, 
complete with explanatory notes. In- 
formation also is included on the 
background of the company. Baker- 
Raulang Co. 


Circle No. 12 on Reply Coupon 


Speed Controller Data 


The Yale Magnetic Cam-O-Trac- 
tor, a speed controller designed to fit 
all makes of electric industrial trucks, 
is described in a new bulletin. The 
brochure shows how the unit operates. 
Basically, it is a magnetic contactor 
unit and a master accelerating switch 
—a time delay unit to space properly 
the closing of the magnetic speed con- 
tactors to insure smooth acceleration. 
Yale & Towne Manufacturing Co. 


Circle No. 13 on Reply Coupon 
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White Motor Closes Plant 


Completion of a new plant at Ex- 
ton, Pa., has enabled the White Motor 
Co. to close its Autocar Division plant 
at Ardmore, Pa. Administration, man- 
ufacture and distribution of Autocar 
trucks, including the functions of the 
Autocar Sales & Service Co., formerly 
located at Ardmore, have been moved 
to the Exton plant. All Autocar per- 
sonnel, parts and service information 
at Ardmore have been moved to 34th 
& Indiana Ave. in Philadelphia. 


‘Driver of the Year’ Honored 


The “National Driver of the Year” 
trophy, awarded annually by Trail- 
mobile Inc., was presented this year to 
Gomer W. Bailey of Denver in his 
home town. Following a week’s vaca- 
tion in New York City for Mr. and 
Mrs. Bailey and a White House visit, 
a special luncheon was held in Denver 
for the trophy presentation. Bailey, a 
driver for Buckingham Transportation 
Co., Rapid City, S.D., logged 1,150,- 
000 miles without a chargeable acci- 
dent. 


Car Lining Firm Expands 


To meet growing demands for pro- 
tective, baked-phenolic, tank car lin- 
ings, the Lithcote Corp. has expanded 
its operations to include the phenolic 
process. Their new plant, which can 
house up to 20 tank cars or flat cars 
carrying large vessels, is located in a 
corner of the Proviso, Ill., yards of 
the Chicago and Northwestern Rail- 


road. Capable of turning out 45 cars 
per month, Lithcote claims this is the 
largest plant of its type in the U.S. 


Distributor Signed by Warner 


The Hadco Engineering Co., Hunt- 
ington Park, Calif., has been named 
West Coast distributor for Warner 
Electric Brake & Clutch Co. of Beloit, 
Wis. Hadco will handle both sales and 
service of Warner electric brakes for 
coach trailers throughout the West 
Coast area. 


PERSONALS 


Richard H. 
Heilman, new 
general traffic 
manager for A. 
O. Smith Corp., 
fills the vacancy 
created by the 
death of Alfred 
H. Zastrow. A 
native of Stur- 
geon Bay, Wis., 
Heilman became 
assistant traffic 
manager of the Milwaukee firm in 
1943. Last year, he was named traffic 
manager of A. O. Smith’s Milwaukee 
works. 

Warren Hendrickson has been 
named general sales manager of the 
A. O. Smith process equipment divi- 
sion and F. A. Gruetjen takes over the 
new post of director of aeronautical 
development. 


W. Hendrickson 








It pays to get 
EWER-TITE 
OLLI, in 


Quick Couplings 


Superior -t forge 


Uniform wall thickness 
—no weak spots 


aa ~ heavy reinforcing rim 
for longer service life 


Uniform heavy 
wall thickness 
—no weak spots 


Recess retains gasket 
in coupler and assures 
proper placement 


Superior quality 
forged body- 
—precision machined 
—accurate tolerances 





VER-TITE Couplings give you a quick, tight connection 
every time—under every condition. They make your de- 


liveries fast . . 


. safe. 


. . dependable. And because they are 


made of tough, durable bronze, they give you more coupling 
service—-less coupling cost. 

It pays to get EVER-TITE quality—the top value in quick 
couplings. Ask your distributor now. 


EVER-TITE COUPLING CO. 
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NaCl@INhE ... interpreting the oil news 


Pacific Coast 


By Charles Pollak 


Making Meetings Work 


Here are some pointers on how to 
make oil association meetings pay off 
for its participants. They are 
adapted by Western Oil and Gas Assn. 
(WOGA) from material originated at 
Oklahoma A.&M. WOGA passed the 
information along at its oil industry 
regional safety conferences in the Far 
West. 

“1. Think and plan how you in- 
tend to get the most out of the con- 
ference. Don’t just attend. Prepare 
a list of problems you need help on 
and then find the people at the meet- 
ing who can help you. 

“2. Write or phone ahead of time to 
people you want to meet and tell 
them you will be there. Use your meal 
and break times to get together. 

“3. Attend all the sessions you can 
and take notes. Take notes on things 
you don’t agree with as well as on 
those you do. 

“4. Plan to meet five or 10 new 
people. Talk with them, eat with 
them, sit with them. Really get 
acquainted. The richest resource a 
man has lies in the people he knows. 

“5. Renew five or 10 old acquaint- 
ances. 

“6. Introduce yourself to strangers 
when you sit down to eat. Make it a 
point to introduce others. Don’t be 
afraid to look at their lapel badges; 
that’s what they’re for. 

“7. Eat with a different group each 
meal. 

“8. Make it a point to phone or 
write your new acquaintances when 
you return home. 

“9. Pick out those parts of the pro- 
gram you especially liked and write or 
phone the participants, thanking them 
for what you got out of it. 

“You will come home 
richer man.” 


a much 


Help for the Confused 


One of the more distressing things 
that can happen to motorists on 
limited access highways is to make a 
wrong turn and be compelled to speed 
away from their destinations at 60 
mph. 

Such a fate, however, is not antici- 
pated for motorists who arm them- 


aa 


selves with Union Oil Co.’s new map 
of the Los Angeles area freeway 
system. Now being distributed at 
Union stations in Los Angeles County 
and portions of Orange County, the 
map consists of 39 separate panels, 
plus an over-all map of the entire 
system. 

Each panel has red arrows to show 
how to get on and off that particular 
section of freeway. There is also a 
large map that somehow brings order 
to the chaos in downtown Los Angeles 
where five of the six and eight-lane 
superhighways converge in a frenzy 
of on-and-off ramps and a four-level 
interchange. 

Union, which regards the unique 
map as a happy combination of oppor- 
tunities to render public service and 
build business, ordered an initial run 
of 300,000 copies that is expected to 
last until the end of the year. After 
that, if demand holds up, revised 
editions will be printed to show pro- 
gress of the rapidly expanding net- 
work, 

As a matter of fact Union placed 
itself slightly ahead of the game by 
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completing—on the map, that is— 
several phases of the network that are 
still under construction. If it hadn't, 
the map would have been obsolete on 
the day of publication. 

William A. Sopher, supervisor of 
sales promotion and training, was in 
charge of the project, while the cartog- 
raphy was in the hands of Rand 
McNally and Co. 


Still No Site 


On July 29, J. David Sterling, 
president of Sunset Oil Co., Los 
Angeles, disclosed that his company is 
considering construction of a 20,000- 
b/d refinery at Portland, Ore. He 
emphasized that no final decision had 
been made. 

Since then, Morton Sterling, execu- 
tive vice president, reports, Sunset’s 
management has been weighing the 
various factors affecting the economics 
of refinery location. And, though the 
final decision is still pending, Sunset is 
more or less in the position of 
definitely intending to build, but not 


being quite sure where they will do it. 

“We're in the process now of doing 
the preliminary engineering,” Sterling 
explained. “We have options on 
several locations.” 

He said the company was ponder- 
ing such factors as accessibility to 
deep water, distance from metro- 
politan markets and crude oil sources 
in determining the site. The advent 
of supertankers is a new factor that 
makes the decision even more difficult, 
he added. 

If Sunset’s docking facilities are 
designed to handle the huge vessels, 
it will be a fairly good indication that 
the new plant will operate on offshore 
crude. 

Sterling also said that the company 
would like to plan now for eventual 
entry into petrochemical production. 
He added that Sunset is eyeing the 
various coking processes with a view 
to the possibility of marketing 
powdered coke suitable for use as an 
industrial fuel. 


Heat on Training 


The air-conditioned training trailer 
which Union Oil Co. is using as a 
mobile classroom for service station 
personnel (see NPN for July 28, p. 
30) is working out admirably—with a 
notable exception. 

At Blythe, Calif., when the tempera- 
ture outside stood at 110, it was ob- 
served by a dozen or so students that 
the reading inside was 109. Result: 
next time the unit goes to the desert 
its cooling unit will have been doubled 
in size. 


Atlantic Coast 


By 
Raymond E. Bjorkback 


Oil Burner Service Schools 


A Middle Atlantic oil heat school 
system is developing out of fuel oil 
operators’ growing awareness of stiff- 
ening competition from natural gas. 

As one of the principals in the 
movement puts it: 

“We're convinced that 75% of the 
battle for the conversion market will 
be fought out in the service depart- 
ment.” 

What is now a loose federation of 
local oil-heat associations will be open- 
ing, about Sept. 7, more than a score 
of burner installation and service 
schools in the New York metropolitan 
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area, throughout New Jersey, and in 
Philadelphia. 

In addition, some of the groups— 
county organizations in New Jersey— 
will be backing some courses in ad- 
ministration for dealers and their serv- 
ice managers. 

And next spring, about a dozen 
more service schools are scheduled to 
open in Delaware and upper Mary- 
land. 

Before that happens, though, pros- 
pects are that a formal organization 
will have evolved from the school- 
conscious federation. There already is 
some thought of having a multi-state 
meeting soon on the question of set- 
ting up an organization with some 
such name as the Mid-Atlantic Oil 
Heat School System. 

Benefits from Schools—The asso- 
Cciations involved have been impressed 
with the benefits accruing to members 
of the Oil-Heat Institute of New Eng- 
land from their support of the insti- 
tute’s annual service schools, a pro- 
gram now entering its tenth year. 

Some of them, in the last year, have 
undertaken experimental, or pilot, 
courses, and been roundly satisfied 
with results. Their enthusiasm has 
spread, and been stimulated by the or- 
ganization of a New Jersey State Oil 
Heat Council for promotion of oil 
heat. 

The upshot is that, in the New York 
area and New Jersey, where eight 
schools of various kinds were con- 
ducted in the last year, fully 24 will 
be running in the ensuing months. 
Burner makers will provide lecturers. 

In the role of co-ordinator is John 
M. Sibarium, director of oil heat ed- 
ucation for the state council. Heading 
the council is Willard Hedden of the 
Hedden Co., Dover, who also is pres- 
ident of the Fuel Oil Distributors 
Assn. of New Jersey. 

Courses in New Jersey—In New 
Jersey, most of the schools will be 
conducted with the co-operation of 
vocational school officials. Among 
Jersey cities which will have courses 
starting soon are Morristown, Hacken- 
sack, Newark, Elizabeth, New Bruns- 
wick, Trenton, Mercerville, Red Bank 
and Camden. 

The Suffolk Petroleum Educational 
Council will have courses opening in 
the Long Island communities of Port 
Jefferson, Patchogue, East Patchogue, 
Amityville, Glen Cove, Hempstead 
and Kew Gardens. 

In Westchester County, N.Y., and 
on Staten Island will be two more 
schools. 

Philadelphia will have a pilot course 


of 16 sessions sponsored by the Great- ’ 


er Philadelphia Fuel Conference. 





“Word of Mouth” Advertising—from Martinsburg, W. Va. 


“Richfield personnel 
dre as close 
to me as 
my telephone 


When oil men get together, they usually talk shop, and 
one man will pay attention to another man’s story when 
he hears it “word of mouth”. So pay attention to this 
“word of mouth” story. Here’s what Richfield Distribu- 
tor H. O. Anderson of Martinsburg, W. Va., says about 
Richfield as a supplier. 


“I feel all of Richfield personnel are friends who are as 
close to me as my telephone. I have never found Rich- 
field men ‘too busy’ to help solve my problems. 


“When a company such as yours is a living human being, 
and deals with its distributors as such, instead of a ma- 
chine that deals with its customers as machines, I can 
see the reason for your rapid growth. I am proud of the 
Richfield Family, and proud to be a part of them”. 


Mr. Anderson is typical of the Richfield Distributors 
who feel a warm, personal relationship with Richfield, 
and they'll tell you “word of mouth” that this friendly 
relationship plays a big part in their own business suc- 
cess. Find out the facts about this working-partner re- 
lationship. Write, wire or phone. 


RICHFIELD 


OIL CORPORATION OF NEW YORK 
542 FIFTH AVENUE. NEW YORK 36, N. Y, 


Serving the Eastern Seaboard from Maine through Florida 


August 25, 1954 + NATIONAL PETROLEUM NEWS 45 





Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 330 West 42nd St., New York (36), LOngacre 
OL M ARKETS 43000. Other OILGRAM News Bureaus: Chicago (11), 520 N. Michigan Ave., MOhawk 4-5800; Washington (4), 1188 


National Press Building, Republic 7-6630; Houston (2), 810 First National Bidg., ATwood 0412. 


Eastern Wholesale ‘Gas’ Prices Rise 


Gasoline prices, up 0.5¢ to 0.9¢ in the East last 
week, reflected higher prices paid recently for Gulf 
Coast cargoes. 

But inland gasoline prices remained unchanged. 
The general Midwest area still holds roughly 20% 
more gasoline inventory this year than last. 

In the Mid-Continent, propane prices are slated 
for Sept. 1 increases, generally 0.5¢, and No. 6 fuel 
was quoted at $1.15 bbl. for Group 3 basis ship- 
ments, up 5¢, the past week. 


After a month of reduced crude runs, Gulf and East 
Coast refiners have hit a supply-demand products balance 
that probably won’t be badly shaken for several months. 

Recent trading, however, shows that two fears are domi- 
nant in the minds of marketers: (1) A normal winter easily 
could bring about a No. 2 fuel supply pinch, and (2) a 
December-January gasoline glut could result if refinery 
runs are boosted to increase supplies of heating oil. 

Socony Leads ‘Gas’ Boost—In the East, gasoline mar- 
kets took into account the recent advances from 9.75¢ to 
10.5¢ in prices for regular-grade in cargo lots at the Gulf. 

Here’s the story: 

Socony-Vacuum increased its gasoline tank car and tank 
wagon prices 0.8¢ gal. in its eastern marketing territory, 
effective Aug. 18. Company’s move applied in the states 
of Maine, Vermont, New Hampshire, Massachusetts, 
Rhode Island, Connecticut, New York, New Jersey, Penn- 
sylvania, Delaware, Maryland, and District of Columbia. 

Socony said that its gasoline advances marked a reversal 
of gasoline declines that set in last November. Since late 
last year, Socony’s prices in the East, following similar 
declines at the Gulf, had slipped a total of 1.3¢ gal. In 
metropolitan New York, the company’s tank wagon price 
for Mobilgas (regular-grade) gasoline the past week was 
increased from 15¢ to 15.8¢, exclusive of taxes. 

Socony’s move touched off general advances in prices 
for gasoline all along the seaboard. 

Esso and Others Follow—Esso Standard advanced its 
tank wagon prices in amounts ranging from 0.5¢ to 0.9¢ 
at points from Maine to Louisiana, effective Aug. 19, “to 
take into account stronger wholesale markets for gaosline 
at the Gulf.” Esso’s prices for Esso (regular) gasoline in 
tank wagon lots were increased generally 0.8¢ in the North, 
0.9¢ in the state of Pennsylvania, and from 0.5¢ to 0.9¢ 
at points in the South. When other majors subsequently 
increased only 0.8¢ in Pennsylvania, Esso cut back its 
prices by 0.1¢ in that state. 

Atlantic Refining, Sun Oil, Gulf, Texaco, Tidewater, Sin- 
clair and other principal marketers also hiked their prices. 

Also in the East, kerosine prices were higher by 0.2¢ 
in Philadelphia district, and throughout Pennsylvania. 
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For Philadelphia tank car lots, suppliers quoted 10.3¢ gal. 

Midwest ‘Gas’ Easy—From a marketing standpoint, the 
weakest spots in the oil economy were gasoline in the 
Indiana-Illinois-Kentucky area, and heavy fuel on the West 
Coast. Midwest marketers made much of the fact that an 
increasing amount of gasoline forever is trapped in the 
greatly expanded pipe line network covering the area, but 
the fact remained that there were anxious sellers from 
Chicago to Tulsa. 

Surpluses do clear up, however, as indicated by the re- 
cent improvement in the propane position in West Texas. 
And, it was probably the reduction of surplus in West 
Texas that prompted two propane producers to notify 
their contract customers of 0.5¢ increase for Group 3 
tank car shipments, effective Sept. 1. Both producers will 
advance their Group 3 prices to 3.5¢, and one also is 
boosting to 3.5¢ in West Texas, 3.625¢ at the Gulf. 


Tulsa Hit by Price Cutting—Retail gasoline price devel- 
opments featured two severe wars—at San Francisco and 
Tulsa. On the other hand, in the East, there was a strong 
possibility that several longstanding price war areas may 
be in for improvement. 

When they made their general gasoline price advances 
in the East, several major suppliers went back to so-called 
“normal” tank wagon prices in areas where retail price 
cutting has been extreme. 

In East Boston, for example, several suppliers withdrew 
a “voluntary allowance” (off tank wagon) of 2.9¢ gal. At 
Hartford, Conn., tank wagon prices were pushed up 2.2¢ 
to 15.6¢. At Providence, R.I., hike was 2.7¢ to 15.6¢. 

At Wilkes Barre, Pa., increase generally was 1.4¢ to 
14.9¢. Prices at retail in all of these areas will probably see 
some developments once station operators have worked 
off low-cost inventories. 

Details of the sharpest, most widespread price wars fol- 
low. Prices are exclusive of taxes, the amount of which is 
indicated in parentheses. 


New Jersey (6¢)—Members of New Jersey Gasoline 
Retailers Assn. were continuing for third week their anti- 
price-war program of pump postings aimed at margins of 
6¢ on regular-grade and 6.5¢ on premium. A spokesman 
for association said that “very good” to “good” conditions 
(nearly 20.9¢ for regular-grade) applied in Bergen, Camden 
and Union counties. On the other hand, “Essex county 
let us down,” he declared, and “Hudson county is bad.” 

The two “bad” counties have prices ranging to a low 
of 16.9¢ for regular-grade at many outlets. In Essex, which 
includes Newark, almost 50% of the stations continued 
to post “4¢ off” or 16.9¢. In Hudson county, which in- 
cludes Jersey City, retail prices ranged from a “low” (at 
one outlet) of 13.9¢ to a high of 16.9¢. 

San Francisco (8¢)—Prices in Walnut Creek, an East 
Bay community, dropped S¢ gal., with all but two stations 
involved in a fight for gallonage. Sunset Oil’s Craig sta- 
tions led the price cut, dropping from 21.9¢ to 16.9¢ for 
regular-grade. Major brands generally dropped from 22¢ 
to 18.4¢ and 19.4¢. 

Tulsa (8.5¢)—Retail price plumeted 9.6¢ when outlets 
handling major brands tried to narrow the spread over 
their private-brand competitors. Both major and private 
brand stations were posting 11.4¢ for regular-grade, which 
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compares with “normal” of 21¢. For Tulsa tank wagon 
deliveries, “temporary allowances” of as much as 6.5¢ are 
being granted, which give dealers a net cost of 8.4¢. 


Gulf Coast 
Pace Of Trading Slackens 


Trading slowed down at the Gulf the past week, and 
for the first time in a month, a five-day business period 
passed with no changes reported in the “lows” of refiners’ 
prices. Prices were firm. 

Buying activity subsided when several refiner-buyers 
apparently felt that they were covered on their supple- 
mental requirements through September. In the past month, 
about 30 cargo lots of gasoline and heating oils have been 
traded to spot customers, and this has pretty well cleaned 
out Independent offerings, at least for prompt loadings. 

Although buying abated, this quieting in part was due 
to the fact that certain grades of gasoline just were not 
available. These, however, were “tough specification” high- 
octane products, and sellers of medium-octane regulars still 
could be found. Then, too, trading was hampered when 
several refiners refused to consider distillate offerings at 
“premium” prices as far ahead as next January. For most 
refiners, the supply-demand position that far ahead will 
depend on how much crude is run, and this could vary 
greatly over the coming months. 

Refiners’ generally reported prices unchanged. An Inde- 
pendent quoted 11¢ for 90 oct. premium gasoline and 
9.875¢ for 83 oct. regular, his prices down 0.25¢ on both 
grades. Low quotations were not affected in this move. 


Atlantic Coast 
‘Gas’ And Distillate Prices Rise 


Rising price trend held sway in eastern seaboard ter- 
minal markets in the week ended Aug. 21. Gasoline prices 
were up 0.25¢ to 0.8¢ gal. at northern seaboard points, 
and distillate fuel prices were higher at Philadelphia and 
Baltimore. Open market trading, however, continued slow. 

Along with increases in tank wagon postings, major and 
independent suppliers generally boosted gasoline tank car 
and barge prices at terminals from New York harbor 
north. At New York harbor, barge lots of regular-grade 
were reported at prices ranging upward from 11.75¢ gal., 
up 0.25¢. At most points in New England, tank car post- 
ings were up 0.8¢, with regular-grade quoted at 14.4¢ at 
Boston and Providence, and 14.5¢ at Portland. 

But, outside of New York harbor, gasoline trading more 
and more is swinging away from the tank car and barge 
level to the tank wagon level. One major supplier dis- 
continued posting tank car prices for gasoline at all eastern 
seaboard terminal points. Supplier said increasing trend in 
recent years toward selling gasoline on the basis of tank 
wagon prices had “virtually eliminated” tank car sales, with 
result that prices for latter had become “strictly hypo- 
thetical.” 

Terminal tank car prices for No. 2 fuel in Baltimore 
district were up 0.15¢ to 9.35¢, with Philadelphia prices up 
0.1¢ to 9.3¢. At Philadelphia, kerosine tank car price also 
was up 0.2¢ to 10.3¢, as virtually all suppliers reported 
either increasing their postings or withdrawal of “volun- 
tary allowances.” 

At New York harbor, trading late in the week featured 
sale of a spot barge of No. 2 fuel at 8.95¢ gal. Independent 
supplier making the sale declared that it was his first “full- 
price” spot sale of No. 2 fuel this season. At New England 
points, quoted prices for heating oil still were subject to 
“shading,” but suppliers generally said that “under-cover” 
cutting had “practically disappeared” from the New York 
market. 
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Heavy fuels continued quiet. At middle Atlantic points, 
reports generally indicated that it was difficult to close spot 
No. 6 fuel sales without “some form of special allowance.” 


Chicago District 
Light Fuel, Gasoline Prices Up 


Lows of price ranges for gasoline and light fuels moved 
upward in the Chicago District market the past week. 
Trading, however, continued on the light side. 

Two terminal operators advanced their range od and 
No. 2 fuel prices 0.25¢, resulting in new range lows of 
10.75¢ and 9.75¢, respectively. Buyers were beginning to 
show some interest in heating oils, traders said. 

Terminal operator whose gasoline prices were at the lows 
of ranges reported increasing them 0.125¢ to 12.625¢ for 92 
oct. premium, and 11.625¢ for 84 oct. regular-grade. 

Gasoline remained plentiful but much of recent “dis- 
tress” has been alleviated. However, consumer gasoline 
market was called “a mess” with prices varying widely. 

While wholesale residual market continued strong, dis- 
counts of 0.5¢ gal. reportedly were being offered to retail 
customers who take 150,000 gal. or more of No. 6 fuel 
per year and who have at least 7,500 gal. storage. 


Midwestern (Chicago-E. St. Louis Area) 
Residual Fuel Continues Strong 


Heavy fuel prices rose another 5¢ in the Midwest the 
past week. Two refiners reported advancing their prices 
to $1.15 bbl., Group 3, and product generally was de- 
scribed as “tight.” 

The week saw some pick up in agricultural demand for 
gasoline in northern Midwestern states where some much 
needed rain fell. But gasoline still was available at Great 
Lakes Pipe Line and water terminals at “O.S¢ under the 
low.” 

While actual movement of heating oils was light and 
not up to some refiners’ expectations, there was more talk 
of filling storage. 

There was little activity in the open market, which 
traders blamed on “between season lull.” Several mar- 
keters said they were unable to find No. 6 fuel for resale 
at prices under $1.15 bbl. 


Mid-Continent 
Residual Fuel Up 5¢ In Oklahoma 


Heavy fuel prices were up 5¢ bbl. in Oklahoma, while 
Diesel fuel fell 0.125¢ in Kansas the past week. No further 
price changes were reported by Mid-Continent refiners, and 
open market trading generally was inactive. 

Strength of heavy fuel continued and inquiry for material 
remained active. No. 6 oil was quoted from $1.15 upward in 
Oklahoma, for both local and northern shipments, and 
Diesel fuel from 9¢ in Kansas. In addition, Kansas refiner 
said he had inquiry for approximately 4,000 bbls. of No. 6, 
but declined to offer because of short stocks. 

Meanwhile, refiners said that gasoline supply and demand 
picture was in fair shape, with shipments holding up well 
against contracts. However, prices at northern pipe line 
terminals were still weak, with “discounts” on gasoline 
still offered to general trade. 

Burning oils remained generally inactive, although some 
interest was shown on part of buyers seeking fall and winter 
material. Most refiners said they looked for demand to 
improve within the next two weeks, and a tighter market 
later on. 

Lubricating oils continued slow. 





OIL MARKETS 
Summary of Gasoline Prices (August 17 through August 23) 








Monday 
Aug. 23 
yg 625-14 .55 
8 .25-13.8 


Motor Gasoline 95 Oct. (Premium): 
N. Tex. (Texas & New Mex. shpt.) 
W. Tex (Texas & New Mex. shpt.) 

Motor Gasoline 92 Oct. (Premium): 
Okla., } som 8 (Okla. shpt.) 

Okla, G roup 2 rerthons pt. 

‘ex. (Texas & New Mex. shpt.).. 
W. = (Texas & rae Mex. shpt.) 

Motor Gasoline 84 (Regular): 

Okla., Group 3 (Ole shpt.) 

Okla., Group 8 (Northern sh 

N. Tex. ‘oxas & New Mex. shpt.).......... 
W. Tex. (Texas & New Mex. shpt.) 

Motor Gasoline 60 Oct. M & below: 

Okla., Group 8 (Okla. shpt. (4)10 . 25-10 .375 (2) 
Okla., Group 8 (Northern shpt.) 10-10 .25 

N. Tex. (Texas & New Mex. shpt.)........... (2)10.75-11.8 

W. Tex. (Texas & New Mex. shpt.) (2)11.25-11.5 

Motor Gasoline 92 Oct. hemp peep 
New York harber . 13.95 
New York harbor, barges... 18.85 
Philadelphia 15.4(2) 


-+. (4)12-13.375 
. 11.5-12.75 
12.625-14.2 
12.75-138 


(5)11-11.375 
10.5-11.125(2) 
11.5-12.7 
11.5-12.25 


Motor Gasoline 86 Oct. (Regular): 
New York harbor 


Friday 
Aug. 20 


12.625-14.55 
18 ,25-13.8 


(4)12-18 .375 
11.5-12.75x 
12.625-14.2 
12.75-13 


(5)11-11.375 
ot 5-11. 7ae) 


-5-12.7 


i. 5-12.25 
(4)10 .25-10 .875(2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.5 


13 .95x 
13.85 
15.4(2)x 


12 45x 


11.75x 


12.9(3)x 
12.8 


Motor Gasoline: 
Western Penna., Bradford- Warren: 


14.75 
13.5-13.9 


13 .75-15 
12.5-138.5 


14.85 


Thursday 
Aug. 19 


12 .625-14.55 
13 .25-13.8 


(4)12-13 .375 
11.5-18 
12.625-14.2 
12.75-13 


on 11.375 
0.5-11. poe 
it. 5-12.7 
11.5-12.25 


(4)10 .25-10 .375(2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.6 


13.95-15.8 
18.85 
(2)15.4-15.9 


12.45-138.8 
11.75-13.7 


Wednesday 
Aug. 18 


12.625-14.55 
13.25-18.8 


(4)12-13 .375 
11.5-13 


12.625-14.2 
12.75-13 


(6)11-11.375 
10.5-11.125(2) 
11.5-12.7 
11.5-12.25 


(4)10.25-10 .375(2) 
10-10.25 


(2)10.75-11.8 
(2)11.25-11.5 


13.95-15 8 
13.85 
(2)15 .4-15.9 


12.45-13.8 
x11.75-13.7 


Tuesday 
Aug. 17 
12.625-14.55 

13.26-13.8 


“ne 13.375 
1.5-13 


12° 625-14.2 
12.75-13 


on 11.375 
10,.5-11. use) 
11.5-12.7 
11.5-12.25 


(4)10.25-10 .375(2 
10-10 .25 
-75-11.8 
-25-11.5 
-98-15.8 
13.85 
-4-15.9 


-45-18.8 
11 1.5- 5 
-9-13.9 


14.75 
13.5-13.9 


13.75-15 
12.5-18.5 


14.86 
12.9 12.9 


(8)12.9-138.9 (3)12.9-13.9 
12.8 12.8 


14.75 14.75 
13 .5-13.9 13 .5-13.9 


13.75-15x 
12.5-13.5x 


18.75-14.25 
12.5-18 


14.85 14.85 
12.9 12.9 





Central Michigan 


Heating Oil, Residual Prices Firmer 


Prices for all products were unchanged in Central Mich- 
igan the past week. However, most refiners said prices 
for both light and heavy fuels were firmer than in pre- 
vious week to 10 days. But there were no indications that 
gasoline prices to large commercial consumers, which hit 
new lows a week earlier, had improved. 

Filling of heating oil storage was beginning slowly, and 
refiners said they expect orders to pick up as jobbers try to 
beat the Sept. 1 deadline of some summer-fill plans. Heavy 
fuel inventories were in good balance. 

Gasoline shipments to regular-customer accounts re- 
mained good. Several refiners said they do not expect to 
have large stocks on hand at the end of the summer con- 
suming seasOn, and one said he may even be short of prod- 
uct in the next 30 days. 


Western Penna. 


Light Products Firmer; Lubes Easy 


High inventories and lack of sales kept lubricating oil 
prices generally easy in Western Penna. the past week 
despite the recent upsurge in inquiry. Gasoline prices on 
the other hand pointed higher, as Atlantic Refining Co. 
and other major suppliers announced a second round of 
tank wagon increases. 

New foreign and domestic inquiries for lubricating oils 
totaling more than 22,000 bbls. entered the market the 
past week. But refiners said excessive inventories were 
causing “very keen” bidding, especially for some of the 
larger requirements. 

One unconfirmed report said that 10 cars of “distress” 
bright stock were being offered at 14¢, 0.5¢ gal. under 
the low quotation reported by refiners. Other reports said 
some refiners were “shading” current low quotations for 
some of the base lube stocks by as much as 2¢ gal. 
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There were no sales reported in confirmation of lower 
prices, however. 

Atlantic Refining’s second increase in past two weeks 
hiked gasoline tank wagon prices 0.8¢, and refiners in the 
field said prices at all levels of supply were “very firm.” 
In Pittsburgh district, tank car price for regular-grade was 
up 0.4¢ to 12.9¢ gal. 

Fuel oils also were firmer, and No. 2 oil ranged 0.2¢ 
higher, from 10.1¢, in Pittsburgh district. 

Crude scale wax and petrolatums continued in strong 
demand, according to most reports. 


Idle Tanker Tonnage Hits New High 


Idle tanker tonnage has reached new high of 3,650,827 
tons deadweight, or approximately 10% of tonnage in 
world fleet, according to compilation by Dietze Inc., char- 
tering agents. 

In period since June 9, when last Dietze compilation 
was published, laid-up tonnage has increased by 1,107,000 
DWT, or 43.6%. 


Propane Prices Slated For Increase 


Two Mid-Continent producers will advance their con- 
tract prices for propane in amounts ranging from 0.5¢ to 
1¢ per gal., effective Sept. 1. 

One producer reports 0.5¢ boost in West Texas and 
Group 3 to 3¢ and 3.5¢ gal., respectively. Coincident with 
removal of 0.5¢ summer discount, this producer’s Gulf 
Coast posted price also will be increased 0.5¢ for total 
boost of 1¢, to 3.625¢. 

Second producer will advance 0.5¢ to 3.5¢ for Group 3 
shipments. 

Other producers say they are “watching developments” 
before notifying contract customers of price advances. 
West Texas surplus reportedly has cleared up rapidly. 

Producers’ conntract prices for propane, Group 3, range 
upward from 2.5¢, with majority at 3¢. 
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Crude Oil Prices Natural Gas Liquids Stocks Rise 


No changes reported in crude oil prices in week Uptrend in inventories of natural gas liquids continued 
ended Aug. 21. For complete crude oil price in June, according to Bureau of Mines report. Stocks of 
schedules, which reflect separation of postings in liquefied refinery gases increased 5,922,000 gals. at re- 
southern Oklahoma counties from postings else- fineries. At plants, terminals and underground, inventories 
where in Oklahoma, see P. 56-57 of this issue. of LP-gases rose 42,656,000 gals., and natural gasoline 
stocks were up 13,481,000 gals. 

. . one In the first half 1954, production of natural gas liquids 
Gasoline Prices For 50 U.S. Cities averaged 28.4 million gals. daily, 3.5% higher than in 
Following are averages of prices for regular-grade 1953, Bureau's report shows. 
(housebrand) gasoline, and taxes, in 50 representative U.S. 
cities on Aug. 1 as reported by The Texas Co. to API. Stocks of Natural Gas Liquids 
Figures in ¢ per gal.; (i) and (d) indicate increase or (thousands of gals.) 
decrease as compared with July 1. 











June Change from 
rested Gasoline 1954 May 1954 
er Service Tax Service At Refineries 
ye ang pian a Station Liquefied petroleum gases: 

ederal) (incl. tax) 2356 
Average, U.S. d-15.90 d-21.44 7.50 d-28.94 Propane 17, 
Portland, Me. 14.90 20.90 8. 28.90 Butanes 16,506 
Manchester, N. H. d-15.70 20.90 7. 27.90 Butane-propane mix 420 
a rea ee “ 

° ass. - w “ e ° . 
Providence, R. I. i-13.90 i-16.90 6.00 i-22.90 Other mis (LPG) nies 
Hartford, Conn. 13.40 16.90 6.00 22.90 Total LP-gases 45,906 
Buffalo, N. Y. d-15.70 d-22.60 . d-28.60 At Plants, Terminals 
New York, N. Y. d-15.00 23.50 6. 29.50 end Underground 
Newark, N. J. d-14.70 d-15.90 6.00 d-21.90 2 saseiiliah Hmeldiliees: dite 
Philadelphia, Pa. d-13.90 d-16.90 7.00 d-23.90 q Pe ie - 39 541 
Dover, Del. d-14.90 d-21.00 7.00 d-28.00 Propane 164,032 ve 
Baltimore, Md. d-14.60 d-20.90 8.00 d-28.90 Butanes 116,179 = + 9,999 
Washington, D. C. d-15.10 21.50 8. 29.50 Butane-propane mix 29,690 + 2,336 
Chatteston, W. Va. 4-15.00 24.20 7. 31.20 Iso-butane 4,399 — 1,789 
orfolk, Va. -14.40 19.90 ‘ 27.90 . a 3 

Charlotte, N. C. d-15.40 d-21.90 9.00 d-30.90 Otter ats EES) apa an 


Charleston, S. C. d-14.20 d-20.50 9.00 d-29.50 Total LP-gases 315,989 +42,656 

Atlanta, Ga. d-16.10 d-22.30 8.00 d-30.30 Iso-pentane a. = 

Jacksonville, Fla. d-15.60 20.40 9. 29.40 

Birmingham, Ala. d-15.90 d-22.00 9. d-31.00* 4 

Vicksb iss. -15.50 d-22. yee : , 

Memphis’ Tenn 4-14.80 4-20.40 429 40 Quer 128 tndnting:' bor coe or pee 
ale 


Natural gasoline: 


12# and less 54,657 4,424 


Lexington, Ky. i-16.40 i-20.90 9.00 i-29.90 Over 14# including 18# 30,188 6,685 
Youngstown, Ohio d-15.00 d-19.30 7.00 d-26.30 Over 18# including 22# 5,422 + 558 
South Bend, Ind. 17.00 22.40 . 28.40 Over 22# including 26# 8,163 — 65 
rae sgh 0 a on : aos Over 26# including 36# 
etroit, icn. ¥ y ay KE . od 
Milwaukee, Wisc. 17.30 22.90 6. 28.90 Over 36# seg te 
Twin Cities, Minn. 16.30 21.90 ; 28.90 Total natural gasoline 125,532 +-13,481 
Fargo, N. D. 17.20 22.70 7. 29.70 Condensate 11,756 — 649 
Huron, S. C. 17.10 22.50 t 29.50 Finished: 
Omaha, Neb. 16.00 20.50 8. 28.50 ae , 
Des Moines, Iowa 15.90 21.40 7. 28.40 Finished gneciine & naphtha .. 57571 = + 1,249 
St. Louis, Mo. 15.70 20.90 6. 26.90* Other finished 11,877 «+ 6153 
Wichita, Kans. 15.00 18.90 7. 25.90 Total finished 69,448 + 1,396 
Tulsa, Okla. 14.90 21.00 8.5 29.50 All products total $24,220 456,585 
Little Rock, Ark. d-15.70 22.50 8.5 31.00 
New Orleans, La. d-14.10 20.10 . d-29.10 
Houston, Tex. 14.70 20.00 , 26.00 ~ 
Albuquerque, N. M. 16.90 22.50 8.! 31.00** NPN Gasoline Index 
Denver, Colo. 15.80 21.00 8. 29.00 Og) a! — Pe 
Casper, Wyo. 16.70 24.00 J 32.00* August 23 16.07 11.99 
Butte, Mont. 19.20 25.50 8: 33.50 Month Ago eS 15.75 12.06 
Boise, Idaho 18.60 24.50 8. 32.50 .. 16.46 12.70 
Salt Lake City, Utah 16.90 22.40 7. 29.40 , 
Reno, Nev. 18.60 24.60 7.50 32.10 Liane ee 
Phoenix, Ariz. 18.80 d-23.80 7. d-30.80 Tank car index is weighted averaged of following 
San Francisco, Calif. 16.10 d-21.70 8.00 d-29.70 Se eS ee, og ay Fp 
Portland, Ore. 16.60 d-21.60 8.00 d-29.60 5 i ns 4 


. N. Y. Harbor; Philadelphia; Jacksonville; Boston and 
Spokane, Wash. 18.80 24.80 8.50 33.30 Gulf Coast. 


(*) Includes 14 city tax. (**) Includes 0.5¢ city tax. 
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al@aee in effect August 23 at Refineries and Terminals 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 
(4)12-13 .375 
..» (6)11-11.875 
. (4)10.25-10.875 (2) 
Okla., Group 3 (Northern shpt.) 
‘ 11.5-12.75x 


CALIFORNIA 

Los Angeles Dist.: 
90 Oct. Prem. 

80 Oct. Reg 


60 Oct. M & below. San Francisco Dist.: 


ARK. (For shipment to Ark. & La. 


(2)13.85-18.1 
12.1-15.6(2) 


Tractor fuel 

52 & below D.I. Diesel... . 
58 & above D.I. Diesel... . 
No. 2 fuel 

No. 

No. 

No. 


1785-18 .6 
15 .85-16.1 


Kerosine, Gas & Fuel Oils 


11.5-12.75x 
10.5-11 
10-10.25 


N. TEX. (Texas & New Mex. shpt.) 


95 Oct. Prem 12.625-14.55 
92 Oct. Pre 12.625-14.2 
84 Oct. 11.5-12.7 
(2)10.75-11.8 


W. TEX. (Texas & New Mex. shpt.) 


1.5-12.25 
qi: 25-11.5 
E. TEX. (Truck transport lots) 


OKLA., Group 3 (Okla. shpt.) 


(2)10.75-11(2) 
10.5(2 

(2)10.25-10 .5(2) 
10-10 .25 


11.25(2) 
x10.3 


x10 .3-10.5(2) 
x10.1-10.25 
9.9 


8. 125-8 .5(2) 


(3)$1.15-1.20(2) 10.9- “11. 185 


MIDWESTERN (Group 3 basis) 


@yii il. iss 
CENT. W. TEX. (Truck transport lots) 


GB-46 DoWoe cn ccscccces 
58 & above D.I. Di 
No. 1 fuel. 

No. 2 fuel.. 

No. 6 fuel 


o» ep. 305-8 2G) 
. ORs 875-9 .1 


8.875 oy) 
8.25(6 
$1. is) 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


N. TEX. (Texas & New Mex. shpt.) 


42-44 Wien. enc ccccescces 


58 & above D.I. Diesel. ... 
No. 6 fuel 


(8)12-12.5(2) 
10.75-11.5 
(2)10.26-11. 25 
WESTERN PENNA. 
Bradford-Warren: 
14.75 
13.5-13.9 


CENT. W. TEX. 
42-44 w 
58 & obeve D.I1. Diesel . 


No. 6 fuel 


Pittsburgh: 
0 Pere 


Ohio—Quotations of 8.0. Ohio for delivery to 
Ohio points: 
86 Oct. Reg 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


(4)14.5-14.75(2) 
13 .25-13.75 


oe 
52 & below D.I. Diesel... . 
58 & above D.I. Diesel... . 


Prices herewith are reproduced from Platt’s OJILGRAM Daily Oil 


resentatives in all NPN-OILGRAM offices devote their time exclusive 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
mess day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except r bbl. where $ sign is 
shown; wax and petrolatums in cents per pound, ex all fees and taxes; 
for crude oil and its products fowfulty produced and transported; re- 
ported as received by OJLGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


Price Service, associated with National Petroleum News, whose _- 
y 


(Truck transport lots) 


KANSAS (For Kansas destinations only) 


9.2-10 
(2)9-9 .75 
$1.25-1.60 


E, TEX. (Truck transport lots) 
- @)9 .5-9.75(2) 
8.75-9.75 


(a) Subject to 0.5c “temporary allowance” in 
northern half of Ohio. 
$1.30-1.60 


CALIFORNIA 

San ora Dist.: 
40-43 w 

Heavy tuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


9.5 


oR. 375-10 .5 


9.125-9. 875 Los — Dist.: 
40-43 w 

Heavy tuel (PS 400) 
Light it fuel (PS 300)... 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 9. 


one, * 14.3 
0-2.10 

$2. 00- 2.30(8) 
8 .25-13.2 


‘151.30 25-14.7 


distribution or publication: During periods of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices od in the price tables. 
Gasoline ratings are by ASTM esearch Method and are minimum 
— except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN- OILGRAM office or see back of any OJLGRAM Price 
Service invoice. 


from nearest OJLGRAM 
Houston, address Pilatt’s 
42nd St., New York 36, N. Y. Annual 
$150 per year, payable in advance. 


For complete price service delivered dail 
publishing office, ew ork, Chicago ond 
OILGRAM Price Service, 330 W. 
Subscription rate in U. S.: 





ATLANTA, GA. 
1401 PEACHTREE STREET 





CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


TEXAS CITY, TEXAS 
REFINERY 
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Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders 
on freight basis shown below. Shipments may 
originate in any Mid-Continent manufacturing 
district.) 

FOB GROUP 3 

Grade 26-70 5 (Sale) 


FOB BRECKENRIDGE 


Grade 26-70 (Quotations) 


Lubricating Oils 


WESTERN PENNA. 
Prices are for sales made, or offers reliably re- 
ported, to jobbers & ders only. 


Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 fi. 


10 p.t... 





Bright Stocks 
145-155 vis. at 210°, No. 8 col. 
p-t.... , ee 17 


ee 16 
. (6)14.5-15 


(2)10-11 
- (211-12 


MID-CONTINENT LUBES 

FOB Tulsa basis, for domestic shipments only. 
Bright Stocks, vis. at 210° Neutrals, vis. at 100°, 
0-10 p. p. 

Neutral Oils—Conventional 

Pale Oils Col. 

60-85 vis. 

86-110 vis. 

150 vis. 


Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 
95 vi 


Neutral Oils—Solvent (95 v.i.) 


(3)16-16 .5(3) 
(3)16 .25-16 .75(3) 
(3)16.75-17.25(2) 
Cylinder Stocks 

600 s.r., olive green 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
160-160 vis.: 0-10 pour test, 
95 v.i 18-19(4) 


Neutral Oils—Vis. at 100°; 95 v.i.; 0-10 p.t. 


15- 16 .25(8) 
5 


SOUTH TEXAS LUBES 


(Vis. at 100° F. FOB S. Tex. refineries for do- 
mestic and/or export shipment.) 


12.25(6) 
13.75(6 
14, 4} 
14.75(6) 
15(6) 
15 .5(6) 
16(6) 


12. 5G) 


Petrolatums 


WESTERN PENNA. 


(Bbis., carloads; tank car, 1 to 1.5c leas) 
)7.125-7 .75 


Cream 
Soft yellow 
“ase amber 


Naphthas & Solvents 


(FOB Group 8) 


Stoddard solvent.......... 12.375(3) 
Cleaners napitha. . 12. 

V.M.&P. naphtha. . wid 12. 

Mineral spirits 11. 

Rubber solvent 12. 

Lacquer diluent ... (2)18.126-13.375 
Benzol diluent .. (2)14.125-14.625 


WESTERN PENNA. 
Oil City: 
Stoddard solvent 


Pittsburgh: 
Stoddard solvent 


Se eas of 8.0. Ohio for delivery Ohio 
points 
V.M AP. naphtha. . 
a spirits & stoddard 
solven 
Rubber solvent 


E. TEXAS (Truck trnspt. lots) 
Stoddard solvent 


CENT. W. TEX. (Truck Trnept. lots) 
Stoddard solvent.... 


KANSAS (For Kans. Dest'n. only) 
Stoddard solvent 


ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York Harbor. 18(4) 17(5) 
Philadelphia 17.5(4) 16 .5(5) 
Baltimore . 16 .5(4) 
Boston 18.5(4) 17.5(5) 
19.5 17.6(5) 








7 ‘SCULLY SIGNAL COMPANY 


Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 


174 Green Street 


Model LA fc 
Melrose 76, Mess. T tank installatic 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 
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Beat par on every oil sales hole this 
season by s lying your customers 
with pre-sold % Pure Pennsylvania 
lubricating oils. You'll find these ~~ 

a accepted immediately. The 
public knows thot today’s BEST motor 
Oils begin with Nature's BEST crude. 
Moreover, you'll net greater profits! 


Our neutrals, bright stocks, cylinder 
oils and finished motor oils, Te ing all 
mew API service c ations, are 
priced most competitively. We protect 
We against — market fluctuations. 

+s an you keep inventory costs low 

shipping Xi in bulk, in drums, 
44 cans or in your own containers. We 
save you time, freight, labor and dou- 
ble-handling costs b shipping from 
several convenient points in the coun- 
try. 


Start improving Baad oil sales score 
immediately by writing, wiring, or phon- 
ing us your requirements, NOW. We'll 
send you samples, low prices and de- 
tails of how to round the oil sales 
course consistently with fewer strokes 
and higher profits. 


e MOTOR OILS 
e NEUTRALS 


e BRIGHT STOCKS 
e CYLINDER OILS 
e@ WAXES 


REFINING COMPANY 


Charleston 24, W. Va. 
Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 
FOUNDED 1913 





PRICES in effect August 23 at Refineries and Terminals—Cont. 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal. 
tank cars or transport trucks) 


Commercial Industrial 
District Propane Propane 
7.6 7.5 
7.25(8) 7.25(8) 
2.5-8.5 
7 7 


WESTERN PENNA. (T.C. in Bulk) 
White Crude Scale: 
124-126 A.m.p............ (2)5 . 25-5 .65 


SEABOARD 
Melting points are AMP, 8° higher than 
EMP. Prices are for lots. 
prices are FOB refinery; scale in bags or bbis;: 
ry = slabs loose. Export prices are 
=o tage or bbis., fully "eaned in 


Crude Scale: 


N. ¥. Demestic N. Y. Export 
124-126 white. ... 


7.10(2) (4)6 .6-6 .75 


Fully Refined: 

128-5.... 7.95-8 .45 8-8. 
125-7....  8.45(8) 8-8. 
128-80... s 8-8 
190-82... 38-8. 
183-5.... d 8-8. 
185-7.... 8. 25-8 .56(2) 
188-40... . 8. 25-8 .55(2) 
148-5.... 8. 25-8 .55(2) 
149-61... 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 

Motor Gasoline 
x12 .625-14.5 
x11. 625-13 


x(3)10.75-11.35 
x(3)9. 75-10 .35 


Heavy Fuel Oils 

No. 6, low sulfur 6.7-7.05 

No. 5, high sulfur (2)6 . 7-6 .95(2) 

No. 6, low sulfur (2)5 .9-6 .05 
(3)5. 7-65.95 (2) 


Mexican Bunker Prices 


U. S. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


$1.95 $3.75 

1.95 oeee 

1.95 3.76 
Pacific Coast 

$2.60 $5 .65 

4.75 

4.75 


Pacific Coast 


(In Ships’ 
Bunkers, or 
Deep Tank Lots) 
San Pedro, Calif... 
Portland, Ore..... 
Seattle, Wash..... 


Diesel 
Fuel 
(P.S. 200) 
$4.20(5) 
4.41(4) 
4.62(4) 
FE 4.62(4) 


$1.80(5) 
1.85(4) 
2.10(4) 
2.10(4) 


52 


N. Y. Harbor... 
do pene 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 
FO hterage. 


B their terminals. Ships’ bunkers prices are exclusive of lig 
92 Oct. 
Prem. 
Gasoline 
13 .95x 
18.85 


86 Oct. 
Reg. Kerosine Gas House 
Gasoline No. 1 Fuel No, 2 Fuel Gas Oils 
12.45x (3)9 .95-10 .2+(18) 9.2(18) 9.3 
11.75x (3)9.7-9. ata) (18)8 .95-9.2 in ae 
14-14. . ae 10.4 9.4(11) 9.8 
10.35(10) 9 
ten0 nO 1¢4)ttt 


District 





15.7-16.9(2)x (2)13.6-14. 4) 
18.4-15 .25 11.9-18.25 

18 .5(2) 11.5-12.5 
12.25(8) 

12. 9(7) 
12.9 


12.6(8) 
x14.3(3) 
11.9 


10.1 
10-10.25¢(15) 
10.4(5) 








eee 

11.8(11) 

11.8 

11.1(4) 
9.95-10.2T(8) 

10.1(4) 


14.1-14.4(5) 
14.4 


14.1(8) 
16. ee) 





z- 2(11) 
9.1(8) 
9. 85 
10.3(7) 
11.1(2) 


18 .8-15.6 
14.2(2) 





15.4(2)x 
(2)14.4-14.5 
x17.3 
x16 .9(3) 


12.9(3)x *x10.3(10) 
12.8 

12 9(4) 

14 .5(3) 


x 
13.6-14.4(3)x ad ste) 





(2)14.1-14.4(8) 
18 .8-14.3(4) 


18 .2-14.65(2) 


(2)12.6-12.9(5) 
12 .8-12.8(6) 


11.7-12.56 


ll. 
11718) 
10.4(7) 


Diesel Oil Light Diesel 
No.5 Shore Plants Ships’ Bunkers 
No. 4 Fuel Fuel (50 ct., 55 di.) (45ct., 45 d.i.) 


(10)+#$8.16-8.72tt +1$2.78 $3.89(4) 
(Oyt48. 18-8621 tt 2.70 

2.76 9.75(5) 

2.70 


N. Y. Harbor... 
do barges... . 





2.42 
+t8.09(5) 9.65(6) 
wenn 9.6(2) 





9(2) 





2.42 
2.75 





Philadelphia... . R 2.94(6) :. 7(7) 
Pt Everglades... WES 10(3) 

ves 9.75(4) 

+#8.09(3) 9.65(4) 
—: : 2.80 10(5) 
Sean 10(6) 


9.6(2) 





Wi'mington, 
N.C 


Neo. 6 Fuel No. 6 Fuel 
No. 6 Fuel No Sulfur No. 6 Fuel Max. 1, % 
No Sulfur Guarantee Max.!1, % Sulfur 
Guarantee Barges Sulfur Barges 


. Y. Harbor.. OTe -15-2.28tt (8) ane. 15-2.25¢t(13) (2)$2.35-2.43 (2)$2.35-2.40 








4)1,98-2.00 
2.21(6) 
Mia 2.18 
Mobile 2.03 
New Haven.... tt2.30(3) 
New Orleans. .. 1.98(2) 
Norfolk 








Philadelphia. . 


(i)2.16-2.25tt me, 12-8 2.178) 
Pt. Everglades. . 2.18(2) + D 15) aan 
42.2915) +42 26/4) 


2.23(5) Hat) 
2.15(4) 2.18(4) 





Note—At Atlantic Coast points from Baltimore south —e - T prices of some sellers for 
distillate fuels to bulk s at 0.15¢ higher than ang, 9 above. tPrice subject 
to 0.25¢ gal. “voluntary allowance. ” ttPrice subject to 10¢ bbl. LSohentary allowance.” 

+t?Price subject to 0.1c gal. “voluntary allowance.” 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


a= prices are FOB ship at U. S. Gulf, minimam of 20,000 bbis., and are by refiners only to 
other refiners, expert agents, or tanker term inal on The figure in parentheses after each 
price indicates the of Price. 
Aviation Gasoline (MIL-F-5572) 
Grade 115/145 19.75(2) 
18 .25/2) 
17.25(2) 





Kerosine & Light Fuels 


41-43 w.w. Kero........ 8.75(2)-9 .25(2)-9 .75(2) 
.8.25(3)-8 .5(4)-8.75(2) 


9.25-9.75 


Motor Gasoline 
95 Oct. Prem. 
epee ates 5-13-13 .25-13.75 
.. 11.5(2)-11.75-12-12. a = 


"10.6 (2)-10 158) . Tei2 


0 .25(2) Heavy Fuel—Cargoes 
9.875 (2)- 10. wae 10.25 
.9.75(2)-9 .875-10 
9.5-9 .75(2) 


hetattin Gasoline Prices 


(Prices are for tank cars, parame or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) wr p 


District 


43-47 Diesel Index 
48-52 Diesel Index.... 
53-57 Diesel Index. 


nh . .8.25(8)-8.5 
. 8.875(8)-8 .625(2) 
. 8.5(3)-8.75 


Grade 100/130 Grade 91/96 Grade 80 


11.75-12.05 

(2)11.75-11.9(2 

on. 75-10 .9(2 
7.6(3 


6.85(8) 


10.4(6) 
"8.85@) 
(a) Delivered Cleveland. 


Venezuelan Crude Prices 


a are of Creole Petroleum Corp. for sale and/or purchase of lot tities FOB d 
ter terminals at ports named, and are subject ity aud company’s te ate: 


below and above those shown, 
except for Lagunillas Heavy for which price shown applies rezardiess of gravity. Price a Hieable 
for each cargo is that in effect at Ge vessel tenders for loading. For purchases made 
ices shown are basis for such purchases with deductions being made for terminaling ond cc 
ine services in accordance with published tariffs. aon by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 
Gravity API Price (Bbl.) FOB Effective Date 


Las Piedras or Amuay 6-23-53 
6-23-53 


- 
= 
a 


ro none no nego Go20 80910 rang 
SESSSRSSSISRa 


a 
= 


Caripito 
Capure (Pedernales) 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exlusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2¢ per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 

Persian Gulf 
Crude Company Gravity Price 
Arabian Esse Expert 36-86.9 $ 
Arabian M. E. Crude Sales 34-34.9 
Soc.-Vac. Overseas Supply 36-86.9 
Esse Export 36-36 .9 
Anglo-Iranian oe: 9 
Shell Petroleum 
.-Vae. Overseas Supply 
Anglo-Iranian 
f Exploration 
pre oa 
Esso Export 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


Eastern Mediterra: 


Loading Port 

Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 

Fao, Iraq 

Fao, 4 

Fao, Ira 

Mina-al-Ahmadi, Kuwait 

Mina-al-Ahmadi, Kuwait 

Umm Said, Qatar 

Umm Said, Oatar 

Umm Said, Oatar 

Umm Said, Qatar 


Effective Date 


CD ed ll el ol ed dd 


Esso Export 

M. E. Crude Sales 
Soc.-Vac. Overseas Supr'y 
Anglo-Iranian 

Esso Export 

Shell Petroleum 

Sec.-Vac. Overseas Supply 


Sidon, Lebanon 
Sidon, Lebanon 
Sidon, Lebanon 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 


SeeeeRss sassuassssses 


rorororoterere 


Far East Crude Prices 
Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, 

for crude within gravity range stated, loaded in full aa lots, FOB port indicated. 

Crude Company Gravity API Price FOB 

Seria Light Sarawak Oilfields Ltd. 37-388 $2.60 


Effective Date 
Lutong, Sarawak 4- 1-54 
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Paragon 


30 E. 40 St., N.Y.C. EV 8-4100 








LUBRICATING 


5 


of Uniform High Quality 
for TANK CAR BUYERS 


BtcP apie OIL CORPORATION 


P PHONE 4351 





COLORS i 


PATENT CHEMICALS 
eroeatte 


Paterson 4, Mew Jersey 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
610 FIFTH AVENUE MEW YORE 20. wT 














WANTED: 


Copies of the OIL PRICE HAND- 
BOOK in good condition for the 
years 1929, 1937, 1938 and 1939. 


lf any reader has these issues 
and would be willing to sell them, 
he should write to: 


Reader Service Dept. OPH 
National Petroleum News 
330 W. 42nd Street 
New York 36, N.Y. 











PRICES in effect August 23—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 


inspection fees as shown in next column. Gas 


Geeee? kerosine taxes where levied ar 


joline taxes, shown in separate 
column, include 2¢ federal and state taxes; also city and county taxes Ala. By 4 
as indicated in footnotes. Kerosine = wagon prices also do <A include 


Kans. ‘nes 
1/20c; C. 1/4c; N 





if any, are shown in footnotes. These prices in effect August 23, 1954, 
as posted by principal marketing companies at their headquarters’ offices, 


but subject to later correction. 
re nal 


Atlantic Gecslin Kero 


. 
Refining (Reauler Grade) No.1 
Dir. Fuel 
tT v. T.W. Taxes T.W. 


7 


Iw ~r2d9 w tODODe 3 


vine 

D — . 
_ ee 

Hartford, 
Conn 


New Hoven: : 


AnAnaAnorroen Be © COVREOHEEO 


AAaanrnowrrcee we 
el ter ee 


0 
0 
7.0 
7.0 
7.0 
7.0 
7.0 
7.0 
7.0 
7.0 
7.0 
6.0 
6.0 
7.0 
7.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
8.0 
8.0 
9.0 
9.0 
9.0 


Mineral Spirits 
T.W. 

18.5 

22.0 
Heavy Fuel Oile—T.W. 


No. 5 
8.10 


Philadelphia, Pa....... 
Pittsburgh 


Philadelphia, Pa....... 


Notes: 
Premium-grade gasoline t.w. 

above regular, except Georgia and \ 
Kerosine—Thru Pa. & Del per gal. 

for t.w. deliveries of less 00 gals. al at one 


than 1 
time. Camden—Add le for deliveries of 100-299 
gals., 2c for less 100 


gals. 
«Mineral Spirits prices also apply to Stoddard 
Effective dates: xAug. 17, "Aug. 19. 


Cont’! 
Oil 


pa me my prices. 
— from those shown 
use a 


conditions. ) 


(N. B. Prices are Continental's 
Current selling 


Denver, Col.. 
Grand June... 
Pueblo 


Fe 
Muskogee, Okla. 
— City. 


wrownonraRDonowranée 
08 00 G0 &© 00 G0 60 ~3 G0 G0 G0 G0 Go G0 G0 G0 Oo 
mannomnoooooooooso 
MH WI wWONW SMD DDOWNOD 


— 
a 
oa 


Gasoline tax column includes these city tax- 

= Albuquerque & Roswell, 0.5¢; Santa Fe, 
Cheyenne, lc; Casper, le. 

om a 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5¢; 400 gals. 
ow over, deduct Ic. 


yo Ww. Prices are to consumers and dealers. 


Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 


54 


Standard of , CHEVRON 
California 


a ant Gaso- 
e 

Taxes 

0 


Gals. & over 


oy 
> > 0 ~2 00 00 00 00 G0 ~2 ~3 00 0000 


000-3 69 + 00 CO ID 
concoummonscooe 


Standard Standard 
Diesel Standard Stove 
Kerosiue Fuel Furnace 


-—: avgas taxes are 2c f. 
onolulu—8.5¢e gas tax a 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Ean Semmes ¢ oil — is ex 
le territorial liquid fuels tax. T. prices 
are ex Hawaiian gross income "ie of 1% to 
resellers, 2.5% to consumers. 


state. 
lies’ to motor fuel 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 
0.5¢ for apg gals., except for deliver to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5¢ differential applies 
to 40-399 gal. delivery ; for less than 40 
add 5.0c gal.; except at Honolulu add 5.0c for 
less teen 40° 


A . higher, 

Lake, which are 2.0c gal. ieee than Chev- 

ron (Regular) for quantity delivered. For less 

than 40 gal. deliveries, add 5.0c gal. to 400- 

= oy price, except at Honolulu, add 
5.0c gal. for less tha: ) and 


ron i 80/87 quan lelivered pri 
re a 91/98, 5.0c for 1007180 and 8.0¢ for 


Kerosine—T.T. prices, except at Salt ay 
Gav, apply to deliveries of 400 gals. & ov 

For other deliveries: less than 40 > add 
8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City tank truck price is for minimum 
40 . deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; nee gals., add 0.5¢; less 
than 40 gals., add 5c. 

* Standard No. Burner Oil. 


Humble 

Humble Gasoline Gaso- Kerosine 

Oil Regular line Tank Re- 
T.W. Retail Taxes Wagon tail 

Dallas, =... 14.8 6.0 18.8 
14.8 . ’ 13.3 

Houston 14.7 é 13.3 

San Rateate.. 15.0 13.3 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

eeen-gaate gasoline t.w. prices 2c above 
regular. 


Inspection fees per Pry ; yy oe in —_ gasoline and kerosine prices 
less otherwise ified, are as 
Re (0c on  aasolie Ark. 1/20; Fla. 41/8; Til. 3/1000; Ind. 2/280: 
1/320; M a. 5/2 00; 
Tenn. aiex and Wise, 3/100 “" 
Kerosine inspection fees only: 


Mo. 1/25¢; Neb. 2/100c Nev. 
; Okla. 2/25¢; S. C. 1/8¢; S. D. 1/400; 


Ala. 1/2c. Iowa 1/50c; Mich. 1/Sc. 
Esso Gasoline 


(Regular Grade) 
Gasoline 


Esso 
Standard 


Atlantic City, N. J.. 
Newark xl 


1 MOH DMOSCwBOOM MEM: w - 


WOOOOOOOOO OOOO OO OOO ~2-3-3-20 WH HHH WIAD F 
8 commer eameaien tec melee. 


on —T 

ooo ckonneonenwoneecebononeenae Ml 
> b ION noe 

MNOOASHWAKDONSH NAAN ISCHNUHKCMCAeOe Se 


weowr-moworon: : 


ashville x15 
Little Rock, Ark.. “x16 


Naphthes T.W. & Steel Bhis- 
Min. Spirits V.M.&P. 

19. 

25. 


5 
5 


= 


Newark, N. J. 


FUEL OILS—T.W 
No.1 No.2 No.4 No.6 


“TR . Ber 
18.7 12.7 $8.6843| $2. 836 

3.78  ° 2.85 
4.05 - | $2.75) 


Atlantic City, N. J. 
Newark 


S) 
WH WEN DW MeOH COw-~3 


Taxes: Louisiana hesesine gules ‘do act in- 
clude ic state tax 
Notes: a hy No. 1—Atlantic City prices- 
are for deliveries of 300 gals. or more; add lc 
for 100-299 gals. 2c for less than 100 gals. 
No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.83 oo 
Premium-gra gasoline t.w. prices 2.5¢ 
above regular. 
xEffective Aug. 19. 


(Prices are per imocete! 1.3 
Imperial (P* arrive at price per SP gal 


oil subtract 1/6th.) 
(Esso Gasoline 
R ar Grade) Kero- 
er Gasoline a 
St. John’s, Nfd 3 
Halifax, N .. 
St. John, N. 


25.2 
24.2 
24.2 
26. 
25 
25 
25. 
27. 
27 
24 
27 
24 
22. 
Vancouver, 24 
Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 
* Price is for Premium-grade. 


° © cr 
cooooooooooooo 
Pa ete rer terete y 
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Socony Vacuum 


Mobilgas Aircraft 
Grade Grade Ceado Mobilgas (Regular Grade) 
Gasoline 80 91 Cons. Dir. Cons. Dir. Mobil Kerosine 
Taxes T.W. T.W. Tw. T.c. T.C. T.W T.W. TC. Yard T. 


x15. 
x15. 
x15. 
x15 
x15 


ie Z 
28 
| 


New York City: 
Manh wees 


10'5* 


Lal! be: mrote 
oo: © - 


° . hd i ok 
+ eeooece-. oooo: roe 
> Ape aHerrarocovo 


o 
lee: MHROAAaoam ao- 


wowton: totem: Hm oer. & - 


‘ pee 


, eee a - 
-25° .... ‘ 9. 
 % ae * eer aes * 
° 12.1 . osee 


Tank Wagon Prices Buffalo N. Y. City Rochester Syracues Boston Providence 


Minera! Spirits i 18.0 20.6 2.8 19.0 7 19.6 
Vv. M. & ’ 19.5 22.5 23.5 20.5 : 21.6 
N.Y.C. prices are ex 3% city sales tax. Syracuse p 2%_city sales tax, applicable to price of gasoline (ex tax) 
Discounts Mobile Kerosine—New York City (all en ge F end Mt. Vernon, tank wagon less 0.Sc for Pre of 300 gals. or more. 
Mobilfuel Diesel—All points, tank wagon less 0.5c for deliveries of 800 gals. or more. 
Mobilheat—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gal. or more. 
R Jamestown T. C. prices are delivered prices, all other T.C. prices are FOB bulk terminals. 
Subject to 0.25¢ temporary discount. xEffective Aug. 18. 


Ohio Standard 


x15.2 
xl4. 


9.6 
9.25 
x15. 0.7 


coocoooooeooooooSooSoSSoSSCSSS 
DORM AA WH AOA RW worm © Wor co HH 
DO On Wo WI] AH HO oo orm |W DN bo OOO ODO DOO 
pownoHeneooHres: AAnDORAMAOTS SESS 


x17 


Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular Grade) Naphtha & Solvents—Cons. T. A 
Sehio Sohio Sohio Con- Re- S.R. D.C. V.M.&P. 
sell- — —_— Varno- ry 


lene vent 


24. 

24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 
0 24. 

24. 


Sh ba pf he fl pe i 
Rraamanananans 
AAA MMMNMM TO 
SUSLESESESSES 
coocooocoooooo 
“susBEBEEEBEEE 
cooocoooooeoooo 
SRRBERERERERE 
cooocoocooooosco 
 BERBERERESEEE 
cooocoocooesoooo 


ye oe em can purchase aviation gasoline less 4c per gal. State Road Tax by supporting ‘purchase with State Tax Exemption Form 


Discounts: Sohio Aviation—on contract to hangar o tors aot resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for . fae more, 50 to 99 gals. add ic per * gal. 1-49 gals. add 2c per gal. 

Naphthas a Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499 gals. add 2c; less than 150 
Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 


“subject te 0.5¢ “temporary Allowance.” 
indiana Standard 
Tank w listed below obtained correspondents 
of Indiana “pull ~~ -p -- the omnpeny’ s pom re publicly posted. ee 


Se 5 





Furnace Oil 
Cons. i 1-99 p- & 175 u iis. 
sine ein gale. 
T.W. T.W. Taxes T.W. gals. &over gals. wale ~% over 


seer 


ia'ée 


i) 
iff 





OQIWARAIAMW|A~a 
esocoooooncoe 
wecoovececs 


| eal al al ell ae eal 
1 PRO we: me: 
Da ROn~ay BO. 


Milwaukee, Wisc.. 


Fuel Oile—T.W.—Chicago, Ill. 


Standard Stanolex 
Heater Oi] Furnace Oil 


15.3 


a 
APRARANWDHOHOMNOHARD 
— — 
wSooannne- 


Kee aurwseaeeaareae 


14:3 
ee 13.8 
Stanolex Stanolex 
Fuel A Fuel C 
1-749 = 8.0 
760 gals. & over...... 7.25 


Taxes: St. Louis, Mo. ax le 

city tax. Des Moines, ‘Ta., kerosine and furnace Notes: Dealer t.w. prices apply . 

oil prices do not include 6c state tax. State classes of consumers with minimum delivery Notes: 

—, occupation, consumer & use taxes to be of 50 gals. Premium-grade gasoline t.w. prices 2c above 
where applicable. Premium-grade gasoline t.w. prices 2c above regular. 

‘emporary”’ price. regular. Cons. t.w. prices same as net dealer prices. 


Taxes: 

Gasoline tax column includes these city & 
county taxes: Mobile, 3c city; Birmingham, -? 
county; Montgomery, lc city & le coun 
Pensacola, Ic city. ‘ther taxes not included 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine, 1c.; Mississippi, kerosire 0.5c. 


a 


4 tuned 


Norwcweowooonen 
ccooocoooosco 
2 Go Go 00 Go 00 00 Go 00 09 coe 





3 aasacasaaca: 


added 
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CRUDE OIL PRICES—in $ per bbi. of 42 U. S. gals. at the well, except Canadian prices as noted. 
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gow ule as well as fields for which 
at prices are posted are shown in the Fiat 
Price Section. 


GRAVITY SCHEDULES 
ARKANSAS—Sweet Crude 
—_— A: Arkansas Fuel, Esso, Gulf, Mag- 
a. 


ARKANSAS—Sour & Other Crudes 
Schedule M: Ark. Foc "Ease Ohio Oil. 


COLORADO—Sweet Crude 

Schedule A: Continental, Phillips, Pure, Sin- 
clair, Texaco. 
KANSAS—AIll fields 

Schedule A: Carter, Service, Con- 
tinental, Gulf, Phillips, = Shell, Sinclair, 
Stanolind, Texaco. 


LOUISIANA—Central 
Catahoula Lake es Other Fields: 
Schedule 


N: 
Hemphill & Other Fields : 
fe ny OF 0: Esso, Gulf, Stanolind. 


Schedule P: _ Fuel, Esso. 


9 tae gy 
& Other Fields: 
ide F: Gulf. 
Eunice & Other Fields: 
— E (24-29 gravity): Cities Service, 
jun. 


LOUISIANA—East 
Delhi & Other Fields: 

Schedule N: Esso, Stanolind, Sun. 
Fairview & Other Fields: 

Schedule O: Esso. 


LOUISIANA—Nort 
Athens-Pettit & Other Fields : 

Schedule M: Esso, Gulf. 
Caddo, Homer & Other Fields: 

Schedule A: Ark. Fuel, Esso, Gulf, Mag- 
nolia, Stanolind. 


LOUISIANA—South 
Schedule P: Cities Service, 


Continental, Esso, 
Gulf, Magnolia, Pure, Shell, Stanolind, Sun, 
Texaco. 


MISSISSIPPI—Eucutta & Other Fields 
Schedule Q: Esso, Gulf. 


a ae ay 2 4 Other Fields 
Schedule O: Esso, Pu 


MISSISSIPP!I—Overton & Other Fields 
Schedule N: Easo. 


56 


MONTANA—Sweet Crude 


Schedule A: Carter, Phillips, Ohio Oil, Stano- 
lind, Texaco. 


MONTANA—Sour Crude 
R: Carter, Continental, Ohio Oil, 
Stanolind. 
NEBRASKA—AIll fields 
Schedule A: Pure, Sinclair. 


NEW MEXICO—Intermediate Crude 
Schedule D: Atlantic, Cities Servi 

tinental, Gulf, Humble, Magnolia, 

Pure, Shell, Sinclair, Stanolind, Texaco. 


NEW MEXICO—Sour Crude 
Schedule C: Atlantic, Cities 


Service, Con- 
tinental, Gulf, Humble, Magnolia, Shell, Sin- 
clair, Stanolind, Texaco. 


OKLAHOMA—AIl fields, except as noted below 

Schedule A: Carter, Cities Service, Continen- 
tal, Gulf, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Sun, Texaco. 


OKLAHOMA—Carter, Comanche, Cotton, Gar- 
vin, Jefferson, Marshall & Stephens Counties 
(8-1-54 except as noted) 

Schedule : Carter, Cities Service, Mag- 
nolia (7-28-54), Pure, Sinclair (7-24-54). 


TEXAS—East Texas Field 

$2.90 Flat Price: Ark. Fuel, Atlantic, Cities 
Service, Gulf, Humble, Magnolia, Ohio Oil, Pan 
American, Phillips, Shell, I. Sinclair, Stanolind, 
Sun, Texaco. 


TEXAS—East Central 
Schedule B: Humble, Sinclair. 


TEXAS—Gulf Coast 
Aldine & Other Fields: 
" ~ eapoend P: Pan American, Phillips, Stano- 

n 
Anahuac & Other Fields: 

Schedule F: Cities Service, Gulf, Humble, 
Magnolia, Pan American, Phillips, Pure, Re 
public, Shell, wie Sun, Texaco. 

Arcola & Other F ields 
Schedule J: Atlantic, Phillips, Pure, Sinclair, 


Texaco. 
Goose Creek & Other Low Cold Test Fields: 
Schedule E (24-30 Gravity): Humble, Pan 
American, Stanolind, Sun, Texaco. 
Hastings & Other 
Schedule E (20-40 Gravity) : Atlantic, Gulf, 
Humble, Pan American, Stanolind. 


TEXAS—North, North Central 
Schedule A: Continental, Gulf, Magnolia, 
Sinclair, Stanolind, Texaco. 


TEXAS—Northeast 
(Asphalt Crudes) 
Cayuga & Other Fields: 
Schedule K: Pan American. 
Taico & Other Fields: 
Schedule L: Humble, Texaco. 
TEX AS—Panhandle 
Schedule A: Gulf, Humble, Magnolia, Phil- 
lips, Texaco. 


NATIONAL 


Schedule I: Cities Rapeien, Continental, Hum- 
ble. Pure, Stanolind, Sun. 


Kelsey Other Fields: 
Schedule H: Humble, Sun. 
Mirando & Other Crudes: 


Schedule G (24-29 Gravity): Humble, Mag- 
ey ~ Sun, Texaco. 


Crudes: 
Schedule G (20-40 Gravity): Atlantic, Cities 
oo, Humble, Phillips, Republic, Sinclair, 
jun. 
TEXAS—West Central 
Schedule A: Humble, Magnolia, Stanolind, 
Texaco. 
TEXAS—West Texas Sweet 
Schedule A: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 
TEXAS—West Texas Intermediate 
Schedule D: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 
TEXAS—West Texas Sour 
Seoue C: Atlantic, Cities Service, Gulf, 
Hum Magnolia, Ohio Oil, Phillips, Pure, 
Shell. "Sinvleke Stanolind, Texaco. 
WYOMING—Sweet Crud 
Schedule A: Carter, Continental, Ohio Oil, 
Pure, Sinclar, Stanolind. 
WYOMING—Sour Crude 
ae R: Carter, Continental, Ohio Oil, 
re, ei leit 4 Se lind 





FLAT PRICES 
(Listings also include ame fields on gravity 
jules) 
ARKANSAS 





te (Esso) 
io a (Esso) . 
Smackover (Ark. Fuel, Gulf) .. 


ILLINOIS 

Eastern Illinois (Ohio Oil) le — Schedule : 

Illinois Basin, (Ashland, 7-9-54 2.9 

Illinois Basin (Cities p sam if Conti- 
nental, Gulf, ee | Ohio Oil, ew 
Shell, Texaco) é 

Loudon Pool (Carter) 

Mattoon Pool (Carter) 

Plymouth (Ohio Oil) 


INDIANA 
Western Indiana (Ohio Oil) 1c below.Schedule J 


KENTUCKY 

Butler Co. Area (Owensboro-Ashland, 
7-12-54) 

Owensboro Area (Ashland, 7-9-54) 

Ragland Grade (Ashland, 7-9- 54) 

Somerset Grade (Ashland, 7-9-54) 


LOUISIANA 
Bayou Pigeon ( ~ pemeeedl 
Bear (Continental) ° 
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Bivens (Atlantic) .... Pe MONTANA WYOMING 


Creole (Pure) ait a aca ae tt A Beaver Creek (Stanolind) Schedule 
Haynesville-Smackover Lime: Na sian sees pies Big Sand Draw Condensate (Sinclair) . 
Condensate (Ark. Fuel, Gulf) ........ 3. s RRS M Byron (Ohio Oil, Stanolind) 
Crude (Ark. Fuel, Gulf) .........__. Y oompee (Ohio Ou. yy yee 


Neale (Atlantic) North Sand Lo (Sinclair) 

North Louisiana Condensate: Oregon Basin (Ohio Oil, Stanolind, - 
Cotton maliey (Esso) ... ae " Cleveland & other fields A. Ohio).. 2.70 aco) 
Gloyd (Esso age Corning (Seep, 6-16-53) 2.72 Riverton Dome (Stanolind) 

South fie ony Condensate (ime) A Lima ts. 0. Ohio sectecessess 2.50 Wertz (Sinclair) 

Sweet Lake (Pure) . ae 


Urania (Ark. Fuel) . is 3 
Ville Platte et ssisiy : y PENNSYLVANIA—Penn. Grade Gannaeas See 


Alleghany, N. Y. (Sinclair, 5-20-54) .... (Postings of Imperial Oil Ltd. Prices are in 
MICHIGAN Bradford, Pa. (Tide Water, 5-17-54) ... Canadian dollars per bbi. of 85 Imp. sl. 
(Only lowest and highest postin t h mar gg Pa. (Seep, 5-20-54) : effective July 21, 1953, except as noted 
gs of eac -20- 
company are shown below; other postings may ee Poe ten aoe Acheson/Stony Plain D-2, D-8 (1-1-66) * ears 
be obtained on request to NPN.) Southwest Penn. (Seep, 5-20-54) pen oy ge tre oe — 
Bay Pipe Line (6-1-54): Zanesville, Ohio (Ashland, 5-20-54) Big Valley D-2 D-3 
Adams Heavy & other fields Bothwell (5-1 1-52) 
Sanford & other fields . Daly Mississippian (1-14-54) 
Leonard Pipe Line (61-54): TEXAS Duhamel D-2, D-3 : 
Clare City 5 : Agua Dulce (Republic) Excelsior D-2 (7-1-54) 
Fork & has "fields ‘ j Atlee (Republic) ; ‘ Fenn D-2, D-3 
Pure: Bened Cond te (Shell) Glenco (5-1- 52) i 
Adams & Deep River (6-1-54) Y Cayuga Condensate (Pan American) Golden Spike D-2, D-3 (7-1-54) 
Coldwater & other fields . ‘ Joaream-North (7-1-64) 
Chapel Hill: Joarcam-South (7-1-54) 
a (5-29-84) : Condensate (Sinclair) .... Leduc-Woodbend D-2, D-3 (7-1-54) 
_— oe. . Crude (Sinclair) r Malmo D-2, L.C. ...... 
arryton-Sun Denslow : Charlotte (Humble) 5e above .. Malmo D-3 2 
i Clay Creek (Sun) J New Norway D-2 
MISSISSIPPI Conroe (Humble, Sun, Texaco) . New Norway D-3 ° ese 
Baxterville: North Big Valley D-2, D-3 (6-1-54) 
Condensate (Gulf) . . 1 Darst Creek (Humble, Megeeie. Oil Springs (5-1-52) 
Crude (Gulf) 3 tgs 4 ‘ Texaco) . Petrolia (5-1-52) 
Central Mi Cond f Pearsall (Humble) 5c below... Schedule Cc Redwater D-3 
rE ett (E. vondensate ; Quitman-Paluxy (Pan American) 15 Turner Valley Crude: Prices FOB ’ producers’ 
Geli all (Ee. . . . Tomball (Humble, Magnolia, Guencting) HH tankage, begin with 33-38.9 gravity at 
Gwinville (Beso) tr reree . Van (Humble, Pure) a«e 2.73 $3. 085 with 2c differential oY degree of 
Pickens crude (Carter) ' Schedule D Willamar (Pan American) ........... 2.70 gravity to 64 & over at $3.7 


po 19.99 80 90 90 83 
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CALIFORNIA 


S. O. California prices effective Feb. 16, 1953. All gravities above those queted take highest price offered for the field specified. 
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Schedule Schedule 
Aliso Canyon Elk Hills (Stevens Zone) 11 t. Poso Signa! Hill Gane Beat ” 
Athens- Rosecrans El Segundo Tejon Hills. 


‘ age = = ay ty WER + bushes 
ll e West Cat Canyon—Las 
36 Pleasant Valle: Flores... .. 

23 *West Cat Canyon (Sis- 


1 
1 
12 
Elk Hills (Shallow).... 32 


*Effective June 6. 
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Such an indication of major changes in National Petroleum 
News’ publication policy is news ...news about the oil industry 
as well as about NPN. It signals a growth in importance of oil 
marketing operations of such scope that a new kind of publi- 


cation service is required. 


For 45 years National Petroleum News has both led and 


followed the oil industry. In November it does so again. ' 


NPN’s decision to expand and intensify its service to 
the nation’s oil marketing management men at this time 
was reached after extensive and conclusive research 
among its readers and careful study of their changed 
editorial needs and preferences. 


The new NPN will be edited to serve those needs in 
today’s expanded, changing oil industry. 


The new National Petroleum News will be an idea 
and know-how publication to help oil marketers run 
their businesses and handle their jobs more effectively. 
It will serve its readers and its industry by concentrat- 
ing on these major subjects. 


1.) Ways to increase sales of oil products and the 
profits on those sales by more efficient merchandising 
and better methods of transportation and storage. 


2.) Ways to increase profits on associated products 
and services sold through oil marketing companies. 


3.) Better management methods, as applicable to 
the oil marketing industry. 


4.) Significant developments in technology, general 
business, governmental activities and other “outside” 
influences that affect oil marketing. 


National 


po 


! 
The new NPN will provide terse and interpreted in- 
' dustry news, packaged in the forms found most useful 
and valuable to today’s oil marketing management men. 


Editorial planning will center on getting the real 
meaning, the gist!of the news and its significance across 
to the readers quickly and effectively. To that end, new 
presentation techniques will be employed, top impor- 
tance being accorded to editorial features based on 
thorough depth reporting of oil marketing subjects. The 
new NPN undertakes this expanded editorial service 
in November with the largest staff in its history. 


In brief, the new National Petroleum News will be for 
both readers and advertisers a better NPN. 


It will provide oil marketers with the kind of publi- 
cation service they want and need today. 


For advertisers selling to and through oil marketers, 
the new NPN opens new opportunities to profit by NPN 
advertising. The new monthly publication schedule, for 
example, makes it economically feasible for every ad- 
vertiser to be represented in every issue of NPN with 
stronger selling space. 


Details of the many advantages for advertisers offered 
by the new NPN are available from NPN’s advertising 
representatives or the publisher. The November issue ad 
ferms close October 1. 


WOW 
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CLASSIFIED ADVERTISERS INDEX 


$1.50 « ti ROSA, nad a DISPLAYED RATE This indes is publiched as a convenience to one 
o line. Minimum lines. Box num The advert’ rate is $14. inch for all readers. taken to make it accurate 

count one additional line. advertisi g appearing” on : ~ ay then @ cea- but Natio AL PETROLEUM NEWS. as- 

POSITION WANTED. Wadieotaved rate is one tract tract votes quoted on request. sumes no responsibility for errors or omissions. 

half of above rate, payable in advance. 

DISCOUNT OF 10% if full payment is made AN ADVERTISING INCH is measured inch 


verticall | , 3 columns—30 inches . : " 
a dieiee = consecutive insertions of = — column, 3 colum Ashland Oi) & Refining Co., 3rd Cover 


Send NEW ADVERTISEMENTS to Gonifies Advertis : ; 
NATIONAL PETROLEUM NEWS, 330 W. 42nd St., N. aT se <a Y. Big Four Industries, Inc. 


SECTION CLOSES each Wednesday, one week preceding date of issue. 








Champlin Refining Co. 
REPLIES (Box No.) - Address to office nearest you it) hy | al at ) HH Cities Service Oil Co. 
NEW YORK; 330 W. 42nd St. (36) } rh sliathal vill : i} ? 
Chl r+ O: 520 N. Michigan Ave. (11) Crane Co. 


AN FRANCISCO: 68 Post St. (4 Wanted to purchase jobber business . . . Crouse-Hinds Co. 
————SS======= Majer Franchise or Private Brand with some 


ou re te ee el 


in every phase of marketing as well as experience Deep Rock Oil C orp. 
Sere in transportation and supply with understanding 
Position Vacant NEAT ES and some working knowledge of producing and P ‘ . 

EY Pr os refining therefore would consider partne rship ar- Elk Refining Co. 51 

Oil Eq Large na- rangement where there exist opportunities and ‘ . . 

tional manufacturer, oil transport and storage expansion possibilities . . . Reply BO-3512, Na- Ever-tite Coupling Co. 43 
equipment, A place a seasoned producer in a tional Petroleum News 
vortion of issouri-[llinois territory ngineering a % er ae Seek ~s . 
r technical training preferred, but not required. Bulk Oil Plants—Propane Gas plants selected Gilbert & Barker Mfg. Co. 38-39 


Sales experience in oil industry, LP gas trade 


, yropert throughout the midwest. We specializ . : . A 
meat ay Pi rh. = wien ase. or allied lines de = senreiongn pam nna Ay Peindhouan’ Mz the Te eng 605 Globe Union, Inc. 4th Cover 
sirable. en u particulars concerning experi rr Bank B N lis 3, Minnesota. —_ + . . 
ence and other qualifications in confidential letter Produce mk Bidg., Minneapolis acaeree Guardian Light Co. l 
o Orval W. Groves, Butler Manufacturing Com For Sale or Lease. Jobbership with major oil 
+ y, 7400 East 13th Street, Kansas City 26, ompany, consisting of modern two-bay station, Hartol Petroleum Corp. 53 
lissouri fous years old, good bulk plant in Des_ Moines, Rubb Divisi H 
SAO TES gra lowa. Present volume 350,000 gallons. Financing Hewitt ubber ivision, ewitt- 
Position Wanted available. BO-3576, National Petroleum News. 


Young “aggressive — greduate with 5 years (| ala Robins, Inc. 
etroleum marketing and operations e xperience de- . ope . 
sires affiliation with progressive jobber or agent Liquilizer Corp. 


n oe oo States. Object permanent future Uh, H. SALMON 
id advanceme opp ies. 4 3642 Na- 
nt to wee W-pets,. Ha PERSONALIZED MANAGEMENT COUNSEL on: New England Petroleum Corp. 


Petroleum Refining Marketing — Trans- 


portation - Eeonomics —— Organization : 
‘EQUIPMENT: EVALUATION of NEW PROJECTS—SURVEYS OPW Corp. 
LONG RANGE PLANNING 


PETROLEUM CONSULTANT Paragon Oil Co. 
For Sale ; = 201 East 57th St., New York 22 3 
~ Telephone — PLaza 9-1450 Patent Chemicals, Inc. 
































1947 Dodge—cap 1015 lions, 5 t- 


ents Power take off, meter, excellent rubber. Phillips Co., Oscar 
Price $850.00—Tri-State Oil Co., Pittsburgh 1, 
Pa.—Phone STerling 1-4410 REED i tet tae Procon, Inc. 
For Sale: 1951 F-6 Ford, 6 cyl. COE with 1100 Ponct ‘Take-Off, pump. meter, and reel mounted 
gal. 5 compt. tank, pumping system, meter, hose on 1951 64 (om yt — ‘Mileage ‘ Purolator Products, Inc. 
reel and 100 ft. 1% hose. Priced to sell. M. A. Price... $2750.00 
Bean. Phone 75, Moorefield, W. Va. fo; , Republic Oil Refining Co 

1200 Gatilon, 3 Compartment, Manifold *ower e oO. 
For caret hg Any ond — Truck (Brockway) Take-Off, pump, meter and hose reel mounted on P ot 

900 ; e an ruc ac OOO 1949 KB-6 International Used on city delivery i i > 

Condition—Ready to use—Morgan & Company, only. '% : ‘ Richfield Oil Corp. 
Hammonton, N. J. Price $2800.00 


5350 Gallon, 3 Compartment, 3” lines, 2” ane, H itt-Robi I 
‘ - 1951 Trailmobile Tractor, mounted on 1951 L-195 ewitt-KODINS, nc. 
5—4000 gallon, Browas, .949, + compt. two—2'/ International Trailer. Low Mileage 
Meters, air brakes, 3°’ thruout. Perfect. $1750.00. 
Price . .$7300.00 
2—4700 gallon, Freuhauf, 1948, 6 compt. | meter, 
air, bucket box, full side boxes. Perfeet. $2950.00. TULLER CORPORATION 

















Robins Conveyors Division, 





Saturday Evening Post 


Buy from BRUCE E. HACKETT CO. 947 W. Goodale Blvd. Columbus 8, Ohio Scully Signal Co. 


62! West 58 St., Kansas City, Mo. 


. Steward Warner Corp. 2nd Cover 
Phone Hiland 1385 Telephone CA 4-3600 P : 











Tokheim Corp. 40 





WE TRADE WE FINANCE Wayne Pump Co. 30-31 
White Motor Co. 6 


GUARANTEED USED TANK TRAILERS Wood Co., John 26-27 
TANDEM AXLE UNITS 


7 gal 3 to ! comp. peso $1750.00 to 2950.00 
14000 oh SB emme Peetaet 272300 || MAN HUNTERS——— 


Trailers have been reconditioned, mew 10:00 x 20 recap tires and painted to your choice. 


SPECIAL OFFER . 


2—4000 to 5000 gal. asphalt, newly insulated, new reyco tandem, steam coils or fire tubes, If you are looking for personnel 
internal valve, new 10:00 x 20 tires and 3“ lines out nose and rear, painted to your choice. on the executive level, there is 


250.00 to 4750.00 no better way than through the 
pa] We 'so00 welt” Bay dnd tandem axle trailers in stock, also new and used truck tenks more than 16,740 paid sub- 
scribers of this publication. You 
WRITE, WIRE, CALL TALBOT 6051, We can arrange delivery. can make contact with them 
quickly, easily, and economically 


TRAILER TANK REPAIR COMPANY through NATIONAL PETROLEUM 


2013 West 50th Street, George F. Ginter, Kansas City 12, Mo. NEWS’ classified section. 
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A T OlL_ PEOPLE 


Cochran Summers Baker 


David Riggs Broome 


Kirk Enders 


Sheets 


Fellingham 
Dougan 


Phillips 
Dunaway 
Lambert 


Powell 
Dillman 


STUDYING WAYS AND MEANS of promoting Oil Progress Week (Oct. 10-16) 
in Oklahoma, are “contact men” from several area oil companies. Vice chairman in 
charge of the Kansas-Oklahoma district is Fred Fellingham, of Stanolind Oil and 
Gas Co., Oklahoma City. Other contact men are L. P. Kirk of Gilmore, Gardner and 
Kirk Oil Co., Oklahoma; Henry P. Enders, Anderson-Prichard Oil Co., Oklahoma City; 
Don E. Lambert, Carter Oil Co., Tulsa; V. C. David, Service Pipe Line Co., Shawnee; 
Robert J. Riggs, Jr., Carter Oil Co., Oklahoma City; W. W. Broome, Stanolind Oil and 
Gas Co., Tulsa; L. F. Dougan, Sinclair Oil and Gas Co., Tulsa; Frank Dunaway, 
Magnolia Petroleum Co., Oklahoma City; D. D. Dillman, Gulf Oil Corp., Tulsa; 
Frank M. Cochran, Deep Rock Oil Corp., Tulsa; R. L. Summers, Shell Oil Co., Tulsa; 
Weldon M. Baker, Halliburton Oil Well Cementing Co., Oklahoma City; James E. 
Sheets, Skelly Oil Co., Hugo; Bill J. Phillips, Continental Oil Co., Ponca City; and 
area OIIC Chairman, Bob Powell, Continental Oil Co., Stillwater 


G. F. McMillan, manager of sales 
for Gulf Oil Corp. in Denver, Colo., 
reports Gulf is building service sta- 
tions in Wyoming, Colorado, New 
Mexico, Arizona and Utah. He adds 
that TBA sales are up as a result of 
consumer acceptance of the Gulf tube- 
less tire. On a long-range basis, Mc- 
Millan says his office intends to fol- 
low its present policy of working 
closely with jobbers and trying to as- 
sist them in merchandising in the 
jobbers’ many outlets in the Rocky- 
Mountain area. 

McMillan is chairman of the build- 
ing committee for the new 14-story 
Denver Petroleum Club building and 
is a director of the Denver Chamber 
of Commerce for the second year. 


s 
M. G. Osborn, a Signal Oil Co. 
distributor in Dixon, Calif., says 
Signal has installed storage space for 
20,000 gal. of regular gasoline to 
cover increased business. For future 
development, Osborn says Signal is 
planning a survey to find choice neigh- 
borhood locations for additional serv- 
ice stations. He is a director of the 
Dixon Lions Club. 
ao 
Russell D. Richardson has been 
named controller of Tide Water As- 
sociated Oil Co., with headquarters 
in San Francisco. 


R. C. White 
has been named 
assistant fuel oil 
manager for 
Shell’s Chicago 
area. A grad- 
uate of North- 
western Univer- 
sity, White began 
his business ca- 
reer with Shell in 
1946 after having 
served as a serv- 
ice station salesman in Kalamazoo, 
Mich. He has worked in sales for the 
company ever since. 

ae 

G. R. Frances- 
china, in another 
Shell organiza- 
tional change, has 
been named Dis- 
trict Sales Super- 
visor for Shell Oil 
Co.’s_ Rockford, 
Ill., area, suc- 
ceeding R. E. 
Jones, who has 
been transferred 
to Winona, Minn. 
as district manager. Franceschina has 
been with Shell since January, 1946, 
when he joined the company as a dis- 
trict service representative. He has 
held various positions in the Shell 


R. C. White 


G. R. Franceschina 
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sales organization ever since then. 
eo 

D. E. Davis, veteran of 30 years in 
the oil business, has been named man- 
ager of the producing department of 
Standard-Vacuum Oil Co. in New 
York City. 

* 

Kenneth J. Palmer has been made 
a regional manager for Clark Oil and 
Refining Co. of Milwaukee. Palmer 
was St. Paul division manager for 
Clark. In his new post, Palmer will 
supervise Company Operations in Min- 
nesota and Wisconsin. He has been 
with Clark since 1939. Tom Sendecky 
will replace Palmer as St. Paul man- 
ager. 

o 

E. B. Tindal, Jr., owner of the Apex 
Oil Co., jobbers of Apex, N. C., re- 
ports his firm has air conditioned its 
office, painted all its gasoline pumps 
and service stations and purchased 
two new trucks. The company also 
bought a 1,000-gal. tank complete with 
pumping unit and electric hose reel. 
Tindal is mayor of Apex and past 
president of the Exchange Club. He is 
also first vice president of the local 
Lions Club. W. C. Rodgers, Apex of- 
fice manager, is past secretary of the 
Lions Club and presently third vice 
president. 

. 

Vern A. Bellman, vice president and 
director of marketing for General Pe- 
troleum Corp., has been named to the 
distribution committee of the U.S. 
Chamber of Commerce. The commit- 
tee is the only major business group 
representing the entire field of dis- 
tribution. 

. 

Dale H. Dorn has been named pres- 
ident of the Forest Oil Corp., Brad- 
ford, Pa. Forest D. Dorn, president 
of the company since its inception, has 
been named chairman of the board. 
David D. Dorn was named to the 
board of directors. 

° 

John T. McDowell has been elected 
vice president and general manager of 
Cities Service Oil Co., Ltd. Mce- 
Dowell’s headquarters will be in To- 
ronto, from which he will direct a 
marketing expansion and development 
program in the Ontario and Quebec 
provinces of Canada. McDowell has 
been with Cities Service for 25 years 
in both the United States and Canada. 
He has also participated in Oil Indus- 
try Information Committee work. 

In other Cities Service corporate 
changes, Harry F. Goold has been 
made regional marketing manager at 
Cleveland, replacing McDowell. Goold 
has been with Cities Service since 
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...now 1OP 


TBAccessory! 


Latest figures show oil filters increasing their 
lead in the accessory field . . . with Purolator 
well out front in filter production and sales! 


ANSWER IS: T'BA managers push Purolator Result: TBA managers tell dealers, “Stock 
. . . Purolator pushes TBA—backs TBA Purolator Micronic* Oil Filters—best by 
managers, station operators and men! every test—easiest to sell—biggest station 
¥ ‘“c“ ae 
1. Purolator, first in filter experience, backs the money-maker ... Dealers say, “Okay! 
TBA manager at the retail level—actually “‘gets sell more and more Purolators. 


in there and pitches.” 

eee ae REMEMBER: Purolator builds oil sales too 
- Purolator, leader in filter advertising and . .. Every Purolator* sold, sells an extra 

merchandising, backs the TBA manager with = quart of oil to take the place of the dirty 


Ae tie see oil thrown out with the dirty filter—helps 
. Purolator, originator of the oil filter, backs the round out sales picture. 

TBA manager with a product that outperforms 

all others, brings customers back. 


*REG. U.S. PAT. OFF. 


PurOlator = 


Vorlik fest O16 FILTER 


PUROLATOR PRODUCTS INC., Rahway, New Jersey and Toronto, Ontario, Canada 








Wesson 


NEWLY ELECTED OFFICERS of the 
Connecticut Petroleum Industries Com- 
mittee, Harold E. Hurd, vice chairman, 
and William E. Wesson, Sr., chairman, 
are shown after their election. Hurd is 
district manager for Sun Oil Co. in 
Bridgeport, Conn., and Wesson is a 
Texas Co. distributor in Westbury, Conn. 


1930, when he joined the company 
as a marketing clerk. 
- 

As a result of changes in the Shell 
Oil Co. marketing organization. P. C. 
Thomas has been named Midwest gen- 
eral sales manager. He was East 
Coast general sales manager. Selwyn 
Eddy has been named West Coast gen- 
eral sales manager. He was Midwest 
general sales manager. J. L. Wadlow 
will replace Thomas as East Coast 
general sales manager. Wadlow was 
West Coast general sales manager. 

o 

Standard Oil Co. of Indiana an- 
nounces the appointment of new sales 
executives in 10 sales divisions and in 
the Indiana Standard general office. 
They are: 

Twin Cities (Minneapolis-St. Paul) 
manager, H. J. Hillard, formerly man- 
ager in Green Bay, Wis. 

Kansas City, Mo. manager, W. E. 
Kipper, formerly manager in Mason 
City, lowa. 

Peoria, Ill. manager, M. E. Crow, 
formerly manager in Evansville, Ind. 

Green Bay, Wis. manager, R. L. 
Coates, formerly manager in Man- 
kato, Minn. 

Milwaukee, Wis. manager, Amos K. 
Smith, formerly administrative assist- 
ant to vice president of sales, general 
office, Chicago, IIL 

Mason City, lowa manager, R. F. 
Wilson, formerly manager of consumer 
sales promotion department, General 
Office; assistant manager-consumer, 
A. E. Tessien, formerly assistant man- 
ager-reseller, Mason City; assistant 
manager-reseller, R. R. Aune, former- 
ly assistant to regional manager-west- 
ern region, Kansas City. 

Mankato, Minn. manager, A. K. 
Reed, formerly assistant manager, 
Mankato; assistant manager, W. C. 
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Marquis, formerly assistant to regional 
manager, northern region, Minne- 
apolis. j; 

Evansville manager, T. F. Garty, 
formerly assistant manager-reseller, 
Detroit, Mich. 

Detroit, assistant manager-reseller, 
E. M. Riemcke, formerly assistant 
manager-consumer, Mason City. 

General office manager of consumer 
sales promotion department, V. H. 
Dolen, formerly assistant manager- 
reseller, Joliet, Ill. 

Joliet assistant manager-reseller, R. 
V. Ware, formerly merchandise man- 
ager-naphtha and gasoline, General 
Office. 

° 

A. M. Williams, formerly manager 
of the eastern hemisphere sales divi- 
sion, marine fuel oil sales department 
of Esso Export, has been named 
bunker co-ordinator of Esso Export, 
Ltd., London, Eng. He is expected to 
assume his new post about Sept. 1. 

e 

C. A. Foster, Jr., has been appointed 
manager of the Albany marketing Divi- 
sion of Shell Oil Co. He has been 
sales manager of the Atlanta Divi- 
sion. 

In other Shell changes, J. C. Hop- 
kins has been named sales manager 
of Shell’s Atlanta marketing division 
and H. S. Eustis is now sales manager 
of the Baltimore marketing division. 


— 
W. A. Reanier has been named 
divisional marketing manager for Tide 
Water Associated Oil Co.’s western di- 


vision. In his new post, Reanier will 
be responsible for all sales operations, 
both foreign and domestic, in Tide 
Water’s Pacific sales area. He was 
formerly manager of domestic sales 
for Tide Water in the western mar- 
keting area. Walter Brunn is new 
assistant divisional manager of mar- 
keting. He was assistant manager of 
domestic sales in the western market- 
ing area. 
o 

Robert W. Breed is the new senior 
district representative for the New 
England office of the Oil Industry 
Information Committee of the Amer- 
ican Petroleum Institute. For the last 
six years, Breed has been assistant 
manager of the Convention and Visi- 
tors Bureau of the Greater Boston 
Chamber of Commerce. He succeeds 
Jacques Ellison, who resigned. Breed’s 
headquarters will be in Boston, where 
he will be assisted by H. H. Sharpe 
in operating industry public relations 
programs throughout the New Eng- 
land states. Breed is a graduate of 
Bowdoin College and is a lieutenant 
commander in the Naval Reserve. 


COMING MEETINGS 


AUGUST 


Oil Heat Institute of America, Inc., Distribu- 
tion Division, directors and executive board, 
Greenbrier Hotel, gg Sulphur Springs, 
W. Va., Aug. 31-Sept. 2. 


SEPTEMBER 


North Carolina Oil Jobbers Assn., fall con- 
vention Grove Park Inn, Asheville, N.C., 
Sept. 5-7. 

Assn. of Desk & Derrick Clubs of No. America, 
3rd annual convention, Banff ee Hotel, 
Banff, Alta., Canada, 

Oil Industry Information nll Conrad 
Hilton Hotel, Chicago, Ill., Sept. 8-10. 

Interstate Oil Com <7 og ag Fonte- 
nelle Hotel, Omaha, Neb., Sept. 9-11. 

Michigan Petroleum Peon, fall convention, 
Park Place Hotel, Traverse City, 

Sept. 10-11. 

California Petroleum Distribu:ors Assn., fal) 
meeting, San Diego, Calif., Sept. 11-12 

Connecticut Petroleum Assn., Jobber Man- 
agement Institute, Yale University, New 
Haven, Conn., Sept. 13-15. 


Kentucky Petroleum Marketers Assn., fal] out- 
ing and annual golf tourney, Kenlake Hotel, 
Kentucky Lake State Park, Sept. 15-16. 

National Petroleum Assn., 52nd annual meet- 
ing, ed Traymore, Atlantic City, N. J., 
Sept. 15-17 

American Petroleum Institute, Lubrication 
Committee, Traymore Hotel, Atlantic City, 
N. J., Sept. 15-17. 

Alabama Petroleum Jobbers Assn., annual con- 
— Hotel Whitley, Montgomery, Ala., 
Sept. 1 


Packaging Institute, petroleum packaging com- 
mittee, Philadelphia, Pa., Sept. 21-22. 

Ohio Petroleum Marketers Assn., fall confer- 
ence and golf tournament, Hollenden Hotel, 

estwood Country Club, Cleveland, Ohio, 
Sept. 22-23. 

Pennsylvania Petroleum Assn., fal! convention, 
Pocono Manor Inn, Pocono Manor, Pa., 
Sept. 26-28. 

Tennessee Oil Men’s Assn., fall meetings, Pea- 
body Hotel, gr sect Tena., yuo 27-28. 
Ind dent Oil Assn., annual 
meeting, Hotel mers 7 Ill., Sept. 

27-28. 





OCTOBER 


American Socy. for Testing Materials, Com- 
mittee D-2 on Petroleum Products & Lubri- 
cants, Sheraton Park Hotel, Washington, 
D. C., Oct. 3-7. 

Virginia Petroleum Jobbers — Hotel Cham- 
berlin, Old Point Comfort, » Oct. 7. 

Virginia Oil Men’s Assn., Hotel Chamberlin, 
Old Point Comfort, Va., Oct. 8. 

Empire State Petroleum Assn., fal] meeting, 
Whiteface Inn, Lake Placid, Whiteface, New 
York, Oct. 10-12. 

National Assn. of Oil Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago, 
Ii., Oct. 10-12. 

Oil Progress Week, Oct. 10-1€. 

South Dakota Independent Oilmen’s Assn., Ho- 
tel ge Sioux Falls, South Dakota, 
Oct. 12-13. 

Indi Ind dent Petroleum Assn., Hotel 
Severin, Indianapolis, Indiana, Oct. 13-14. 
Texas Petroleum Marketers Assn., annual con- 
vention, Hotel Gunter, San Antonio, Texas, 

Oct. 14-16. 


Secy. of Automotive Engineers, national trans- 
portation meeting, Boston, Mass., week of 
Oct. 18. 

American Society of Lubrication Engineers, 
Lord Baltimore Hotel, Baltimore, Md., Oct. 
18-19. 

Texas Oil Jobbers Assn., Management Insti- 
tute, Driskill Hotel, Austin, Texas, _ 
19-21. 

Nebraska Petroleum Marketers Assn., annua) 
convention, Paxton Hotel, Omaha, Neb., Oct. 
20-21. 

Independent Petroleum Assn. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26. 

National Lubrication Grease Institute, 22nd 
annual meeting, Mark ee Hotel, San 
Francisco, Calif., Oct. 25-27 

Secy. of Automotive Bagincers, national diesel 
engine meeting, Statler Hotel, Cleveland, 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti- 
tute, Caprock Hotel, Lubbock, Texas, Oct. 
26-28. 

Georgia Independent Oilmen’s Assn., Radium 
Springs Hotel, Albany, Georgia, Oct. 28-29. 
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IGNITION CONTROL ADDITIVE 


SELL 


Yes, Ashland-made Ethyl with ICA actually boosts sales for independent 
jobbers whether they sell Ashland Brand Ethyl] or their own! Why? 
In addition to selling a better gasoline, jobbers can tie-in with ICA 
promotion to build station traffic. Interested? Then, write us now. Let us 











explain the proven dollar advantages of having Ashland Oil as your 
supplier of not only gasoline and lubricating oils, but a complete line of 





quality petroleum products. 


ASHLAND OIL & REFINING COMPANY 
Home Office: Ashland, Kentucky 


ALTON, ILL 2616 E. Broadway; BUFFALO, N.Y 800 Ellicott Square; CHICAGO, ILL. — 122 S. Michigan 
Ave.; CINCINNATI, 0. — 1402 Fed. Reserve Bank; CLEVELAND, 0. — Standard Bidg.; DETROIT, MICH. — P.O 
Box 6025; EVANSVILLE, IND. — 2500 Broadway; FINDLAY, 0. — P.O. Box 210; LOUISVILLE, KY. — 3005 
Dumesnil; NASHVILLE, TENN. — 5 E. Main; PADUCAH, KY. — R.R. No. 4; PITTSBURGH, PA. — 711 Park Bidg 











Chromo-Plastic 
NOW AVAILABLE IN THREE SIZES 


Here's the ultra-modern battery for ultra-modern motoring 


Only Globe actually offers this Chromo-plastic heat. Of course oil, grease and acid won't affect 
NEW type replacement battery in three different it either. 

sizes! There’s a size to fit most of the auto- 

mobiles on the road today. Power design—better circulation of the larger 

. NEW volume electrolyte both around and above the 

The Chromo-Plastic battery is supercharged VI elements gives greater cold-starting power — 
NEW with “buy appeal.” Brilliant, colorful —it’s mod- better lighting capacity. 

ern merchandising magic — it sings with sell! nema . ae eee 





The Chromo-Plastic is available for original equipment 

The unitized one-piece case and cover con- or for mass merchandising under the “Spinning Power” 

NEW struction is a brute for strength. Less suscep- or private labels. Write direct or see your representative 
tible to damage in handling, to under-the-hood for complete information. 


GLOBE-UNION INC. here's «Globe 


Milwaukee 1, Wieceasia built battery ... right from the start 


Now P strategically located battery plants* 
ATLANTA, GA. ® BOSTON, MASS. ® CINCINNATI, OHIO © DALLAS, TEXAS © EMPORIA, KANSAS © HASTINGS-ON-HUDSON, N. Y. © HOUSTON, TEXAS @ LOS ANGELES, 
CALIF. © MEMPHIS, TENN. © MILWAUKEE, WIS. ® MINERAL RIDGE, OHIO ® OREGON CITY, ORE. © PHILADELPHIA, PA. © REIDSVILLE, N. C. © AJAX (TORONTO) CANADA 


*New plont ot San Jose, Calif. opens in September 





